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Simmons Betsy Ross For the well-dressed man 

Bracelets make excel- Simmons Quality Gold 
lent gifts for women. Filled Chains, Waldemars, 
Correct reproductions Dickens, Vest and Key 
of early colonial de- Chains. There are hundreds 


SIZNS, Come boxed. of attractive models 














timely hint you can make to a shopper is to show the FOR MEN 

<< Simmons line. Waldemars 2... $ 4.00-$11.00 
; ; : Vest Chains... $ 6.50-516.50 
In the complete line of Simmons Quality Gold Filled Jewelry dickens chains . . . 5 2.50-s1n00 
‘ ; Key Chas... $ 6.00-512.50 
you have the answer to every Christmas problem — gifts for  Pecket Knives... . 5 450-5 00 

Collar and Tie Holder 
mothers, fathers, sisters, brothers, boys, girls, sweethearts. And sw ....... $ 200-5 5.00 
Cull Links... $ 3.00-5 8.50 
every one of these gifts reflects the very finest in taste. For every  ssenttcation Bracelets $ 5.00-5 7.50 
; ; Rewles 2. $10.00-520.00 

one of them has the style, charm and unquestionable quality that wrist waten attaca- 

° Oe. cs 0 ws $ 6.00-$10.00 
Simmons has guaranteed for years. Belts & Buckles . . . $ 7.00-$14.00 


: SEE THEM ALL 
% . ‘ . SIMMONS CATALOG 
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ELPFUL suggestions make sales. And the most SIMMONS GIFT SUGGESTIONS 


FOR WOMEN 
Sautelr Chains... $ 3.00-5 7.00 
Anklets... $ 200-5 2.58 


Crystal Necklaces . . $ 4.50-$12.50 
Bead Necklaces . . . $ 6.00-$18.00 


Bracelets... $ 450-$15.00 
Venetian Bracelets . . $13.50-$18.00 
Flexible Bracelets . . $ 5.00-$13.50 
Betsy Ress Bracelets . $10.08-$21.00 


Resales 2... $ 7.50-$20.00 
Cresses with Chain’. . $ 3.00-$15.00 
Wrist Watch Attach- 

OOS. cs $ 3.00-§ 7.58 





WATCH CHAINS AND BRACELETS + STRAPS: RIBBONS: CLASPS - BUCKLES: POCKET KNIVES * NECKLACES: 





THE JEWELERS’ CIRCULAR-KEYSTONE 1 
for December, 1937 















© PSTN MIA Ss OE LIEN APIO 


© 27 RT Pa Tl 





peeneery 




















WHATEVER APPEARS 

i} IN 

| THE JEWELERS 
CIRCULAR-KEYSTONE 

AUTOMATICALLY BECOMES 
A MATTER OF RECORD 

IN THE JEWELRY 

AND 
ALLIED INDUSTRIES , 











OFFICERS 


P. M. FAHRENDORF 


Executive 
Vice-President 


Everit B. TERHUNE 
President 


A. MERCHANT CLARK 
Vice-President 


BartT.Ley J. DoyLe 
Vice-President 


Business Staff 


P. M. FAHRENDORF, General Manager 
Philadelphia 
BARTLEY J. DOYLE, v-p 


New York 
ERNEST H. BENNETT 


Real Estate Trust Building 
H. HETHERINGTON E. H. SYKES 
901 American Bank Bldg 


R. H. LESLIE Pittsburgh, Pa. 


ARTHUR J. TUVERI CLAUD WHEELER 
29 E. Madison St. 
E. P. LINGHAM Chicago 


434 Industrial Trust Bldg. 
Providence, R. I. 
140 Federal St. 

Boston, Mass. 


CHARLES H. WOOLEY 
444 Market St. 


San Francisco, Cal. 
Editorial Staff 
A. MERCHANT CLARK, Editor 


Associate Editors 


BOWMAN L. B. PRATT 
J. RODMAN KEAGY 


LESLIE 


JOHN J. 
DONALD S. McNEIL 
R. H. 


HARRY R. TERHUNE, Field Editor 
201 Oceano Drive, West Los Angeles, Calif. 


MOFFETT, Washington Editor 


National Press Building 
Washington, D. C. 


L. W. 


Published monthly by Chilton Company (Inc.). Publication 


office, Chestnut and 56th Streets, Philadelphia, Pa.; edi- 
torial and executive offices, 239 West 39th Street, New 
Entered as second class matter at the Post 


York, N. Y. 


Office in Philadelphia under the 1879. 


Act of March 3, 
The subscription rates in U. S., Canada and Mexico are $2.00 
for one year; other countries of Postal Union $4.00 for one 
year; single copies 25c. Subscriptions payable in advance. 


ewelers (IRCULAR - Keystone 








December, 1957 
Vol. 108, No. 3 



































IN THIS ISSUE 



































Turquoise for December........ earaaed Se er 25 

Speaking of the Jewelry Trade .............. vena 26 

Santa Claus Changes His Clothes........... saa . - a 
by Lucius S. Flint 

Wrapping Good Will Into Christmas Sales.............. 30 





by J. 


Across the Editor’s Desk............ 


Rodman Keagy 


Consistency the Jewel of Advertising........ we 
by Edward Reynolds 


Your Christmas Jewelry Windows.................0005 36 
by Ernest A. Dench 

Se Sk sc dn sa deieeestevenaeeeii kes aséhauee see . 3&8 
by Bartley J. Dovle 

Harmony in New Jewelry Style Trend............. —— 4] 


‘Turquoise . . . Birthstone for December....... 
by Robert M. Ship'cy 


The Gold Rush .......... (cease cheba kaaee es oer 58 
Silverware Style Trends At Paris Exposition........... .. 6 
by I. H,. Lapidus 
Remodeling This Store Doubles Silverware Sales.......... 61 
by Truman Mills 
Sixty Years in One Store..... roaeue ees ake eels aan 
og ee cued eae a : bees) 96 
Copyright 1937 by Chilton Company (Tnc.) 

Advertising Index Page ............04.. cai Se iste ae aed a ah 112 





Publication Office 


Chestnut and 56th Sts., 
Philadelphia, Pa 








C. A. MUSSELMAN, President 


JOSEPH S88. 
WILLIAM A. BARBER, 
JULIAN CHASE THOMAS L. 


FREDERIC C. STEVENS 


JOHN H. VAN DEVENTER 





Owned and Published by CHILTON COMPANY (Incorporated? 


OFFICERS AND DIRECTORS 


HILDRETH 
Treasurer 
KANE 





Editorial and 
Executive Offices 
239 West 39th St., 
New York, N. Y. 


® 


FRITZ J. Executive Vice-President 


Vice-Presidents 


FRANK, 
GEORGE H. GRIFFITHS EVERIT B. TERHUNE 
JOHN BLAIR MOFFETT, Secretary 


CHARLES S. BAUR G. CARROLL BUZBY P. M. FAHRENDORF 

















TURQUO! 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1937 


SR 


The birthstone for De- 
cember is the turquoise. 
It is one of the oldest 
stones known to the 
Jewelry trade. Archeol- 
ogists have uncovered ex- 
ceedingly beautiful spec- 
imens in the ancient 
tombs of Egypt, while 
similar discoveries have 
been made in this coun- 
try in the excavation of 
Indian cliff dwellings. 

According to the Hindoo 
mystic of India it was 
very tucky to have a tur- 
quoise at hand at the 
time of the new moon. 
Whoever after first look- 
ing at the moon should 
cast his eyes on the tur- 
quoise was destined to 
enjoy great wealth ac- 
cording to Mystic Gems. 
The little finger was the 
one to carry the ring set 
with this stone. The tur- 
quoise endowed the wear- 
er with victory in affairs 
of the heart. 


Lovely Joan Perry, who is heading the cast of Columbia's “Start Cheering” 
with Charles Starrett, is seen here wearing a necklace and dinner ring 
fashioned from rare old Chinese collections. The pieces are from Walton 
& Co., Los Angeles, Calif. The necklace is the last unsold section of a 
Mandarin chain that was secured from Tibet. The original necklace was a 
double strand over six feet in length and approximately 1500 years old 
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Or Saint Nick 


will, figuratively speaking, abandon his traditional furred 
and tasseled costume in favor of a tailored uniform in 
this year’s Christmas watch merchandising campaign of 
A. F. Edwards, jeweler at Oakland, Calif. 

Capitalizing on a trend toward simplicity in Christmas 
effects, Edwards will carry out a “tailored” theme in gift 
wraps, in newspaper and direct mail advertising, in win- 
dow and store decoration—in every phase of holiday 
watch merchandising. A great believer in the value of 
change, Edwards uscs an entirely different holiday theme 
every year. That’s one of the reasons why he does one 
of the city’s heaviest Christmas volumes and why an 
estimated 30 per cent of it is in watches. 

The company’s gift wrapping service will be featured 
more extensively than ever before, with strong emphasis 
on new type watch boxes and wrapping material colors. 
The watch boxes are streamlined affairs with brown tops 
and buff bottoms. Tissue paper wrappings and bright 
colored ribbons and bows will be supplanted by materials 
for strictly tailored wraps—black and white paper in a 
modernistic design and dark blue and silver cellophane 
ribbon. The ribbon will be tied around the corners of 


the boxes and brought together in a plain, flat bow. 
One girl will devote her full time to gift wrapping, 
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Mrs. R. E. Connolly wrapping 
watches in Christmas papers 
at the Edwards jewelry store 
at Oakland, Calif. She uses 
streamlined watch boxes in 
her work and makes a special 
feature of modern packaging 















LUCIUS 
S. FLINT 








another to rough wrapping and mailing. Vhe gift wrapper 
has been especially schooled by a paper company repre- 
sentative in handling tailored gift wraps. 

One window decorated in tailored, modern style will 
be given over entirely to watches throughout the Christ- 
mas season. The display background and foundation will 
be done in plain red and white. In the corner of the 
window will be a new type cellophane Christmas tree 
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developed in Southern California. Made entirely of cel- 
lophane, the foliage will be in red, the base in white. A 
white “spot” will be trained on the tree. 

Watches will be shown in artistically arranged rows 
in special sections for individual makes. Each brand sec- 
tion will be separated from the next by a three-quarter 
inch wide velvet ribbon. 

Having found that the average gift buyer has made a 
decision on brand before he ever comes in, this company 
displays several nationally-known high-quality lines and 
never attempts to “switch” a customer from one to the 
other. However, higher price ranges in chosen lines are 
always suggested. As a result, the heaviest Christmas 
watch volume is done in the $40 to $50 bracket. Many a 
$27.50 watch prospect is stepped up to a $47.50 purchase. 

The only throw-back to the conventional type of 
Christmas decoration will be use of a few sprigs of holly 
in the interior display cases. Inside the store, to right 
and left of the entrance and in the center of the back 
end will be modern Christmas trees similar to the window 
one. Around the base of each will be wrapped and un- 
wrapped watch boxes, all carrying gift tags—“From Bill 
to Mother”—from ‘Mother and Dad to Son’”’ and so on. 

Direct mail pamphlets and booklets used in past years 
will be supplanted by a novel broadside with which watch 
folders of several major watchmakers are inclosed. The 
large broadside sheet will be printed on very thin bond 
paper—almost like onionskin. Unusual appeatance and 
reduced mailing costs were the reasons for selecting this 
material. The piece will fold to four by six inch size. 

The folder will feature watches particularly but will 
also list and illustrate silver and diamonds. Inclosed 
watch folders will give this merchandise more prominent 
representation than any other Christmas item. 

Blue and red with the possible addition of silver will 
comprise this year’s broadside color combination. Deco- 
rative features of the layout will carry out the tailored 
theme with very simple geometrical designs. 

In newspaper advertising, decorative borders in holly 
or wreath designs will give way to modern, geometrical 
designs. Hand set headings in new-style, tall type will 
be used. Illustrations other than of watches themselves 
will be simple drawings of average gift recipients. Two 
newspaper advertisements a week will be devoted to 
watches—one of two column by 10%4-inch size and the 
other in two columns by 14 inches. 

Watches will also be featured in special advance holi- 
day letters to all old customers. The letters will feature 
this theme: “We haven’t seen you for some time and we 
want to invite your inspection of our complete line of 
Christmas gift watches and other merchandise. No time 
is more appropriate for reopening your account than the 
holiday season.” 

Since the company has its own full-time engraver and 
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its own polisher, both letters and newspaper advertising 
will feature the services of these men. 

“We feel that an entirely new, thoroughly modern 
Christmas theme will go a long way toward creating 
additional gift business for the jewelry store,” says 
Edwards. “Many people are tired of the conventional 
Christmas atmosphere. Some large department stores have 
been quicker to recognize that fact than we jewelers. 
This vear, we hope to capitalize on this idea in the same 
way that they have.” 

Revamping of a jewelry store’s Christmas merchandis- 
ing methods has a tonic effect upon the employees’ sales- 
productiveness. How often even the most loyal selling 
staff is bored with a repetition of the same old holiday 
schemes of store decoration, display, promotion and special 
services! And therefore unenthusiastic—without those 
extra ounces of confidence that come from the feeling that 
they are doing something worthwhile well. 





Photo by Stadler 


Santa Claus grants her Christmas wish 


The Christmas selling season is the best time in the 
year to make a new start, to get out of the rut, to give 
new ideas a chance, even if they may cost a few dollars. 
Perhaps the most insidious enemy that lies in ambush for 
retail jewelers at this time of year is “Habit.” Mr. 
Jeweler’s employees don’t work best when the perennially 
identical holiday devices are dusted off; customers aren’t 
impressed ; so, let’s do something about it! 
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‘bien is fleeting, 
so if you haven’t already done something about it pick 
up your telephone this instant and call your supply house 
and tell them to send around a consultant to discuss your 
Christmas wrapping problem. 

Perhaps you haven’t given a thought to the matter 
except to order a sufficiently large quantity of the tissue 
and twine which you have used from year to year at the 
Christmas season. 

From all you have read on the subject, and by what 
you have seen accomplished by the enterprising retail 
establishments in your own city you must be sufficiently 
impressed by the subject of packaging to realize that you 
must now take steps to get in step with the times. 

No longer is a recipient awed by a gift stamped “‘ster- 
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By 
J. Rodman Keagy 


@ Symbolic Christmas 
packages and _ candles 
placed over the facade 
gave a holiday dress to 
this Springfield, Mass., 
store 
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ling,” nor is she all agog because the present comes to 
her in an attractive white box with your name imprinted 
thereon, even though you are the jeweler in your com- 
munity. 

In this day of progress it is not as simple as that to 
create a favorable impression. Today packaging is 4 
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@ How glowingly different, these gay packages, from the prosaic output of the average wrapping depart- 
ment! Boxes by Wolfsheim & Sachs, Inc., wrapped especially for this article by Juliet Smith 


science; a science that involves the study of colors and 
materials. 

No longer is Aunt Minnie’s present given precedence 
when the time comes to open presents on Christmas morn. 
The packages which excite the most interest are those 
“done up” in the gayest fashion, for it is psychological to 
expect the nicest gifts in packages which exhibit the most 
artistry, although this reasoning is often fallacious since 
department stores and gift shops know the value of en- 
hancing inexpensive articles with handsome wrappings. 
. There are certain problems of policy to be determined 
if you as a jeweler decide to offer a worthwhile wrapping 
service to your customers this holiday season. 

The first question to pop into your head will un- 
doubtedly be that of cost. 

“Can we stand the added expense? Shall we establish 
a small charge for the service? Will the customers resent 
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a charge? Can we make exceptions for good customers 
and sizable purchases? Will it be necessary to hire extra 
help to handle a wrapping service?” Such are the ques- 
tions vou are turning over in your mind. 

Perhaps you feel that the packaging item in your budget 
is already a heavy one. But stop to consider for one 
moment the advantages to be secured by the expenditure 
of a few more pennies on each sale. 

The principal consideration is the added prestige and 
good-will which will come to the store as the result of the 
additional effort. It provides the jeweler with the oppor- 
tunity to compete with some of the alert department 
stores in their own progressive manner of merchandising. 
The jeweler with his higher unit of sale and lesser volume 
of business is in a better position to provide this service 
than the department store. The clever jeweler is going 

(Please turn to page 45) 
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Beware of Holiday Crooks 


GAIN at this time of the year 

when Christmas is just ahead, 
retail jewelers in all sections of the 
country must exercise particular vig- 
ilance if they hope to escape the in- 
roads of sneak thieves, check swin- 
dlers, window smashers and a host of 
other underworld workers who year 
by year select this season to devote 
particular attention to our industry. 

Each year THE JEWELERS’ CiRCU- 
LAR-KEYSTONE issues a warning 
against the increased risk which every 
retail jeweler must face because of 
the added opportunity afforded crooks, 
who are always ready with new tricks, 
to prey upon members of the jewelry 
trade. They are alert to take advan- 
tage of the crowded conditions of the 
stores to more successfully carry out 
their carefully studied plans to make 
away with valuable stock. 

Many losses that could otherwise 
be prevented are reported after it is 
too late to check the law breakers. 
Now is the time to carefully check 
over every possible loophole which 
will invite visits of underworld work- 
ers and prepare to prevent falling 
victims to their schemes. Vigilance 
is apt to be relaxed because of in- 
creased activity in the stores but such 
a condition pays poor dividends and 
in the end leaves the jewelers wiser 
merchants but sadder men. 

These crooks are constantly on the 
outlook for new and previously un- 
tried methods which will succeed in 
fleecing their potential victims and 
they are already beginning to oper- 
ate. These visits will increase as the 
holidays grow nearer and the only 
safety lies in greatly increased vig- 
ilance. They will come armed with 
schemes which have proved successful 
in the past and with new ones which 
have not been previously used and 
they must be carefully watched to 
prevent them from getting away with 
valuable merchandise. 

Beware of the stranger who offers 
a check in payment for a purchase no 


matter how plausible his reason may 
be. Look out for the sneak thieves 
who usually work in pairs, and often 
<2 woman is one of the team. They 
are clever and their plans are care- 
fully laid before they visit your store. 


They are sure to come armed with’ 


new tricks and they seize upon every 
opportunity to turn their plans into 
profit for themselves and loss to the 
jeweler. Sneak thieves commit more 
crimes and cause greater losses every 
year than do burglars and extra vig- 
ilance must be employed to prevent 
them from being successful. 

Now is the time to instruct clerks 
to be on their guard against the dan- 
gers that always beset the retail 
jeweler during the Holiday season. 
Extra precautions will cut down extra 
loss. No one can tell just how or 
when the lawless workers will strike. 
The time to prepare is now. 


e ¢ 


Swing Into Action 


OW is the time to swing your 

store into’ action for the holiday 
trade. Look first to your show win- 
dows. Are they different from other 
windows in jewelry stores in your 
town or city? Is there that about 
them which will cause passers-by to 
stop and comment favorably on your 
efforts to get your share of the Christ- 
mas dollars? Are they unusual? Do 
they immediately suggest that your 
store is the best place to buy a 
Christmas gift? Is your merchan- 
dise carefully selected and so ar- 
ranged as to avoid the impression of 
overcrowding and at the same time 
direct attention to a selection of ar- 
ticles sure to please father, mother, 
brother and sister? 

Your show windows are the best 
sales spots where your merchandise 
can be seen and compared. Much of 
your Christmas sales success depends 
on the impression your windows make 
on prospective buyers. Are the arti- 
cles you have on display in step with 
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the latest fashion trends? Does your 
display create an inviting atmosphere 
or are the windows drab and unin- 
viting? If this is so then you can 
understand why they fail to appeal 
to the public. 

Your windows should be so ar- 
ranged as to reflect the Christmas 
atmosphere but, after all, what you 
are aiming at is sales and care 
should be taken to so arrange them 
that the articles you have on display 
will not be of secondary importance, 
Make an honest appraisal of the at- 
tention getting value of your Christ- 
mas windows. Compare them with 
other jewelry store window displays 
in your community and profit by any 
valuable suggestions but do not try 
to copy other merchant’s ideas. 

The buying public likes change. 
You have a real problem on your 
hands to attract and hold the atten- 
tion of the passer-by when you have 
to compete with merchants in other 
lines who are just as anxious to get 
the Christmas dollars as are you. 

Now let us go inside your store 
and make a survey of its possibilities. 
Is the interior bright, colorful and 
inviting or is it stiff and formal? Is 
your merchandise so arranged as to 
attract immediate attention and, at 
the same time, segregated in such a 
way as to avoid confusion? If it 
meets these requirements you have 
solved the problem of interior dis- 
play. 

Keep your attention on your news- 
paper and direct mail advertising and 
tie in your advertisements with your 
store interior displays. 

Keep in mind that a cheerful, 
homey atmosphere in your store is a 
welcome asset and has a direct bear- 
ing on sales. A pleasant word and a 
smile will always help to promote a 
choice of a Christmas gift and cer- 
tainly it costs you nothing. 

You have to be a little ahead of 
competition if you wish to get your 
full share of the Christmas business. 
You have to try to make sure that 
gifts come from your store. 
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Business Needs Greater Confidence 


ACENERAL survey of business conditions in the jewelry trade throughout the country among both 
retailers and manufacturers made by THE JEWELERS’ CIRCULAR-KEYSTONE indicates a 
wide diversity of answers as to comparative sales for the first 10 months of 1937 as compared with 
1936 but in the vast majority of replies an increase is noted and in many instances a firm belief is 
indicated that this year’s Christmas business will equal if it does not exceed that of last year. 

In practically every instance the reports indicate that up to October trade was better than 
during the same period in 1936 but that following the stock market upheaval a recession occurred 
and doubt is expressed among some of the jewelers that the holiday trade will maintain the pace 
set last year. The big factor which looms as the darkest cloud on the horizon is the lack of confidence 
among jewelers as to future government action. Last year in the first days following election 
American business faced the future with apparent confidence. This year the post-election period 
finds business declining with the recession reaching large proportions in some industries. 

What does the future hold and what is most needed to stabilize business and set the wheels of 
industry to moving at an increased speed? We are of the firm opinion that the development of a 
greater spirit of cooperation between government and business is absolutely essential. 

Instead of a policy of Stop! Look! and Listen! on the part of business there should now be 
“green lights ahead.” Not until government and business grasp hands and work together will full 
progress be made but there is no fundamental reason for slowing up. 

If Uncle Sam will furnish the business automobile gas, and air for the tires, in the form of 
cooperation business will make the grade. 
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distinctive, motifs. a0 

sapphires, emeralds and other colorful 

gems. 

DIAMOND BROOCHES AND 
im decorative designs of sheer 

and amazing beauty. 

DIAMOND BRACELETS encrusted 

with diamonds of the finest, matched 


perfection. 
DIAMOND ENCASED WATCHES 
gifts chat bring lasting happiness 
and service 


Visit our Diamond and Watch Depart- 
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C Ain alert, attention- 
commanding are the newspaper advertisements of the 
Webb C. Ball Co., Cleveland, Ohio, each one of which 
shows seasonal, new merchandise against a dramatic 
panel of black, accompanied by a block of descriptive 
type, sufficient “white space’ and the firm’s distinctive 
signature. 

M. V. Shane, president of Webb C. Ball Co., and 

Kent. A. Nesbitt, president of the Nesbitt Service Co., 

Select heme toe the advertising counsellors who have produced the pres- 

This as . _ ent series of advertising during the last five years, con- 

oot eee sider eaci advertisement’s headline to be of prime im- 

rue tor, ae S/S portance. Here are a few of the headlines which 
Sie cra sm et Some spotlighted the firm’s holiday advertising last year: 

ails “The Supreme Gift— Diamonds for Christmas,” 


wit 
The Sears untiog 


Sect ca 890 “Gifts from the Webb C. Ball Co.,” “Give Everlasting 
sanyo 6 eran oan on tai Gifts,” “For the Finer Gifts,” “Gifts of Enduring 
gil: ’ — Value,” and “Gifts of Permanent Pride.” 

vee ewe 22d WOM The text in each case bears out the theme, in three 

asin iS or four lines of ten- or eight-point type. ‘“‘A fascinating 

—— profusion of lovely creations,” one of the Christmas ads 
continues. “Each so individual, unique and symbolic of 
refinement . . . is it any wonder that gifts from the Webb 
C. Ball Company always bring an added thrill of 
pleasure?” 

After the headline and the principal sales message, 
come lines set in five- or six-point type identifying and 
pricing the merchandise shown in the ad. 

“Tt is the principle of the Webb C. Ball Co. at all 
times to stress quality merchandise, and over many years 

paseo ince AR of experience this quality appeal has amply demonstrated 

Jue he cpr pete OO its desirability,” said Mr. Shane. 

=< : “The advertising budget, month to month, is kept in 

aS close ratio to the volume of sales, particularly as the 

latter fluctuates considerably for the various months of 
the calendar year. It is easy to control the advertising 
— expenditure through the use of large or small copy. 

“A consistent schedule is maintained throughout the 
year, and we feel that business in the heavier months 
benefits by a consistent program, rather than by spas- 
modic advertisements. 


gilts a * 








A detailed description invites sales for each article 
of merchandise pictured in the advertisements 
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For either a wed- 
ding or a wed- 
ding anniversary, 
what more suita- 
ble gift than a 
fine piece of beau- 
tiful Sterling 
Silver? 
Selections for 
every purpose 
and price desired. 


When one selects Sterling this season, two aims 
- ultra smartness in quality and 
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Sterling Center Piece, hand-chased, 
and with flower mesh 


Sterling Silver Tea Service of Colo- 
nial Heirloom pattern with ebony 
handles, five pieces, only... .. $150 


Pair of hand-chased Candlesticks 


Many other gifts in Sterling from $5. 
Silver plate at correspondingly lower 
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“The advertising is in direct ratio to the importance 
of the various departments of the store. The diamond, 
watch, silverware and art departments constantly are 
studied as to desirable merchandise to be featured, and 
copy is rotated with carefully planned sequence.” 

The company’s expenditure for newspaper advertising 
amounts to approximately three per cent of its annual 
sales volume. 

Line drawings are used exclusively for newspaper 
reproduction, but the company also advertises in class 
publications, wherein the finest jeweled creations are 
shown in halftone illustration. The layout ideas, work- 
ing drawings and the copy are prepared by the Nesbitt 
Service Co. 
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‘The department heads and salespeople of the Webb 
C. Ball Co., continuously are being trained in what may 
be called “advertising-mindedness,” and one may visit 
any department in the store and be certain of receiving 
not merely courteous service, but thoroughly trained, 
intelligent guidance in the selection of the merchandise 
desired. 

Exterior and interior, the appearance of the Webb 
C. Ball Co. is outstanding, and it is part of the firm’s 
creed that it is less expensive to maintain top-notch 
appearance than to allow it to slip and then require costly 
replacement. An innovation this year is exterior flood- 
lighting, which sets the store front out as among the most 
brilliant on Cleveland’s famous Euclid Avenue. 





Santa’s Busy Season 


44 
on me a pot 


of money and I’ll halt everybody in their tracks with my 
Christmas window display,” boasts the jeweler. 

As a matter of fact, you are better off without an un- 
limited expense account. What counts most is the imagi- 
nation back of the pictorial presentation. Elaborate deco- 
rative effects and expensive properties do not always 
result in increased business. 

True enough, you cannot produce Christmas jewelry 
trims without a nominal financial outlay. 

When you contemplate buying some costly prop, ran- 
sack your brain for an economical substitute. The central 
idea on which your pending display is based may have 
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Suggestion for Christmas window display background 


suggested itself from what you saw last season execut 
by a large store in another city. You have, in all pr 
ability, much smaller space in which to handle the layo 
so condensation will be necessary. t 

One of the display layouts reviewed below is suitable 
to be used as “‘is.”” The ideas are passed along for theif 
adaptive possibilities, and it is in this spirit that they 
should be carefully considered and appraised. 


BALANCED GROUPINGS 


An enclosed background, covered with scarlet clo 
with a candle cut-out at each end, was not wholly d 
rative. The sales-minded touch was the use of white felt 
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letters, to compose, from end to end, the following timely 
message : 

“GIFTS For Christmas—And After. 

TERMS That Will Make It Easy to Give.” 


The gift jewelry items, arranged as eight tiered units, 
enveloped the entire floor space. First a wide unit de- 
voted to watches, then a narrow unit of precious stones 
—and so on alternately. Flat silverware had a prominent 
but restricted area all to itself along the beveled edge by 
the plate glass. 

The briefly descriptive signs (on which prices were 
quoted) were diamond-shaped in Yuletide coloring com- 
binations. And now you know how appealing the Duval 
Jewelry Company’s display looked in Jacksonville, Fla., 
last season. 

“THROUGH THE SEASONS” 

Another play on the “Gifts That Last” theme was 
English in origin—Thummar’s of Dorchester. Thum- 
mar’s “Gifts That Last Through the Seasons” piece of 
copy was reproduced as a narrow but long panel across 
the top of the background. 

The unusualness of this background was its combined 
delineation of winter and summer. There was, at the 
middle, a recessed arch opening, slightly back of which 
was a small painted backdrop of a country estate at the 
height of summer. The outside paneling surrounding this 
insetted archway resembled a brick wall coated with 
synthetic snow and ice. 

Spotlight heightened the illusion of the two seasons— 
a yellow spot being focussed on the summer scene, and a 
dark blue spot concentrated on the brick wall. 

This grouping of the giftwares, which included silver- 
ware, was adequate although not distinctive, on crushes 
of red and green cloth about the floor. 


CuristMas Girt WIsH 


A change from the conventional show card or felt 
panel announcement, was the reproduction, in greatly 


enlarged form, of a Christmas greeting card. [t was 
shown virtually pulled out of its fancy envelope. While 
the wording can be changed to suit, it ran as follows: 


“My Christmas Gift Wish is.......... 2 
(Name of featured gift to be filled in). 


The combined card and envelope, fashioned out of 
paper and card by someone good at such artistry and also 
penmanship, was thumb-tacked to the background panel. 
An evergreen spray hid the thumb tack. A jeweler in 
Germany engineered the above striking display. 


WELL-BALANCED 


One-third decorative and two-thirds visualized selling 
were the ingredients of the Christmas giftwares display 
by Mandel Bros., Chicago, III. 

The middle of the three units was the decorative one. 
It was paneled with red cloth, against which, on a large 
circular platform done over in a painted Yuletide motif, 
was a large Christmas tree of feathery texture. It was, 
if we judge rightly, a fir—the type of evergreen with this 
feathery effect—although, in this case, intensified by treat- 
ing the foliage with some kind of a silvery white sub- 
stance to produce a glistening appearance. Standing on 
the platform in front of the tree were two elfin-clad fig- 
ures, each about three feet tall, fastening a gift package 
to the tree. 

The visualized selling two sides of the trim were tiered, 
and here was a sparce variety of gift items, introduced 
with such a captioned sign as—“She’ll Like This” and 
“He’!l Be Glad to Get This.” 


A Stupy In WHITE 


lt was a “White” Christmas in a display of the Hess 

& Culbertson Jewelry Co., St. Louis, Mo. Back of each 

giftwares unit was a white-painted semi-circular panel. 

Between each unit a white oblong panel was used as a 
(Please turn to page 42) 


Below—A Christmas window display used by the Hess & Culbertson Jewelry Co., St. Louis, Mo., which 
attracted much attention from passers-by during a recent holiday season. 
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HAVE often heard of “constructive criticism” which is the shibboleth under which 

some one proceeds to swing a shillelah on one of my pet theories or demonstrate 

to me why the country is going to the demnition bow-wows for various reasons that 

delve into questions of economics, politics, hydrostatics, dynamics or the culture of 
unwrinkled prunes. 

This criticism, constructive or otherwise, reaches its zenith at times of political up- 
heaval and I find myself listening to dire prophecies of what the indices indicate or 
the carloadings foretell, and once in a while some fellow changes the musical motif 
with his song of satisfaction from an opposing political angle. 

So—I wonder if what we need in this land is not constructive criticism but some- 
thing that might be called “courageous optimism,” the spirit that animated George 
Washington and the other great men who were the authors of the greatest nation in 
the world and whose example gave the United States the momentum that has carried 
it so far ahead. 

For, my dear readers—and you are very dear to me—this grand old country does 
have a momentum, a product of its industrial and agricultural and mining mass mul- 
tiplied by its speed through infinity as a leader of enterprise—and this momentum is 
like the same thing that drives what is called a going business and carries it over the 
valleys from one peak to another. 

Any business that has been going on for a hundred years, as many a business in our 
own industry has done, has bridged over more than one depression and learned to leap 
from crest to crest. 

Our country is just like that. It is a going business and a business that is going 
ahead, onward, upward to still greater development and prosperity with the years. 

Don’t sell America short. 

You cannot quench the American spirit! 

You cannot drive out of American hearts the sentiments on which our business is 
established. 

You cannot submerge that one manifestation so vitally important to us—the Christ- 
mas Spirit. 

I see it abroad already. | see it in the stores, the crowds of hurrying shoppers. I 
see it in the wonder-widened eyes of children. 

I do see this, my friends, and I know it means a great volume of Holiday trade for 
those who have made proper plans to reap their share. 

Let’s have more of that “courageous optimism” that means splendid accomplish- 
ment, and let’s cast all the “defeatism” thoughts out of our minds at this Season. 


And finally, to all of you and your families, 


A MERRY CHRISTMAS 


Ant hob yh 


Vice-President. 
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Harmony in New Jewelry Style Trend by C. A. Jakobb 
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Harmony and rhythm are embraced in the new style trend in modern jewelry. 
There is no longer any question of delay in regard to this new style. It manifests 
itself in every new creation 

Necklaces with star sapphires and rubies are much in vogue. Some necklaces 
are made of a combination for two bracelets. 

The pendant used as a clip has been solved satisfactorily so far as the style 
trend is concerned and it will be interesting to watch the development of this vogue. 
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Your Christmas Jewelry Windows 
(From page 37) 


background divider, the only adornment on which was 
an artistic spray of bright objects—a poinsettia, pine cones, 
berries, etc. 


BACKGROUNDS IN PARTICULAR 


The glistening effect noticeable outside Mainstrom’s, 
Chicago, IIl., was obtained by hanging long strands of 
silver, red and black flitter. The three colors were alter- 
nated. The Christmas trees stationed on the floor at each 
rear end had frosted branches—dabs of cotton batting 
and mica snow. The center rear was the resting place tor 
two groups of candelabra, the candle lights on which 
varied in size like a pipe organ effect. Jewelry items in 
the gift class were to the fore about the floor. 

Each show window background executed by the 
Fortney-Pearse Jewelry Co., Billings, Mont., symbol- 
ized the religious aspect of Yuletide. An Old World 
cathedral window was the subject matter of each cut-out. 
Tinted tissues were deftly blended to suggest stained 
glass, while the leaded strips had an ‘“‘aged” appearance. 
A dignified presentation of giftwares was made on each 
floor division. Inside the plate glass of this store’s win- 
dow, but across it and on a level with the floor, was a 
silhouette strip of the Three Wise Men making their 
Biblical journey. 








The foregoing examples prove that there is no one type 
of Christmas jewelry window display; but that it takes 
all types to satisfy the retail trade as a whole. 


Prices of Rough and Polished Diamonds Hold Steady Level 


Lonpon.—The stability of the diamond market jn 
face of the adverse world conditions now operating js 
the subject of considerable comment among European 
diamond men. Wars rage, stock markets react violently 
to every rumor, and international currencies bob up and 
down. Yet diamond prices, both in the rough and pol- 
ished, register no appreciable fluctuations. 

Of course, as Backes & Strauss, diamond brokers here, 
point out, it would be idle to suggest that business in 
diamonds is not suffering as a result of the unsettled 
world conditions. But the fact remains that while the 
leading commodities have taken a price tumble diamonds 
have remained remarkably steady. 

Diamond merchants here certainly consider there is 
no call for undue pessimism because of the slight setback 
to diamond sales volume the last six or seven weeks. So 
long as prices are maintained they see no reason why 
business this Christmas should not be good. 

So far as the United Kingdom is concerned, there is 
decreasing unemployment and increasing spending power, 
and both the manufacturing and retailing jeweler is 
planning to benefit from the improved conditions within 
the kingdom. 
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TURQUOISE ... Birthstone for December 





Q.— Wea is the derivation 
of the word “turquoise P” 

A.—The word probably came from the Old French 
word “turcois,” meaning ‘“Turkish gem,” because the 
first gems of this species found their way to Europe from 
Persia by way of Turkey. 


Q.—To what gemological species does turquoise 
belong P 

A.—Turquoise is a species itself. Although long 
thought to be amorphous, crystals of turquoise were 
found in Campbell County, Va., in 1912. 

* ” * 

Q.— What causes the brownish streaks so often 
seen in turquoise P 

A.—Many specimens are cut to include portions of the 
adjoining or “mother rock” which is known as the ‘“ma- 
trix.” For highest value, the matrix is not desirable; 
however, many persons favor it even above the pure 
“azure” blue color which commands the highest price 


in the gem market. 
* * & 


Q—What are the sources of the best qualities 
of turquoise ? 

A.—Persia produces the finest colors. Some turquoise 
from New Mexico is also of excellent color. Arizona 
and Nevada are among the less important sources which 
include Egypt, where it has been found for 3000 years. 


* * * 


Q.—How is turquoise formed? 

A.—It has been deposited by water in cracks or fissures 
in rock. The deposits are rarely wide enough to furnish 
thick stones. Often the turquoise is deposited in fissures 
so narrow and irregular that it can be used only as tur- 
quoise matrix. Also found in alluvial deposits, but rarely 
since the harder minerals in moving water wear away 
the turquoise. 
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by 
ROBERT M. SHIPLEY, 


President, Gemological Institute 
of America 


@ Turquoise matrix, polished 
(left) and rough, by courtesy of 
S. Nathan & Co., Inc., New York. 








Q.—Does turquoise have any imitations? 

A.—Glass substitutes can often be identified by the 
luster of its fracture surfaces or by ‘use of the blowpipe 
since glass often matches turquoise in refractive index, 
specific gravity and hardness. The luster of fracture sur- 
faces in turquoise is dull to waxy, while that of glass is 
vitreous. Under the blowpipe glass fuses quietly. It is 
claimed that a synthetic substance closely resembling tur- 
quoise has been made commercially. Inexpensive white 
porous minerals of several kinds are frequently dyed to 
resemble turquoise. These and glass imitations are com- 
mon in the trade. Greenish discolored specimens of tur- 
quoise which have been restored to blue never retain the 
color. Most specimens which have been dyed will turn 
green or colorless if a drop of ammonia is placed upon 
them. Some treated stones can only be detected by a 
deep incision with knife or file. An untreated stone rarely 
takes a high polish, so stones of high luster should always 
be tested. * * # 

Q.—Is turquoise a durable gem? 

A.—It is 5-6 in hardness and therefore scratches more 
easily than the majority of gemstones. Like opal, when 
turquoise loses water it may crack, but to a lesser extent 
than opal; and being unusually porous absorbs grease, 
perspiration, etc., causing a green tinge, which produces 
a gemstone of less value than the blue variety. However, 
turquoise from some mines resists this action longer, some 
being preserved for generations without being noticeably 
affected. Persian hold their color best—also some Amer- 
ican qualities. *” @ @ 

Q.—Is turquoise a popular gem? 

A.—From ‘“Turquois—The December Birthstone,” 
a series of 12 pamphlets by the American Gem Society: 
“As early as 4000 B. C. the most cherished gems of the 
Egyptians were turquoise and lapis, the latter now being 
the alternate birthstone for December. Even today the 
turquoise is valued above all other gems in Tibet, and in 
Persia it is valued almost as highly.” 
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Wrapping Good Will 


(From page 31) 


to stand a better chance of collecting the jewelry dollars 
in his own immediate neighborhood than the other fellow 
down the street who feels the transaction consummated 
when the money is passed across the counter. 

If Mr. Jeweler considers that he can render the per- 
sonal attention to wrapping he can consider this service 
his Christmas present to his customer. Even though he 
feels that he should have an extra 25 cents to cover the 
expense, he will find many customers only too willing to 
have the service. 

There are several approaches to the question of whether 
or not to charge. If the retailer is inclined to make 
change in his wrapping room but does not wish to invest 
much money in fancy papers, silk ribbons and the like, 
he can simply change to a colored tissue and metal cord, 
carrying out a color scheme that will mark the packages 
distinctively as those coming from his store. This is an ex- 
cellent way of building store prestige. 

For those who would do a more elaborate job on wrap 
ping, by using a variety of papers and ribbons and offering 
novel ties, a nominal charge for the service may be made 
with impunity. On this score 4 pparel Arts, a merchan- 
dising authority, says “De luxe wrapping costs money. 
The retailer must early make up his mind as to whether 
he is willing to carry this expense as a good will! gesture 


to his customers or whether he will establish a charge for 
the service. Those who have had experience with both 
methods say, definitely and without hesitation, charge. 
Charge everyone.” 

A mid-Western jeweler who has had a Christmas 
wrapping department has found it advantageous to charge 
for the service on sales below $5. It would not be politic 
or necessary to make the charge to a woman who has just 
made a purchase amounting to several hundred dollars. 

When the time comes to hire additional help for the 
Christmas season it would be the practical thing for the 
jeweler to hire a person, preferably a woman, deft with 
her fingers, who would be given sole responsibility of a 
wrapping booth, once the holiday buying begins in earnest. 

The booth, which can be arranged simply by tacking 
together a few lengths of beaver board, in an unused 
corner, or perhaps in the gift department, should be gaily 
decorated in the Christmas colors. “Fake” packages 
should be made in great variety. These should be given 
prominence not only at the booth, but may be stacked atop 
showcases throughout the store. These decorative splashes 
of color give the store the holiday spirit which a few 
years ago was supplied by huge red bells and festoons. 

They might well go into the show windows which will 
have tremendously more appeal by reason of the gay colors 
of the crisp cellophane papers on the market today. 

The majority of us are rather unimaginative. We look 
at the bare rooms of an apartment and are unimpressed, 

(Please turn to page 46) 
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Wrapping Good Will 


(From page 45) 


if not depressed, but once we see it after the interior 
decorator has been at work, we chide ourselves for our 
lack of imagination. Just so it is with much of the mer. 
chandise carried in the jewelry store. 

The watch and silver manufacturers have done an ex. 
cellent job so far as packaging goes, but there is still 
another laborious task before the purchase becomes a gift, 
Thousands upon thousands of cigars, and tons and tons 
of candy are sold at Christmas because someone had the 
simple thought of adding just another wrapping to pack- 
ages which are quite satisfactory at all other times 
throughout the year. 

One instance illustrative of the value of special hand- 
ling given to Christmas purchases is the experience of a 
store in a large eastern city which found itself overstocked 
with a quantity of low cost articles which failed miserably 
to “pull” as had been expected. A clever little employee 
was allowed to put into play an idea she had of making 
attractive packages by combining the article with com- 
panion pieces. The idea worked like a charm. The total 
cost of the articles and wrapping amounted to $1.38 and 
the packages were a complete sellout of $6.50. A neat 
little profit of more than 350 per cent. 

Although an artist is not required to do the work, 
someone with a degree of artistic ability should be desig- 
nated. Allow her some freedom in the selection of her 
materials. 

The jeweler must bear in mind that he is selling finer 
merchandise than any other retailer on his street, and his 
wrapping must convey dignity. If the gift is a strand of 
pearls the wrappings should not be a gaudy figured paper 
with lots of furbelows, for then it would conjure up the 
thought of lesser value in the mind of the recipient. How- 
ever, if the gift is a piece of crystal or an objet d'art 
from the gift department for a modern young housewife, 
the wrapper can “give it the works.” The man-about- 
town will appreciate his cigarette case if it comes to him 
in one of the new suede or moline papers on which his 
initials have been applied in bold letters which are made 
with gummed backs. 

The greatest boon of such a service will be to the men- 
folk and to the last-minute shoppers, and the former con- 
stitute a great part of the latter group. At the eleventh 
hour ready-wrapped gifts are like manna from Heaven. 
By using this scheme many a jeweler will reduce his 
January inventory. 

A large table near the store entrance can be stacked 
with these gaily-colored packages, with the same merchan- 
dise on display, of course. 

Men who do their only real shopping of the year at 
the Christmas season are in a helpless state when it comes 
to wrapping, unless they have wives, mothers or sisters 
to give them a hand with the task. Knowing they can 
get such a service in the jewelry store they will be more 
inclined to go through their entire shopping list there in 
order to be relieved of the worry of wrapping. 

Any extra cost from this service should not be charged 
up to the shipping room, or to the item for supplies, but 
to the advertising account, for it is good-will with a 
capital G, which will not lose effectiveness when the gifts 
are unsheathed on Christmas morning. 
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Diamond Industry’s Growth Surveyed in College 
Thesis by Seymour S. Whitelaw 
OTH ably prepared and lucidly written is “The 
Diamond Industry: Its Inception and Development,” 
a 68-page paper authored last spring by Seymour §. 
Whitelaw, son of Louis Whitelaw of Whitelaw Bros, 
Inc., diamond importers, 48 W. 48th St., New York 
upon his graduation from Johns-Hopkins University. 
Mr. Whitelaw is now in Europe, studying the Principal 
diamond markets. 

The peculiarity of the diamond as a commodity is that 
it has absolutely no purpose except to gratify human satis- 
faction through vanity—and this, together with other 
factors, makes it remarkable that the diamond industry 


Seymour S. Whitelaw who wrote 
a survey of the diamond indus- 
try’s growth. 





has flourished without once collapsing completely since its 
inception on a commercial scale. Mr. Whitelaw’s study 
shows, coherently, why this has been so and points out the 
development of conditions which have promoted its steady, 
prosperous growth. 

There is no doubt that in its capacity of purchaser of 
from 70 to 80 per cent of the world’s output (an imsur- 
ance company report made in 1929 is quoted to the effect 
that the United States had more than four billion dollars’ 
worth of diamonds, exceeding at that time the combined 
capitalization of the United States Steel Corp. and the 
American Telephone and Telegraph Co,), the United 
States remains the hope of the trade, Mr. Whitelaw says. 
For some unknown reason it has never been possible to 
build up a European market even remotely comparable 
to this country’s. “This is true not simply because of our 
vast national wealth, but more likely the reason is the 
weakness Americans have for displaying their wealth.” 

The industry’s chances of survival and growth will be 
enhanced if more consistent methods of control are 
adopted, Mr. Whitelaw contends, adding that measures 
to maintain good prices and good markets should be taken 
more regularly and not “merely when conditions become 
so bad that emergency measures must be resorted to.” 
He would favor the control not only of production, with 
every diamond producing country cooperating fer the 
benefit of both merchant and consumer, but also of cut- 
ting and distribution. , 

The paper’s last suggestion is that diamond merchants 
advertise more freely. ‘“‘No one can deny the tremendous 
possibilities opened up by advertising, especially in such 
a business whether the public is already lured into wanting 
diamonds by the mere thought of them. In past years 
dealers have let the public approach them, instead of vice 
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versa, knowing that the average man is attracted by the 
glamor of diamonds without any soliciting of his trade. 
” «But now things are different; too many other busi- 
nesses have undertaken seriously to entice the public, 
through advertising, into buying their articles, and dia- 
mond merchants can no longer afford to sit back and lose 
these possible sales to someone else. Not only that, but 
advertising will make diamonds desired more by the aver- 
age man, and will break the idea that only people of ex- 
tremely substantial means can afford them. The idea 
also used to prevail that automobiles were purely a luxury 
which could be afforded only by the wealthy, and that 
car manufacturers should do business with that idea in 
mind if they expected profits. I shall only refer in this 
respect to Mr. Henry Ford, who evidently knew much 


better.” 


Diamond Terminology Recommended by 
American Gem Society 


Cuicaco.—Employ the word “flawless” instead of 
“perfect” to describe a diamond of merit, the diamond 
terminology committee of the American Gem Society 
recommended last month in a letter to members, follow- 
ing a series of discussions on terminology by a committee 
representative of its graduates. 

The committee, of which H. Paul Juergens is chair- 
man, defines “flawless” as describing a diamond “which 
is free from all internal and external blemishes or faults 
of every description under skilled observation in normal, 
natural or artificial light with a 10-power loupe, cor- 
rected for chromatic and spherical abberation.” 

A ban was placed on the use of eight terms by Certi- 
fied Gemologists, Registered Jewelers and graduate mem- 
bers of the American Gem Society, when because of the 
“misuse intentionally or otherwise of certain terms com- 
monly used in describing diamond qualities, which in their 
opinion result in public confusion, abuse and are mis- 
leading and deceptive,” it was resolved that members dis- 
continue the use of the following terms: 

“Clean,” “sound,” “eye clean.” “eye perfect,” “com- 
mercially white,” “commercially perfect,” “perfect cut,” 
“perfectly cut.” 

At the committee’s latest meeting here, Oct. 7, Robert 
M. Shipley, G.I.A. president, recommended additional 
rulings, which will be submitted later to a vote of the 
society's members. These rulings would prohibit G.I.A. 
members from: 


l—Representation of cultured pearls in any manner | 


that would imply that they were as valuable as genuine 
pearls, 

2—Implication that cultured pearls contain only a 
tiny or comparatively small nucleus. 

3—The use, when describing synthetics, of all such in- 
correct terms as “synthetic zircon,” “synthetic garnet,” 
etc, 

Thus a group of rulings governing A.G.S. standards 
will be started. 

The committee of 36 jewelers representing all parts 
of the nation was organized six months ago. Many of the 
members, meeting in New York, Aug. 23, authorized 
C. I. Josephson, Jr., Moline, Ill., who was acting chair- 

(Please turn to page 50) 
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man, to meet with Chairman Juergens to word the ry), 
ings, in which certain minor changes were made at a 
meeting here, Oct. 7, attended by Mr. Juergens, |, 
Josephson, Hans J. Bagge of J. Milhening, Inc., ani 
Mr. Shipley. 

The ruling on diamond terminology was submitted t) 
the membership for approval. 

“Our main purpose is to unify and standardize certain 
terminology with reference to diamonds, which in th 
past has been deceptive, misleading and confusing to th 
public and the understandardized use of which has workej 
a hardship on the legitimate jeweler,” said Mr. Juergen, 

‘We realize many of the diamond terms used in th 
past have become a custom or a habit and difficult » 
immediately remove from ones vocabulary, and for thy 
reason we are offering the substitution cf the term ‘flay. 
less’ for ‘perfect’ as a recommendation and not as a def. 
nite ruling at this time. It is expected, however, that ali 
members of the American Gem Society will cooperay 
with the recommendation as well as adhere to the ruling, 
It is our belief that the public will soon be educated to 
the high standards used by all members of the American 
Gem Society, thus promoting their confidence and te. 
spect.” 

“With the exception of the terms clean and sound, the 
use of all of these terms is prohibited in the new ruling 
of the Federal Trade Commission soon to be approved. 
The terms clean and sound are already becoming even 
more meaningless than perfect not only to the customer, 
but within the trade itself as used by different diamon 
salesmen. 

“The committee believes that the term “perfect” ha 
been so abused by unscrupulous or ignorant competitor 
as to have become practically meaningless. Also it has 
been found that among the most scrupulous stores the 
standard of perfection varies. In some stores ‘perfect 
refers to both material and color; and in a few, material 
color and make. It is also questionable whether a scien 
tific profession should use the term at all since nothing 
in nature can be absolutely perfect. By substituting th 
little used word ‘flawless’ and then defining it a stan¢ 
ard term can be established, which all Registered Jewe! 
ers will agree upon.” 

Members of the diamond committee are: Edwatl 
Herschede, Frank Herschede Co., Inc., Cincinnati, Ohio; 
Nolte C. Ament, Geiger & Ament, Inc., Louisville, Ky.; 
William Schwanke, Schwanke-Kasten Co., Inc., Milwav 
kee, Wis.; V. E. Chittenden, W. J. Frank Co., Inc. 
Akron, Ohio; Milton F. Gravender, 630 Fifth Ave. 
N. Y.; Hans J. Bagge, J. Milhening, Inc., Chicago’ 
Warren R. Larter, Larter & Sons, Inc., Newark, N. J: 
M. E. Vedder, Traub Mfg. Co., Inc., Detroit, Mich 
Mr. Josephson; Earl R. George, S$. Joseph & Sons, Inc, 
320 Sixth Ave., Des Moines, Ia.; Clarence R. Knorpp 
Wright, Kay & Co., Inc., 1500 Woodward Ave., De 
troit, Mich.; and Chairman Juergens. 

Members of the consulting committee are: C. J. Cor 
nell, Cowell & Hubbard Co., Cleveland, Ohio; Frei 
Thurber, Tilden Thurber Corp., Providence, R. I.; Wm 
Elder Marcus, Marcus & Co., Inc., New York; Joho 
Kennard, Hodgson, Kennard & Co., Inc., Boston, Mass 
Mr. Erskine A. Gay, Smith-Patterson Co., Inc., Bostot 
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Mass.; William Wright, Galt & Bro., Inc., Washington, 
D. C.; Wm. B. Hawley, Davis & Hawley Co., Inc., 
Bridgeport, Conn. ; Oscar Kind, S. Kind & Sons, Inc., 
Philadelphia, Pa.; T. B. Littlepage, Maier & Berkele, 
Inc., Atlanta, Ga.; Charles Bromberg, Bromberg & Co., 
Birmingham, Ala.; Myron Everts, Arthur A. Everts & 
Co., Inc., Dallas, Tex.; George Brock, Jr., Brock & 
Co., Inc., Los Angeles, Cal.; John F. Vondey, San Bern- 
ardino, Cal.; I. F. Roure, Shreve, Treat & Eacret, Inc., 
San Francisco, Cal. ; Mr. Arold, Hardy’s, Inc., Seattle, 
Wash.; William Meyer, J. B. Hudson Co., Minnea- 
polis, Minn. ; Oscar C. Homan, C. B. Brown Co., Inc.. 
Omaha, Neb.; Mr. Francis Keating, Grogan Co., Inc.. 
Pittsburgh, Pa.; Russell Scheer, E. J. Scheer, Inc., 
Rochester, N. Y.; Jerome Wiss, Wiss Sons, Inc., New- 
ark, N. J.; W. F. Broer, Broer-Freeman Co., Inc., To- 
ledo, Ohio; Karl Johnson, S. Jacobs Co., Inc., Minnea- 
polis, Minn. ; Henry Bloedel, Bloedel’s Jewelry, Inc.. 
Milwaukee, Wis.; and Paul S. Hardy, Hardy & Hayes 
Co., Inc., Pittsburgh, Pa. 


American Baroque Pearls in Demand in India 
For Ornaments and “Medicine” 


WaASHINGTON—Expansion in the export trade of 
fresh-water slugs or baroques to the Bombay pear! market 


is forecast by T. J. Honenthal, American vice-consul to |, 
India, in a report filed with the Commerce Department’s 


Bureau of Foreign and Domestic Commerce. 


Mr. Honenthal told the Department that about 10,000 |, 


ounces of slugs valued at $50,000 are imported annually 
from the United States and that there appears to be “‘a 
fair scope for expansion” in this trade depending upon 
the availability of ready supplies in the United States and 
the foreign exchange situation. 

“The trade in American slugs enjoys a somewhat 
unique position in that it is not affected by importations 
of cultured pearls except to a very limited extent,” the 
report said. “It has also not been affected by the reduced 
prices of genuine oriental pearls, as slugs are used by a 
class of people who have not the means to buy oriental 
pearls,” 

The better grades of slugs and baroques are purchased 
by poor people for making ornaments of various descrip- 
tions, while those that are unsuitable for such purposes 
are used for preparing medicines. The report estimated 
that about 60 per cent of the imports of American slugs 
are used for jewelry and 40 per cent for medicines. The 
pearls are burned and brewed in combination with other 
ingredients and taken internally as a remedy for respira- 
tory diseases, it was explained. 

Included in the report was a list of importers and deal- 
ers who import directly from the United States and the 
explanation that unset pearls are admitted free of duty 
in India. Trade in American slugs has thus far been con- 
fined to these few dealers, Mr. Honenthal reported. 

The report, designed to describe the Bombay pearl 
market from two aspects, namely, as a source of supply 
of genuine Oriental pearls and as a potential market for 
American slugs, contains background material on what 
is described as “one of the leading pearl markets of the 
world” ever since Arab traders of legendary times came 
to buy pearls found in Persian Gulf fisheries. 
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Outstanding Collection of Rings Sold at Sotheby's: 
London Jewelers Push Men’s Jewelry 


Lonpon—lIn view of the drive being made to popular. 
ize finer jewelry for men, the sale at Sotheby’s early in 
November of one of the finest private collections of Tings 
since 1897 seems to be of special interest. 

More than 800 remarkable examples of finger rings 
dating from the Egypt of the Pharaohs to the France of 
the First Empire will be put up. The collection js being 
shipped from Paris. It belonged to the late Edouard 
Guilhou, the antiquary. 

Among the memento mori rings is one with a skull of 
white enamel set with diamond eyes. Experts expect to 


| find the Black Prince’s ring in this collection. A portrait 


incised on a ruby is considered to bear a resemblance to 
him. 

One gold ring features a portrait carved in white stone 
and set in a raised bezel. The portrait is that of Charles 
the Bold’s grandfather, John the Fearless, Duke of Bur- 
gundy, who was murdered in 1419. 

There are a number of valuable specimens in the 
ecclesiastical and magical section, including one believed 
to be the ring of the 7th century St. Gulfetrude. 

In contrast to these antiques, the modern quality 
jewelry for men now being stressed in London and Paris 
is striking. Placed midway between the commonplace 
and the ostentatious, this men’s jewelry, comprising 
mainly finger rings, links, studs and buttons, is fashioned 
from combinations of gold, platinum, diamonds, pearl 
and black onyx. 

White gold and black onyx, black onyx and diamonds 
and 18 karat gold and platinum comprise the principal 
combinations. Onyx and diamond cuff links retail at 
$82.50 and a set of four buttons the same price. The 


| price for a platinum and gold dress chain is $32.50. 


- This men’s jewelry is designed and made by the finest 
craftsmen the industry can produce, and every piece, 
however small, is a veritable work of art. Jewelers 
handling this jewelry are issuing special catalogs dealing 
exclusively with men’s sets. 





Sneak Thief Got Job as Collector of Bad Accounts; 
Stole Jewelry 


Just another one of the cheap, petty little schemes 
which are hatched each day, to add just one more gray 
hair to the gray heads of retail jewelers, is this little 
occurrence which took place in the Macey Jewelry Co. 
Inc., Covington, Ky., which was reported to the National 
Association of Credit Jewelers, and to this Journal, in 
turn, as a warning to other retailers: 

A dark-complexioned man of Italian birth came te 
Covington a couple of months ago, representing himself 
as a special collector of bad accounts. Since he was able 
to furnish several references from out-of-town concerns 
he was given some accounts, by the Macey Co. and sev- 
eral other firms. It developed that while standing around 
the store or using the telephone in the store he would 


| watch his chance to steal something. Four diamond rings 


were stolen from the Macey store. 
The man is about 5 feet, 10 inches tall, and weighs 
approximately 175 pounds. His hair is gray at the temples. 
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AT BETTER JEWELERS EVERYWHERE 
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; GIFTS 





LAMPL 


ACTIVE NUMBERS 


throughout the country 








PHOTO-CHARM BRACELET 


Easily removable top so cus- 
tomers can insert own photos. 


In Sterling Silver and 14K Gold. 





Ad on left appears in 


VOGUE and THEN. Y. 
TIMES Rotogravure. 


AMERICA’S LEADING JEWELERS 
ace yl THE ARE FEATURING 


of 


ing ah mapa nn, LAMPL ACTIVE NUMBERS 














Just a few of many unusual charms; 


The cleverest idea in charms. interesting, humorous, mechanical. 


You can actually read the 
nds Lord's Prayer through the 
pal crystal church window. Yet, 
at it's less than half an inch 


“he high. In gold and_ silver. 





F 





» ENCHANTAIRE 
Ju BILL CLIP 
oe patented. St. Christopher Medal- 


Se Pe Satara ce 





ray 
SEMI- 
PRECIOUS 
STONE 
JEWELRY 









(One of many window displays) 


elf 
ble Powder, rouge, lip rouge, mirror 
1 “disappearing” comb- all 
ssentials of make-up in one 


ev- Criy olekigutiacaen W ater-chin Manufacturers 
ind fashioned with jeweler’s 


sion. Gives you just the +e Ss 

ald nightamount of powder, through 20 est 47th treet, N. Y. 
patented spring door. Made 

ngs replica ot cee a jewel- “Creators of the Unusual —as Usual” 

inted platinum and gold Reg. No. 13280 

zhs with rhinestones for 

os g wear. Same designs in Lampl compacts are not distributed through drug 

' rette cases stores. 
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Sterling Silversmiths Guild Engages Basildon Room at Waldorf-Astoria 
for A.N.R.J.A.'s Next Annual Convention 


NNOUNCEMENT was made at the headquariers conducted by Paul W. Monohon, of the Watson Co,, on 

























of the American National Retail Jewelers Associa- the subject of “Silver,” and Kenneth N. Whatmore, of 

tion in New York that the sale of exhibit space for the the International Silver Co., on “‘Window Displays,” 
1938 convention at the Waldorf-Astoria Hotel, New The widespread interest in these two subjects was eyj. 
York, the week of Aug. 29, was far in excess of the denced at the August, 1937, convention of the associa. 
amount sold to date last year, strengthening the often- tion, when these topics were discussed by Messrs. Mono. 
expressed opinion that the 1937 convention with its at- hon and Whatmore, and the association is highly gratified 
tendance of 5175 would be surpassed in every way by to be able to announce their participation in the Minne. 
the 1938 gathering. The association has charted two ad- polis program, for their messages are sound and practical 
ditional rooms for exhibit displays on the third floor ; and no retail jeweler can afford to miss this open discys. 
the Basildon Room, which has been taken in its entirety sion and demonstration on these vital topics. 

for a display by the Sterling Silversmiths Guild of Amer- While it is too early to announce the speaking pro. 
ica, and the Jade Room, where the meetings formerly gram, addresses will be delivered by Louis Goldmaa, 
were held, which will be set up in a design similar to the Allshouse & Healy, noted Chicago attorney, whose syb. 
Astor Gallery. This will give exhibitors the entire third ject will be “Commercial Crime and How to Fight It,” 
floor for displays, which, with the Ball Room mezzanine, and Guy E. Juchem, secretary of the Jewelers Recon. 
will insure the largest and most comprehensive lay-out struction Corp., Chicago. 

the jewelry trade has seen. 

Many of the 1937 exhibitors are taking one and two Repairs Watch from China 


additional booths for the 1938 show, enabling them to binge 
make a more general display of their merchandise. GreeLry, CoLo.—Fred Weis, jeweler, draws busines 


At the same time, plans are rapidly going forward for from half way around the world. Recently he received 
the first Mid-Year Convention of the A.N.R.J.A., to be for ‘repair a watch from P. T. Yuen, Nanking, China 
held on Monday, Te:day, and Wednesday, Feb. 14, 15 a former student at the Colorado College of Education, 


and 16, at the Hotel Nicollet, Minneapolis. Jewelers who wrote that there are no artisans in China who can 


in this territory, and in the several surrounding states are do the job satisfactorily, Mr. Weis displayed the stamp. 
enthusiastic in their praise of the “mid-year” idea, and covered package, in which the watch was sent, in his 


A.N.R.J.A. has announced that special clinics will be store window. 
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DREHER BROS. 
& WIDER 


Importers and Cutters of 
Precious and Semi-Precious Stones 


48 WEST 48TH STREET, NEW YORK CITY 

















THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1937 





ines 
ived 
rina, 
tion, 

can 
imp- 


his 


I | 


TONE 





WRITE, "PHONE OR WIRE YOUR RUSH ORDERS 
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WATCHES 


i 
NEW ork - SINCE 1875 


40 TOAST ELGIN 
STOCK CARRIED HAMILTON 


AT ALL OFFICES 
Zones 1-2-3-9-10-12-13-14 


WALTHAM 
MANHEIMER WATCH CO. ||, LOUIS MANHEIMER & BROS., INC. 


alg Oy | | 20 WEST 47TH ST., NEW YORK CITY 









CHICAGO, ILL. 


220 West Fifth St., Los Angeles, Calif. 


Steel Bldg., Denver, Colo. 373 Washington St., Boston, Mass. 

















National Gem-Testing Laboratory 


{Now being shown in color film released nationally by Paramount) 





PHOTOMICROGRAPH OF 


TESTING GEMS SYNTHETIC SAPPHIRE 





In this laboratory scientific identifications are made by us for the trade only, 
as is done by the national laboratories of England and France. 


Write for price information before sending gems. 


GEMOLOGICAL INSTITUTE OF AMERICA 


(with which American Gem Society is affiliated) 
3511 West Sixth St. Los Angeles, California 
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cumin | The GOLD RUSH 


‘mple elegance . 
Le “7 In Jewelry Promotions 


A qracelul bow Pm 
with knet o diamonds 
3509 


- by Thomas Molyneux 





Sateen jewelers are broadcasting 
the news that they are headquarters for the new 
gold jewelry fashion demands. Though gold jewelry 
may be worn at night, it is primarily a daytime ne- 
cessity, and so will not encroach on your platinum 
business. Gold jewelry in four shades, yellow, red, 

Be Combination circle with green, rose, will be one of the big things in this 
— vear’s Christmas business, and this page illustrates 
: how some jewelers are telling their cities about the oe 
important new trend, which is certain to gather Gnd full expression ofthe 

even more favor during 1938. era 

Soe Sa BOSTON | eens 
gold links in two colors, 


s we 
one of the many new offering 


lovely gift 
are showing will make | COL X 7" « $65 A tho-color gold pin 
with four small diamonds 


on each side $150 





A small et oo 
rr 
, Accent Bigelow’s 

YOUR BLACK BOSTO N BIGELOW KENNARD 


~ i le 
JEWELERS ar OLIVE . : 10 WEST STREET 
| Ate With 2.COLSXIO"g —ed 
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GOLD ¥ 








UST the thing your black dress needs brilliant gold 
jewelry like grandmother used to wear The gold 
tilled cross and bracelet are representative of our new and 
large assortment of quality gold-filled jewelry You will 
also find bracelets in vellow. red afid green gold-filled in 
exciting contrast 


Cross and Chain $6.50 Bracelet $3.50 


AT PTTEE : ; 9 
aR JAC NS 
Filth Avenue ot Filty-Seventh Street, New York é 


wis naeaio for your FALL 


NEW YORK-2 COLS X2Y%aq" ST. LOUIS -2COLS X5%' aN Ree ENSEMBLE 


14K solid gold costume j P 

a jewelry you've been wanti 
long. White gold, red gold, natural gold, ented we 
in every kind of jewelry, in all the new designs. 








Locust and Ninth MAin 3975 


























INDIANAPOLIS 2 COLS X5 4" 


Lat — examples of our selection. 


metal. Don't y. 
gold is an econo: 


Gmart- New 


+ toned 
“BOLD 


BROOCHES, CLIPS 
BRACELETS 
0: deep, uniform blue color, the 


nd 
Unusual ovals ond — — Lapis Lazuli selected for these 
conventional shapes—P ih pieces is of fine quolity, mounted 
ith semi preciow in gold 
or set w! a 
ds ’ The Bracelet $50 

5 or diamon , 
se rtly dressed wor ‘, Carved Brooch $25 
For the smartly \ a 
- occasional sewelry a) : Ring 31 


BLUE AND GOLD 


other Sold Ring. $25 


a Color Gold nt 
Ga Berean rowehes From ft 
Ip > 
$7.50 b. y Sport Pin. $10 


_— Any compan’ ERLY HILLS e 
GS BEV me 
re iaveun yee tes BEVERLY.WILSHIRE HOTEL mi atterson 


CWalkegon 1937 SUMMER STREET aT ARCH 
asd LOS ANGELES 2COLSXS4" Littman Merchants Jewelers - Silversmith 


$3, MONUME 
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$260. 
S ‘. 


We are pleased to offer America’s most comprehen- of fine diamond platinum cord watches, retailing | 
sive Stock of fine diamond watches. In addition to from $200 to $1000. Jewelers are invited to utilize 
over 50 individually designed bracelet watches, this large assortment to increase holiday sales. | 


tanging in retail price from $3000 up (see illustra~e LONGINES-WITTNAUER CO., INC. 


tions above), we offer an almost unlimited selection 6 West 48th Street New York City 





SILVERWARE 
STYLE TREND 


At 


Paris Exposition 


By I. H. LAPIDUS 







@ Hand mirror executed in modernistic design. 


dd 

Clorification of the curve” 
is the main style trend manifested in the modern French 
silverware shown at the current Paris Exposition. Curves 
and streamlined sweeps are echoing—in sterling silver- 
ware—the general development of contemporary decora- 
tive art and a preference for roundness of form has re- 

placed the angular, geometrical lines of the past. 
Some of the most striking creations in this category 
are seen in the admirable display of Tetard Fréres, de- 


@ Above—Streamlined cigarette box by Jean Tetraud 


@ Below—A striking example of the elimination of hard 
angles in a gracefully curved beverage pitcher. 





signed by the leading Paris artist and pioneer of the 

modern art in silverware, Jean Tetard, whose genuis @ Left — Soup 
seeks inspiration for his ultra-modern compositions in such dish in the mod- 
themes as the bow of the “Normandie” and similar ele- oe. 
ments of the practical dynamism of this era. The exquisite- 

ly graceful streamlined forms are a treat to the eye of 

the connoisseur and synchronize perfectly with the con- 

temporary style in interior decoration. Noteworthy are an 

oblong soup service, coffee sets, and vases, all executed 

in sterling silver and hand-hammered. The general curve 

of their form is softly diffused, gradually terminating in 

(Please turn to page 66) 
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Remodeling this Store 


DOUBLES 


SILVERWARE SALES 


By Truman Mills 





@ Above—Front of the remodeled 
Rogers jewelry store. 


@ Right—Interior view of the store 
showing new arrangement. 


With silverware sales 


doubled as a result of remodeling and air conditioning 
of the store, Rogers & Co., Dayton, Ohio, is increasing 
advertising and promotional efforts this fall to make the 
most of an anticipated fat holiday trade, according to 
S. H. Thal, proprietor. 

Initiating its campaign in October with a 15-page 
tabloid size mailing piece in which silverware is given a 
strong play, this Dayton store is following up its pro- 
gram with bi-weekly quarter-page ads in the newspapers, 
each ad stressing one particular line of silverware. Just 
before Christmas, Rogers & Co. will put in the mail 
another catalogue of gift suggestions, four pages of which 
will be devoted to silverware. 

Complete modernization of the store recently called 
for doubling the display space for silverware. Under the 
new interior arrangement all patterns in silverware fea- 
tured by the store are displayed in their original chests 
in modernistic glass wall cases. Enlargement of the dis- 
plays automatically increased sales, and is in fact credited 
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with the greater part of the increase, store officials de- 
clared. 

Rogers & Co. carries 31 patterns of five leading silver 
ware manufacturers, but finds most customers can make 
their selection from a fewer number of patterns. This 
store believes that four patterns in a line would ade- 
quately cover the demands of the trade, and has noted 
that during the past three years there has been a definite 
trend toward the plain and tailored patterns, with en- 
graving limited mostly to the edge and top of pieces. 

The store’s average sale of silverware runs from $35 
to $40, and in most cases the sale can be increased by 
about $10 through suggesting salad forks, gravy ladle, 
cold meat fork, and extra teaspoons. An eight-piece set 
is usually chosen. 

Not over four patterns are shown the customer at the 
start, and these are proffered in chests. If the customer 
wants an idea as to how the pieces will look on the table, 
a sheet of tissue paper is spread on the counter for laying 

(Please turn to page 69) 








OFFER YOUR CUSTOMERS SILVER THAT 
i BLL ‘Tests IS PROVED "TOPS - - Goe 
THEM TO START A SGRVICE EITHER FLAT- 





On pieces used most the 
point of greatest wear is 
REINFORCED with 
STERLING silver— 


Other Set 
Combinalions 
26 pcs. Sx 535-0 
34 pcs. sicnr®46-00 
38 pcs. Sx °44.00 
58 pes. 702,568.65 
74 pcs. ston ®86-00 


A Free Chest for Every 
Size of Service 





WARE OR HOLLOW. Germs as" The nent thing t STERLING” 


CHOICE OF SIX DISTINCTIVE 
PATTERNS IN THE FAMOUS 


Gorham Silverplate 


“The next thing to STERLING” 


> This handsome, genuine, fine-grained Mahogany 
Chest is winning All-American honors. And it's 
understandable! For jewelers tell us there’s noth- 
ing comparable to it available. 


> Its glossy outside piano-finish is rich and digni- 
fied and the tarnish-preventing Burgundy velveteen 
and white panne satin lining have regal elegance. 


>» Available with slots for either eight knives or 
twelve in the cover — while free with 50 pieces of 
Silver, it is only $1.50 when sold with smaller set 
combinations. Stock it for the holidays! Properly 
displayed it will “sell” itself. Order it today! 


Ver 
YY atte 





SOLID MAHOGANY 
No. 239 CHEST 


Zree 


WITH ANY 50 PC. 
SERVICE 


Our Suggestions 
50 PC. SERVICE FOR 8 


8 Teaspoons 

8 Soup Spoons 

8 Dessert Forks 

8 Dessert Knives 

8 Salad Forks 

8 Butter Spreaders 
1 Butter Knife 

1 Sugar Shell 


$69.35 


50 PC. SERVICE FOR 12 


12 Teaspoons 
12 Soup Spoons 
12 Dessert Knives 
12 Dessert Forks 
1 Butter Knife 
1 Sugar Shell 


$69.00 





BUILT UP TO A STANDARD °« * »* NOT DOWN TO A PRICE 
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Silverplate _ 
4 Sorham eth ae 


is Sterling’ gj 


Y1115 Meat Dish (shown), 

17 in. long $25.00, 19 in. $30.00, 

2114 in. $37.50, 223% in. $45.00 

¢ Y1028 Waiter, 22 in. long, 

$65.00 * Y1077 Punch Bowl 

(shown), 12) in. diam. $50.00, 
1414 in. diam. $75.00 * Y1101 Six Piece Tea Set on 
Y1029 Tray, Complete $235.00 * Y1097 Pierced Bowl, 
9/4 in. diam., $9.00 * Y1098 Pierced Sandwich Plate, 
$8.50 * Y574 Pitcher, 414 pts. capacity, $18.50 * Y1320 
Meat Dish (shown), 18 in. long $30.00, 20 in. long $37.50 
* Y¥1126 Double Vegetable Dish, 12 in. long $37.50, 
Open Dish Only, $16.00. 


Stach These est 
Selling Items 





BACK—Y1107 

Waiter, 24 in. 

long, $60.00 ° 

Y1315 Meat Dish 

(shown), 16 in. long 

$18.50, 18 in. long $24.00, 

20 in. long $30.00 * Y414 

Meat Dish (shown), 14 in. 

long $12.00, 16 in. long $14.00, 

18 in. long $17.50 * Y1018 Waiter, 

121 in. long, $18.50. CENTER—Y1074 

Bowl (shown), 9 in. diam. $12.50, 12 in. 

diam. $27.50 * Y426/3 Double Vegetable Dish, 

1034 in. long $12.50, Open Dish Only, $6.00 ¢ 

Y562 Vegetable Dish, 10 in. diam., $5.00. 

FRONT—Y1089 Double Vegetable Dish, 11 in. long $30.00, 

Open Dish Only, $12.50 * Y1333 Double Vegetable Dish, 9 in. 

long $17.50, Open Dish Only, $7.00 * Y408 Three Piecé Coffee Set on 
Tray, $39.50 * Y1080 Gallery Tray, 9 in. long $12.50, 13 in. long $20.00. 


PROVIDENCE - - + RHODE ISLAND 
The Gorham {ompan noon LEADING SILVERSMITHS SINCE 1831 
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a historic old Frederick, 
Maryland, where Barbara Fritchie became one of the 
great heroines of American literature, there is a jeweler 
who started working in a jewelry store at the age of 11 
and who, today, nearly 60 years later, is still working in 
the same store. James E. Doll, one of the oldest in point 
of active service in the jewelry business, is the man. 

When a reporter for THE JEWELERS’ CiRCULAR-KEy- 
STONE visited Mr. Doll at his store on a recent Saturday 
evening he found a far from ancient looking gentleman 
busily engaged in selling a wrist watch to a nurse. The 
transaction completed, the reporter introduced himself. 

“Glad to know you,” was Mr. Doll’s greeting, “I’ve 
been a subscriber to your magazine almost ever since 
I’ve been in the business.” (A check-up of the office files 
reveals that Mr. Doll has, indeed, been a subscriber as 
far back as the records go.) 

Permission having been granted to take some photo- 
graphs, the reporter set up his camera, chatting with Mr. 
Doll during the brief intervals between customers. 

“When was your store opened, Mr. Doll?” asked the 
reporter. 


“My uncle started the business in 1875. His name 


64 


@ james E. Doll pauses a moment for the 
photographer in his Frederick, Md. store. 


Y YEARS 
IN ONE STORE 


was John W. Morris. He was a Yankee soldier who 
enlisted from New Haven, Conn., and fought under 
General Lew Wallace, the General who later wrote the 
famous novel, ‘Ben Hur’.” 

“How did your uncle happen to choose this town?” 

“After the battle of Monocacy,” Mr. Doll. replied, 
“in which General Wallace turned back General Jubal 
Early’s Confederate troops just east of Frederick and 
saved Washington from capture, Uncle John decided 
that when the war was over he was going to settle in 
this country, which was just as beautiful then as it is 
now. So when he was mustered out he kept his promise 
to himself and made and saved enough to open this store 
10 years later.” 

“When did you start to work here?” 

“T started to work here in 1878, when I was a young- 
ster 11 years old and became the proprietor in 1906.” 

“How long have you had these beautiful old wall 
cases ?” 

“Let me think now,” answered Mr. Doll. “The very 
plain ones in the rear were made for Uncle John by a 
local cabinetmaker when the store was opened. The glass 
in them, by the way, is quarter-inch French plate. The 

(Please turn to page 69) 
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Your (¥) check list of 









@ The branded merchandise in the check list who have confidence in Good Housekeeping 
above has been tested and accepted by the advertised merchandise. 

American public. All of it is advertised in Good For today, the best known, most widely accepted 
Housekeeping to the most active volume-buying branded merchandise in this country is that mer- 
audience in the world. Display it to these millions chandise which is advertised in Good House- 
of women and to many more times their number keeping—public-labeled and public-accepted. 


Good Housekeeping 


EVERYWOMAN’S MAGAZINE 
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Wacker WatTcuHEs 





last minute 


Watch problems— 


IRE FOR 
ALKER 
ATCHES 





WALKER WATCH CORP. 


48 West 48th St. N. Y. City 





“The Standard af all Time’’ 





HONESTY is not a virtue 


... it is good business! 


FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 
num, and Gold obtainable. 


FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 
and Scrap Gold. 


COOPER’S POLICY of fairness and ac- 
curacy continues unchanged .. . alwavs 
making new friends. 





JOSEPH B. COOPER & SON 


INCORPORATED 
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Silverware Style Trend 
(From page 60) 


hardly perceptible hollowed areas at each end, which form 
dependable grips, without marring the graceful stream- 
lined continuity of their form. 

The curved line vogue is equally reflected in the crea- 
tions of the century-old Parisian silversmith firm, Puifor- 
cat. Besides silverware, the exhibits of this firm comprise 
an important collection of ecclesiastical goods, unusually 
modern, with a special room representing a small section 
of a cathedral with an altar of strikingly modern design, 

The diversified modernism and strong leaning towards 
simple and practical forms are also reflected in other ex- 
hibits such as: Ravinet d’Enfert’s tea set of refined sim- 
plicity, hand-wrought metal ribbon handles forming an 
integral part of the general design; Boin Taburet’s two- 
tone partly martelé vase; Boulenger’s fine specimens of 
modern craftsmanship in silverwire; Mellerio Meller’s 
ecclesiastical goods of unusual richness in which crystal, 
topaz and jade are employed; Christofle’s candle-holders 
of an interlaced lattice design constructed of metal ribbon, 
and many others, the description of which would require 
many pages. 

Use of the bicolor effect (silver trimmed with yellow 
gold), achieved by the introduction of the so-called “Ver- 
meil” process (nitrade, gold, galvanically applied), adds 
greatly to the beauty of the object and lends additional 
relief to the design. 

The almost absence of detail ornamentation such as en- 
graving and chasing is compensated for by the beauty of 
form and elegance of outline. There is a leaning towards 
new materials that add color contrasts; marble trimmed 
objects are well represented, and a rare, jade-like green 
marble of Swedish origin has been introduced for the first 
time at this exposition by Tetard Fréres on several objects. 
Interesting also is the use of smoked crystal with “Ver- 
meil” gold effects on sterling silver objects ( Puiforcat). 
Rose quartz lends an attractive bi-color note to several 
handsome pieces. 

Mother-of-pearl is attracting renewed interest in flat- 
ware at the exposition by the clever use of this old medium 
in new highly modern designs by Pernet. Semi-precious 
stones are in evidence in some of the exhibits. Exotic 
wood trims are more evident than ever on the objects at 
the Pavilion, with the use of ivory seemingly on the 
decline. 

The most prevailing surface finish on the silverware 
displayed at the Pavilion is bright “mirror” polish. Also 
deserving mention are the artistic lacquer panels by 
Dinand and Linossuer’s unusual vases and trays in lacquer 
with precious metal incrustations. 





Goldstein Jewelry Co. Opens New Store 


at Peoria, Ill. 

PeoriA, Itt.—A costly collection of jewels was put on 
display as a feature of the opening of the new Goldstein 
Jewelry Co. store at 211 S. Adams St., Oct. 27. H. M. 
Goldstein, president, entertained out-of-town visitors at 
dinner that evening at the Creve Coeur Club, among 
whom were Louis Heyman, New York; Sidney Ball, 
Chicago; Jack Brandt, New York; J. M. Kucera, Mr. 
and Mrs. Bernard J. Drach and Hobart Frantl, Chicago, 
and Tom O’Connell, of Elgin, III. 
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Limitation of the Number of New Sterling 
Flatware Patterns 

The Silver Committee of the American National Re- 
tail Jewelers Association, acting under instructions from 
the National Association and its affiliated state associa- 
tions, has initiated a campaign designed to bring about a 
reduction in the number of new sterling flatware patterns 
placed on the market. 

The committee has written to the 26 manufacturers 
of sterling flatware calling attention to the continually 
expressed desire of the retail jewelers who handle sterling 
silver that some arrangement be made, possibly under the 
supervision of the Bureau of Standards of the Depart- 
ment of Commerce, which would make possible the limita- 
tion of patterns in some such manner as was in effect 
some 10 or 12 years ago. 

The silver committee believes that the time is opportune 
to bring about such a new arrangement. All of the large 
and most of the small manufacturers have replied to this 
letter and, with a single exception, indicated deep interest 
and a fine spirit of cooperation and expressed the hope 
that some plan can be successfully worked out for the 
benefit of the trade and industry. However, what the 
manufacturers want to know, naturally, is that there is 
a genuine widespread demand for a change as important 
as this one. 

William G. Thurber is chairman of the silver com- 
mittee; his address is 292 Westminster St., Providence, 
R. I., and the silver committee will greatly appreciate 
your writing to Chairman Thurber giving your opinion 
on this subject of “The Limitation of Sterling Flatware 
Patterns” as it is very important to have an expression 
from those who deal in sterling silver flatware patterns all 
over the country indicating their interest in this subject 
and whether or not they are desirous of the proposed 
reduction in the number of patterns placed on the market. 





F.T.C. Charges Diamond Brokerage Co., Minneapolis, 
With False and Misleading Representations 

WasuinctTon, D. C.—Alleging false and misleading 
representations in the sale of jewelry, the Federal Trade 
Commission has issued a complaint against Elmer Suss- 
man, trading as Diamond Brokerage Co., Palace Build- 
ing, 4th & Nicollet Ave., Minneapolis. 

Advertising by means of price lists, catalogues, and 
other printed matter, the respondent is alleged to have 
made representations having the effect of misleading 
buyers into believing that certain of his products are com- 
posed of superior materials and have superior value; that 
Sussman is liquidating a distress stock of diamond rings 
and other merchandise at a fraction of their original cost ; 
that his products have been obtained from bankrupt 
stocks and other distress sources; that the watches he 
sells are the latest models and possess the values repre- 
sented ; that diamonds sold by the respondent are 100 per 
cent perfect, and Sussman is a diamond broker. 

The complaint alleges that these representations are 
false and misleading because the respondent’s articles do 
not possess retail values or prices closely approximating 
the prices advertised, and Sussman does not liquidate 
distress stocks of diamonds at low prices, but purchases 
his supplies mostly from the usual dealer sources. Ac- 
cording to the complaint, the watches offered for sale are 
in most instances second-hand and obsolete models, and 
Sussman is not a diamond broker but only a dealer. 
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The Care of Silverware 


HE following interesting letter on the care of silver- 

ware was recently received from a mid-Western 
jeweler. It was in answer to questions on the subject of 
the care of silverware and is reproduced herewith with 
the permission of the man who wrote it. It follows: 


November 6, 1937. 
Mr. A. N. Pentwater 
Bloomfield Hills, Mich. 
Dear Doc: 

I have yours of the 2nd about your silver. You tell 
me that Elsie keeps most of it put away for special occa- 
sions. Ask here for me, “Please why” ? 

Doc, the best care for silver is use—lots of it—one 
generation, two generations, or more! No matter, you 
can’t wear it out. In fact it is too precious and perma- 
nent to neglect. So enjoy it! 


Proper care is so simple and easy. You didn’t know 


























Courtesy of Reed & Barton Corp. 
Washing silverware prevents tarnish 


that? Well then listen:—In the first place Elsie asks 
about tarnish. Washing will prevent tarnish. Yes, just 
as easy as that! Hot sudsy water soon after using. Why? 
To remove sulphur (eggs and salad dressing contain sul- 
phur you know) rubber, smoke, salt, etc. These cause 
all the tarnish there is. So remember—Hot water, Sudsy 
suds, Rinse thoroughly—Dry, and I mean Dry, with an 
ordinary soft towel. That’s all. Easy, isn’t it? 

And Doc—Don’t wash your sharp knives with spoons 
and forks. Knives cut—Did you know that? 

Don’t pick up a whole handful of flatware and crush 
it together while drying. 

And don’t put away a sandwich plate or a salt shaker 
with particles of salt on it. Salt means tarnish spots. 
Always! 

Few people understand cleaning:— 

Clean silver when it needs cleaning. But don’t rub 
the “hide” off it. More silver is kept from looking its 
best by too rough care than too little. Use a really mild 
polish and follow the directions on the bottle. 

Now about polishing :— 

The reason for polishing silver is merely to high-light 
the design and give depth to the shadows. Then, Doc, 
don’t remove the oxidation placed in the design by the 
manufacturer to accentuate the pattern. Silver in use 
never needs polishing, or almost never. But do use a 
mild polish. There are several types: Liquid, Paste and 
Cake. All have merit. Give preference to the mildest 
one that will do the job. 

Any polish that feels gritty when rubbed between the 
finger nails is too coarse and harsh for fine silver. So 
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ical means to duplicate. 


remember “No Grit” either in the polish or on the cloth, 
And if you have a polish that leaves a yellowish cast or 
makes silver re-tarnish quickly—don’t use it. 

Polish with the finish, not across—particularly your 
tine dresser silver. Now, Doc, don’t tell me you don’t 
know what “finish” means. Well—look at a piece of 
silver, especially one in the “Butler” finish. See those 
fine lines on ‘the surface all running in the same direction? 
That is the “grain” of the finish. Well if you continually 
polish across the grain (or round and round) eventually 
you will blur the surface effect. So polish with the grain, 

You tell me some of your silver needs refinishing. Of 
course it does. I knew that as soon as you told me that 
Elsie tucks it away in cupboards unused. Well let your 
local jeweler do it! Don’t try to remedy a bad case of 
neglect with a harsh polish. 

That extra flatware that you seldom use? By all 
means buy a good “tarnish proof” chest. Really, your 
silver will come out months later as sparkling and lovely 
as when polished and put away! Or as a substitute, put 
some anti-tarnish cakes in the drawers. Your golf trophies, 
etc.? Well, some of those are lacquered, Doc, and 
shouldn’t be polished at all. Wash them in cold water. 
Or just use a damp cloth. 

Another thing. Don’t let Elsie get a headache over 
those very tiny scratches on the surface of her new pieces. 
Avoid dents of course. But very small scratches are not 
harmful at all. Really they are not. They bring out 
the beauty and luster in a way that we can’t get mechan- 
We call it “Patina.” And the 
patina of old silver so much admired by collectors is 
nothing in the world but millions of tiny scratches op 
the surface caused by natural use. 

So tell Elsie, if she really wants beautiful silver, not to 
tuck it away for special occasions. Use it—Enjoy it— 
Live with it. And some day your grand-daughter is going 
to fondle the piece you have in your hand now, admire 
its patina and say proudly, “This lovely pitcher belonged 
to my grandfather.” 

Yours as ever, 
James. 
P.S.—By the way, Doc., cold weather is here again. Some- 


thing tells me that ducks will be flying next Sunday. What do 
you say? 


Use Your Silver Every Day 
By JUNE HAMILTON RHODES 


HAT are you saving your silver for? You can’t 

wear it out, your children can’t wear it out, your 
grandchildren will inherit it all in good condition, and 
your great-grandchildren will prize it more than any of 
their possessions. 

If you are holding out or delaying buying silver because 
it’s hard to keep clean, you are displaying considerable 
ignorance about silver and its care. 

Silver that is used every day does not require frequent 
cleaning. Why don’t you use it every day? There should 
never be any best silver. Use all your silver all the time. 
Nothing gives so much elegance to a table. It is colorful 
and practical. 
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Remodeling Store Doubles Sales 


(From page 64) 
out the silverware. To clinch a sale where the customer 
is undecided, the store will often offer a better-looking 
chest, it being found by experience that the average cus- 
comer is moved strongly by the appearance of the chest 
itself. 

In opening a demonstration’ the clerk asks the customer 
if she has anything particular in mind, anything she has 
seen in a magazine or has been suggested by a friend. 
Lower-priced sets are shown first. Young men buying 
gifts of silverware for brides and brides-to-be are asked 
about the type of girl for whom the purchase is being 
made. If she of conservative nature, the clerk seldom 
goes wrong by suggesting a plain pattern. 

Customers are permitted to take home a knife, fork, 
and spoon, if they need to consult the husband before 
making a selection. Few losses result from this practice, 
is was said. 


Sixty Years in One Store 
(From page 68) 


four black walnut and rosewood ones with the urns in 
their pediments were made in Zanesville, Ohio, in 1883, 
and cost $400 each. That was a high price in those days, 
but you can see those cases are in perfect condition, so it 
was a good investment. They may look sort of mid- 
Victorian, but they certainly are dignified and conserva- 
tive and that’s the way I think my customers like to see 
this store look.” 

BUT— in those old wall cases and in the equally old 
fashioned counter cases and show windows Mr. Doll 
displays the most modern jewelry, made by the best man- 
ufacturers—and does it in a very attractive manner! 
And in this old store the service is prompt, courteous and 
intelligent. Mr. Doll not only keeps his old trade, even 
serving many great grandchildren of his original cus- 
tomers, but also gets more than his share of business 
from newcomers. 

Locally famous for his watch and clock repair service, 
he considers this department a splendid “feeder” for other 
departments. The reporter was amazed at the large 
amount of business transacted during the Saturday eve- 
ning spent in Mr. Doll’s store. Mr. Doll and his clerks 
were kept on the move almost constantly until quitting 
time, with watch repairs and watch sales the prevailing 
order of business. 

“But,” remarked Mr. Doll, “the department of which 
I am particularly proud is my sterling silver flatware. 
That line, alone,” he continued, pointing to a counter 
case display of repousse sterling flatware, “brings in a 
gross of $500 a month. I carry three patterns of one 
maker and 10 of various other manufacturers—and that’s 
enough. I don’t want to stock any new patterns. There 
are too many on the market now.” 

Thoroughly in touch with new developments in the 
trade, Mr. Doll commented briefly but to the point on 
the present trend toward installment selling of jewelry. 
“I think it’s an artificial way to stimulate sales,” he said. 
“I certainly don’t object if the other fellow wants to do 
it, but this store has always sold for cash only. I don’t 
even have a single open account.” 
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We stand ready at all 
times to assist and ad- 
vise you in the handling 
of precious metals..... 
and assure you prompt 
and honest returns for 
your scrap gold, sweeps 
and filings. {3 


GOLD 
SILVER 
PLATINUM 








CHICAGO, ILL 
5 SO. WABASH AVE 


NEWARK, N. J 
91-93 EAST KINNEY ST. 
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CONFIDENCE ..... 


In selling the NEW CHASE LINE you have every assur- 


ance of complete satisfaction. 
& 
A movement of tested quality in a case of distinction 


and beauty is the foundation of THE CHASE LINE. 
s 
“Right in Style and Time” 
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CHASE WATCH CORP. 


68 NASSAU ST., NEW YORK 
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Dainty Mantel Figure 


Sophisticated Mantel Piece 








Attractive Mantel Vase 


Modern Changes in the Mantel 


By Robert Ebeling 
Ebeling & Reuss, Inc. 


HERE are the snows of yesterday—the little pri- 

vate snow storms that stood on many mantels in 
glass globes and needed only a slight shake to start a 
raging blizzard? Where are the gilt clocks heavy laden 
with cupids, birds, and garlands of roses? Where are 
the heads of Indians burned on wood—the plates striped 
with cigar bands? They are gone the way of the Gibson 
Girl, in the passe-partout frame, and the Baltimore Oriole, 
stuffed and imprisoned under the dome of its glass cage. 
They are gone from the mantel. 

The mantel was, in many homes, a small museum. 
Long before people deliberately tried to put personality 
and harmony into decoration of their homes, they natu- 
rally used the mantel as a show place for their treasures. 
Because it is a conspicuous point in the room, and because 
it is high enough to insure valuab!e things from inquisitive 
childish fingers, the mantel has always been a place of 
honor. From early times, gifts were placed there. Little 
mementos of friendship, insignificant except for the senti- 
ment attached to them, were crowded on it. Strange 
objects brought from foreign countries, pictures of loved 
ones, heirlooms, all the things that the host wanted the 
visitor to see—or, in the words of an _storian, “anything 
that would make talk” was kept on the mantel. The 
result of this haphazard system of selection was an exhibi- 
tion of prim trinkets of all sizes and shapes. 

In many homes, the mantel was never considered a 
piece of furniture—it was a thing apart. Chairs, tables, 
settees might be changed or have their coverings changed. 
But change the things on the mantel? No! The mantel 
kept its same ornaments arranged in the same way year in 
and year out, sometimes for generations. 

But a new day has dawned! Today the mantel is recog- 
nized as an integral part of the room, a dominant feature, 
very seriously considered in the decorative scheme, and 
carrying out the good taste and refinement of the home. 
No longer is it cluttered with a heterogeneous collection 
of unharmonious and unrelated items. Rather is it digni- 
fied in its simplicity. Only such items may gain this con- 
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spicuous place that are in harmony with whatever period 
in which the room itself is finished. Simplicity is the 
keynote and there is no longer the old fashioned over- 
crowding. At each end of the mantel might well repose 
a classic urn with nothing whatever in the center, in 
which case the usual background might be a mirror, 
tapestry, or a handsome picture, done in colors that har- 
monize, or purposely contrast with the general color 
scheme of the room. Another taste might dictate the in- 
clusion perhaps of an equestrian figure in the center, if 
such an item can be included consistent with its back- 
ground. Again it may be considered as a miniature stage, 
on which exquisite laced Dresden figures do a stately 
minuet, or present a tableau to charm the beholder. 

The gift trade now offers the widest variety of hand- 
some items to suit the greatest variety of tastes, whether 
it be pottery, fine figurines, exquisite crystal, or items typi- 
fying the modern thought in decoration. 

An inescapable fact about decorative objects being im- 
ported today is the simplicity of line. Compare the sil- 
houettes of vases, candlesticks, statuettes of today with 
some of the most popular ones that stood on mantels 
twenty years ago. Instead we have smooth-surfaced crys- 
tal with delicate etchings and simplified contours. We 
have dignified vases, candlesticks made of a series of 
squares, pitchers and jars dignified by their simple shape- 
liness. There is no room for the rococo in the geometric 
designs used in modern ornaments—no need for it in a 
day and age when people in buying treasures for their 
mantels, think not only of the object itself, but the shadow 
it may cast on the wall, and the possibilities of its artistic 
reflections in a mirror in back of it from every angle. 

Soft color, then, and less complicated design are the two 
most striking differences in items for the mantel in the 
past 20 years. Another noteworthy tendency is the vogue 
of the single piece. Pairs of candlesticks, pairs of vases 
or statuettes are still popular for the mantel, of course. 
But there is a great liking for a well balanced grouping 
of individual ornaments. 
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THE BULL’S-EYE MARKET 


CHICAGO 
GIFT 
SHOW 


JANUARY 31ST 
TO FEBRUARY 9TH 


INCLUSIVE 





PALMER HOUSE 


You'll “hit the bull’s-eye” at this greatest of all 
Chicago Gift Shows. Get right to the very heart of 
the gift market in this exhibit of over 300 of the 
leading manufacturers and importers of giftwares, 
artwares, and decorative home furnishings. Three 
full floors of the newest and most saleable items, 
all arranged for your quick and easy inspection, 
comparison, and selection. 


EASTERN MANUFACTURERS 
AND IMPORTERS EXHIBIT - INC. 


A. STANLEY BRUSSEL, President - S. CRAIG PRESTON, Vice-President 
GEORGE F. LITTLE, Managing Director - 220 Fifth Ave., New York 





THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1937 








AXIMILIAN'’S 
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vory carving is one 
of the oldest arts in the world, and long before man 
thought to transpose images upon canvas or panels, like- 
nesses were sculptured in bone and ivory,” spoke Maurice 
L. Gutradt, of the Atlantic City Art Galleries, Inc., who 
recently came into possession of a 400-year-old master- 
piece of wood and ivory that was made by French crafts- 
men for the Emperor Maximilian I of Germany. 

“Ivory carvings, whether large or small, can be used 
in the home whatever its decorative period. Because of 
their natural neutral coloring, they can be blended har- 
moniously into any type of setting. Their delicate and 
intricate carving often answer the need for some art 
object that has caused worry.” 

The elaborate ivory piece now on display at the Atlantic 
City Art Galleries represents a triumphal car or chariot, 
and is 76 inches in length and 18 inches in width. There 
are represented 15 figures in court costumes and four 
chargers, in addition to the car itself, which is surmounted 
with eagles, reliefs, pillars, a canopy and an imperial 
crown studded with gems. 

Maximilian succeeded his father, Frederick III, as 
emperor of Germany in 1493, and died in 1519. Most 
of the prominent events of his history are connected with 
his marriages and those of his children, and many of the 
persons involved are depicted in the chariot. 

Seated under the canopy at the rear of the carriage are 
the emperor and his first wife, Mary of Burgundy. The 
sovereign is clad in a flowing mantle and he holds in his 
hand the sceptre and the globe, while Mary wears the 
high-pointed headgear of the period and veil and carries 
flowers. Through this union, Maximilian secured both 
Burgundy and the Netherlands. 

On the seat in front of them sit Mary’s father, Charles 
the Bold, Duke of Burgundy; Frederick III, Maxi- 
milian’s father, and Philip the Good, father of Charles 
the Bold. In the third seat are the Empress Eleanor, 
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IVORY TREASURE 


By 


PETER 
MALLORY 


@From the early Renais- 

sance comes this 76-inch 

long triumoh of ivory and 

wood, still perfectly pre- 
served, 








mother of Maximilian; Margaret of Austria, daughter 
of Maximilian and Mary, and Bianca Sforza, a daughter 
of the Duke of Milan, who became the second wife of 
Maximilian in 1493. On the fourth seat, behind the 
horses, are two ladies-in-waiting and between them a 
herald holding the emperor’s standard. 

This magnificent carving came from the collection of 
the Countess of Riberia and later was possessed by George 
A. Hearn, the New York department store owner. It is 
in a perfect state of preservation. 

“The sales promotion of ivory,” says Mr. Gutradt, 
“is practically a matter of individual discretion. Its his- 
tory is nearly as ancient as man’s. Mentions of ivory can 
be found in the Old Testament. Prehistoric carvings 
from bone and ivory have been found in the tombs of 
Egypt, Assyria and Babylonia, and onward through the 
Middle Ages much mention has been made of sculptures 
and carvings in ivory. 

“Particularly through the Renaissance, the art of ivory 
carving attained perfection and many works of this period 
have been preserved. 

“Since the second part of the 19th Century many 
famous sculptors have produced works in ivory. 

“India has always been, and still remains, the classic 
home of the art of ivory carving, while both the Chinese 
and the Japanese are admired for their fine ivory work 
executed with great skill, patience and care. 

“The best ivory comes from Equatorial Africa. It is 
so difficult to cut that it requires very hard tools, although 
it yields easily to the saw, lathe and files, a great number 
of which are used to reduce the block to form. Different 
powders are used to finish ivory, the natural whiteness 
of which is exceedingly delicate. 

“The value of ivory is increasing to such an extent 
that it ranks as a precious substance, and therefore the 
greatest care is taken to avoid waste in the division of 
the block into pieces.” 
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HOUR 


DELIVERY 


Any order between now and January will be shipped 





within 2 days after its receipt by us. Six hour delivery, 
or in other words, immediate shipment of these items: 
All Ash Trays, Nos. 1 to 50; all Figures, Nos. 010 to 062; 
Nos. 82, 83, 86, 90 and 95 Bookends; Nos. 90L, 91L, 200, 
209, 211-2, 212, 220, 221, 225, 250, and 252 Lamps; 
No. 405 Vase, 805 Bowl and 151 Thermometer. Just 
look in your new catalogue, which you should now have 


always handy, and 


WIRE YOUR ORDERS 


You will not be stuck for lack of merchandise this sea- 
son. Remember our business is not to sell you goods, 


but to HELP YOU SELL. 


McClelland Barclay Art Products, Inc. 


305 EAST 45th STREET, NEW YORK 


Downtown Display: Mollie Boynton, Inc., 225 Fifth Ave. 


Western Headquarters: 15-111 The Merchandise Mart, Chicago 
New England Headquarters: 655 Boylston St., Boston 
Southern Headquarters: 127 New Hampshire Ave., Orlando, Fia. 
Canadian Headquarters: 54 Wellington St. W., Toronto 
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Chicago Gift Show at Palmer House, 


Jan. 31 to Feb. 9 


AN international exposition of applied art from this 
country and from the four corners of the globe will 
be shown at the Eastern Manufacturers and Importers 
Exhibit at the Palmer House, Chicago, Jan. 31 to Feb. 9, 
which will occupy the entire sixth, seventh and eighth 
floors with more than two hundred and fifty exhibits. 

The exposition will show a wide range of articles for 
everyday use, as well as thousands of pieces of artistic mer- 
chandise that is so prominent today in most everything 
that is made for the home. 

‘The two hundred and fifty exhibitors have been selected 
from the foremost manufacturers and importers of the 
world, 

To try to describe the merchandise that will be ex- 
hibited is a task, for no matter where one may turn in 
the wide spacious halls one will find in each room an 
exhibit of remarkable merchandise in itself. The care in 
its arrangement reflects the careful research that has been 
made to obtain what is best and what is most salable. 

These points have been constantly in Mr. Lille’s mind. 
Merchandise that can be sold and sold easily by its 
artistic and colorful tendency will be carried by many of 
the exhibitors. 

French genius for catering to the luxuries of life; Italy’s 
facility for projecting classicism into modern forms; 
Austria’s imaginative treatment of the smaller decorative 
pieces, and Sweden’s modernistic adaptation of its tradi- 
tional national art in the media of glassware and metals 
will be represented by notable examples. 


The buyers visiting this exposition will find everything 
for their convenience. Special care has been taken for 
those wishing accommodations while visiting the exhibit, 
Each room will be selected just for one class of merchan. 
dise. Illustrated directories will be distributed to those 
registering, containing such information as will make jt 
an easy task for the buyer to know just where and what 
special exhibit he may want to see. Rest rooms will be 
available with maid service on each floor. Also many 
other services that will make the visit a pleasure instead 
of a task. 


Know About Leather 


One of the first requisites for a successful jeweler to 
buy leather, is the knowledge of leather, wide and diversj- 
fied information concerning its history, its manufacture, 
and its present day uses. Without this technical equipment, 
he could never be more than an imitative buyer, making 
purchases merely in accordance with what he has seen in 
the shop or store where he gained his exerience or has 
been able to visit. ‘To be sure a jeweler may attain a 
mediocre success with this limited practical experience, but 
—unless he is a genius—without knowledge of the back- 
ground and romance of leather and of the conditions 
under which it is produced today, he cannot be the first 
class business jeweler which we are endeavoring to describe 
here. Academic or theoretical knowledge, in the case of 
the leather buyer, will undoubtedly be of value. It will 
color his whole attitude toward his calling and make for 
a vision which, combined with practical experience in the 
markets, will manifest in markedly successful buying as 
well as merchandising. 
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Lrvstailine 


Tue charm of parpoint CRYSTALLINE truly reflects the 

inspiration of the glasscrafter in the matchless beauty 
rr e 

of this console group. . . . Top the holders with dark 


tapers . . 


. fill the bowl with luscious grapes . 


and these features of elegance unite to become a per- 
fect centre-piece for the formal dinner table 

For nearly three-score years, PAIRPOINT INSPIRATIONS 
have starred every decade with this unequalled per- 


fection. 


CRYSTALLINE CANDLE-HoLDERS No. 2251 — 12” high, 6%” on base. 
CRYSTALLINE FRUIT Bowl No, 2227 — 15” diameter. Shallow, with 
solid square crystal base. 


The Pairpoiwr Corporation, New Bedford, Massachusetts 
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candelabra and lamps. 








By R. H. LESLIE 


@ EARLY AMERICAN LAMPS 

Because of publicity for the old colonial town of Williams- 
burgh, Va., people are becoming aware of the charm of Early 
American furnishings. To tie in with this trend, Steele & 
Johnson Mfg. Co. will include in its spring line lamps embody- 
ing old Colonial and Early American characteristics. In small 
ynits there will be old oil-pot and glass chimney styles and in 
the larger ones, old. spool and spindle styles. 


@ MOTHER-OF-PEARL DISHES 

Mme. Hessel-Jos, Paris designer and an authority on table 
settings, featured mother-of-pearl shells for caviar service. 
Today the H. H. Turchin Co. has extended the idea to include 
ice cream service, parfait service, open salts with salt spoons, 
forks for fish, pickles, butter knives, napkin rings, in fact, every- 
thing that goes to make a smartly appointed table service. 


@ BRITANNIA METAL ADDITIONS 

In spite of an extraordinarily busy fall season, there will be 
some new designs in the Serge Nekrassoff line of hand-wrought 
Britannia metal. These will be shown to the trade for the first 
time at the Chicago Gift Show, Jan. 31 to Feb. 9, by Mollie 
Boynton, Inc., sole distributors. 


@ PASTEL COLORS IN POTTERY 


Pastel colors are being brought out by the Vernon Potteries 
in six new shades, mist gray, straw yellow, orchid, pistachio, 
green sand and azure blue. All are available in the complete 
dinnerware line and retail at popular prices. 


@ A NEW WRITING PAPER SET 


A new writing paper set made by General Paper Products, 
Inc., is an attractive novelty. The holder is made of wood and 
comes in walnut, mahogany and maple finishes. It serves as a 
file for unanswered correspondence. 


@ COCKER SPANIEL DOORSTOP 

A. Stanley Brussel, representing Hubley Mfg. Co., has been 
informed that many startling new numbers will be added to 
the line for 1938. One of the featured numbers will be a cocker 
spaniel doorstop and several new sizes and models in metal 
bases. 


@ FAN COMBINED WITH LAMP 


A combined table lamp and electric fan invented is designed 
to keep the reader cool and to clear a room of tobacco smoke. A 
four-bladed silent electric fan is mounted just above the light 
bulbs. It is made by Air-O-Lite Co., Chicago. 


Due to increased business, the Everedy Co., Frederick, Md., 
has erected new buildings adjoining the present plant; the firm 
makes the Evercraft line of chrome giftwares and cooking 
utensils .. . United States Glass Co.’s new “Spectra” line has 
been so christened because of the way it reflects the various 
“olors of the spectrum. . . One of the things that stand out as 
new and particularly clever: The cocktail shaker at Anchor 
Mfg. Co. with a plunger attachment. Two squirts of the plunger 
fill a three-ounce glass. . . W. E. Lindemann are showing a 
mew line of rock crystal glassware, decanters, vases, bowls, 
. . Lehman Bros. is manufacturing an- 
other electric casserole, made of chrome with a glass insert 
and trimmed in walnut. .. The Majestic Importing Co. has 
received a shipment of hand-painted porcelain lamp bases in 
French and English patterns, hand-mounted metal work and 
crystal lamps with hand-tailored shades to match. . . A new line 
of lamp shades with linen backs comes from the Excelsior Art 
Studios. . . An electric clock ensemble from Hershey Metals 
Products Co. consists of an electric clock in a colorful catalin 
ring, mounted on a catalin base, with chrome-plated side knobs. 
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Spode Rose BRIAR 


Many patterns of Spode have been 
sold continuously for over 150 years. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 

























of 
beautiful gift 
--and 80 PRACTICAL! 


Combining the beauty of shining chrome and the per- 
fect cooking possible in an old-fashioned, deep earthen- 
ware, Brown Betty dish, this full family size, 2-qt. cas- 
serole will delight the hearts of practical gift buyers! 
Display it prominently and ring joyous Christmas bells 
on your cash register! 


New York Showroom 443, 225 Fifth Avenue 





3 EAST STREET e FREDERICK, MARYLAND 
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Price Maintenance Gets Support from Oneida, Ltd., 
Art Metal Works and International Silver Company 


Most Typewriter and 
Shaver Manufacturers 
Also Issue Contracts 


Establishment of minimum resale 
prices in the jewelry industry emerged 
on a broad front last month from 
the realm of debate and discussion 
and became an actuality for the prod- 
ucts of at least 15 manufacturers. 
There were three major developments 
of direct concern to practically every 
retail jeweler: 


1. Oneida, Ltd. chose Armistice Day to 
mail contracts under the Miller-Tydings 
Act to its distributors not only in the 42 
states having fair trade acts but also to 
the remaining states in which price main- 
tenance is permissive. 

2. Art Metal Works, Inc., maker of 
Ronson lighters, announced in the middle 
of the month that it was well satisfied 
with its price maintenance contracts in 35 
states and was putting the policy into ef- 
fect in the remaining states with fair 
trade laws. 

3. International Silver Co. announced 
Nov. 22 that after Jan. 1 it would issue 
price maintenance contracts on its lead- 
ing lines of silver-plated flatware. 

First in the industry to take advantage 
of the California and Illinois fair trade 
acts, Oneida, Ltd., is now combating price 
cutting through three forms of contracts, 
between itself and the wholesaler, itself 
and the retailer to whom it sells and the 
wholesaler and the retailer to whom the 
wholesaler sells. The contracts cover 
both Community Plate and Tudor Plate. 


The retailer may not “either directly or 
indirectly . . . advertise, offer for sale or 
sell any of the manufacturer’s products to 
any consumer or any other person, firm 
or corporation at less than the retail prices 
then in effect.” Offering or making pre- 
miums, concessions, coupons or “combina- 
tion” sales in connection with the manu- 
facturer’s products is banned. 


Levy Outlines Ronson Policy 


The price-maintenance policy of Art 
Metal Works, Inc., makers of Ronson 
lighters, was detailed as follows by Felix 














H. Levy, counsel for ANRJA and pre- 
viously for NWJA, who long has urged 
upon the industry legal steps for the re- 
pression of predatory price-cutting: 

“Promptly after the enactment of the Tydings 
Law, Art Metal Works, Inc., determined to 
avail itself of the interstate privileges thereby 
given, by establishing its resale prices in all 
of the 42 States which have enacted Fair Trade 
Laws. 

“It has now done so in the following states: 
New York, New Jersey, Pennsylvania, North 
Carolina, Massachusetts, Ohio, Illinois, Oregon, 
Washington, Indiana, Kentucky, Maryland, Min- 
nesota, Iowa, Kansas, Louisiana, Wisconsin, Con- 
necticut, Colorado, Michigan, Florida, Georgia, 
Maine, Nebraska, New Hampshire, Rhode Is- 
land, Oklahoma, Virginia, West Virginia, Utah, 
South Carolina, Montana, Arkansas, Nevada, 
California (by qualification). 

“The company is putting this policy into effect 
in the remainder of the 42 states and will com- 
plete them in a few days. The policy has now 
been in effect for nearly two months over the 
wide area mentioned. It seems, therefore, a 
matter of interest to the jewelry industry to 
note that the actual experience thus gained has 
emphatically proven the practical and efficient 
value of these new laws. In only, a very few 
instances has the company met with even the 
slightest difficulty, and always with prompt and 
satisfactory disposition. 

“The prompt and sweeping action thus taken 
by the company is based upon the statement 
contained in these announcements that its ‘posi- 
tion as a determined opponent of predatory 
price-cutting is universally recognized,’ so that 
this new policy is a logical advance in the 
promotion of Ronson good-will not only for 
the benefit of the company, but more particu- 
larly in conserving and building up the busi- 
ness of the small dealer and the neighborhood 
store.” 

International Contracts Jan. 1 

Announced Craig D. Munson, Interna- 
tional Silver Co.’s vice-president and sales 
manager, Nov. 22: 


“Shortly after Jan. 1, 1938, we shall proceed 
to issue contracts under the provisions of the 
Miller-Tydings Act and the various state fair 
trade laws to enforce the maintenance of mini- 
mum resale prices on our leading lines of silver- 
plated flatware, 1847 Rogers Bros., William 
Rogers & Son, Holmes & Edwards Inlaid and 
Stratford silverplate. We are taking advantage 
of these new laws because they should lend ad- 
ditional means of carrying out the principles of 
our policy of controlled distribution, which has 
been working so successfully since July, 1934.” 


Hamilton Watch Co. last month signed 
contracts in two more states, Minnesota 
and Iowa, and L. F. Halligan, director of 
sales research, announced that Hamilton 
will proceed to issue contracts in addi- 
tional states after the holidays. 


A Price Maintenance Survey 
In response to numerous requests from 
readers, JEWELERS’ CIRCULAR-KEYSTONE 
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GREETINGS 


—Comes the Holiday Season. 

—When gifts and felicitations and cheery 
thoughts supplant the customary trials and 
tribulations of harassed mankind. 

—It’s so much pleasanter to be cheerful than 
to be depressed. 

—And the spirit of cheer is so contagious at 
this season of the year that the pessimist 
is forced into solitary confinement. 

—Problems we have, and will continue to have, 
as long as man is progressing towards his 
Utopia. 

—But good sailors are never made by smooth 
seas— ; 

—It’s the heavy weather that makes true and 
skilled mariners. 

—So, we of THE JEWELERS’ CircuLar-Key- 
STONE staff take this welcome opportunity 
to wish you and yours a very Merry Christ- 
mas. 

—Ard express the sincere hope and belief that 
the coming year will be one of healthy 
progress and satisfactory profit. 


President. 
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last month started a canvass of price- 
maintenance policies within the industry. 
The following summary does not pretend 
to be a complete one, and manufacturers 
are invited to notify this publication of 
additional contracts so that a whole list 
in easily read tabular form may be pub- 
lished next month. (Dates show when 
contracts became effective; comments, 
when given, are from the companies.) 


Art Metal Works, Inc.—See above. 

Elgin National Watch Co.—Illinois (Jan. 15, 
1937) and California (Oct. 29). 

Hamilton Watch Co.—New York, New Jersey, 
Pennsylvania, Illinois, Massachusetts, Maine, 
New Hampshire, Connecticut, Rhode Island, 
California, Indiana, Ohio, Kentucky, Iowa and. 
Minnesota. 

International Silver Co.—See above. 

McGraw Electric Co. (Toastmaster products) 
—New York (Sept. 1), New Jersey (Sept. 16), 
Pennsylvania (Sept. 21), Ohio (Sept. 22), 
Michigan (Nov. 2), Illinois (Sept. 10), Towa 
(Sept. 13), California (Nov. 2, 1936), and 
Oregon (Jan. 15, 1936). 

Oneida Ltd.—All states. 

Parker Pen Co.—All states having Fair Trade 
laws, except New York. 

Pinaud, Inc.—All states having Fair Trade 


(Please turm to page 104) 
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Retail Jewelry Store Sales in October 4.7 Per Cent Ahead of Year Ago 


Notwithstanding the fact that a tre- 
mendous upswing in jewelry sales oc- 
curred during the final quarter of last 
year and that a sharp flattening-out in 
the upward sales curve was therefore to 
be expected during the last quarter of this 
year, the October volume of jewelry store 
business exceeded that of October, 1936, 
by 4.7 per cent. Moreover, October sales 
were greater than September’s by 1.4 
per cent. 

Seven hundred and sixty-four jewelry 
stores, reporting to the Market Data Sec- 
tion of the U. S. Department of Commerce, 
wrote $2,270,200 worth of business in 
October, compared with $2,168,200 in 
October, 1936, and with $2,239,700 in 
September, 1937. Increases from October, 
1936, were noted by 444 firms, decreases 
by 297, and no change by 23. 

Gains over last year were registered 
in all reporting sections, with the Moun- 
tain and West South Central areas lead- 
ing. With a gain of 26.1 per cent, South 
Carolina made the best showing among 
the 25 states in which sales data are re- 
ported, followed by Oklahoma with a 
gain of 22.9 per cent, the Mountain States 
with a combined gain of 15.7 per cent 
and Texas with a gain of 14.2 per cent. 








MAP SHOWS COMPARISON WITH OCTOBER, 1936 





Onn MCG inn 


OCTOBER RETAIL SALES map by a J.C.-K. staff artist is based upon data gathered by the 

Market Data Section of the U. S. Department of Commerce, Edward L. Lloyd chief. Your 

store can participate in this valuable monthly survey if your business is in the black or 
shaded area. 





Labor disturbances contributed to losses 
in some states, notably Washington, Ore- 
gon and Alabama. 

A greater number of jewelry firms in 
the Pacific States reported this month 








than ever before. The trade information 
service is not yet in effect in the New Eng- 
land, Middle Atlantic and 14 other states, 
but will be extended within a few months 
to cover the nation. October sales data: 





Number of Firms Showing Change in Sales 


“From Oct., 1936 From Sept., 1937 





























© © 
a a 
— ——_—_______—_—_—_—_—————-Sales Reported— S : § = : BS 5 5 
Number __ Percentage Change Thousands of Dollars £ S es S Ss Se 
of Firms From From © x © > 5 2° 
; Report- Oct., Sept., Oct., Oct., Sept., 8 > Se Q 3 ow 
States by Regions ing 1936 1937 1937 1936 1937 x Q Pi fe I Q ws 
East North Central ..... 273 + 3.3 + 3.5 802.7 777.0 775.3 166 98 9 129 134 10 
Illinois Abeeeeesevenues 83 + 2.6 + 4.7 234.6 228.6 224.0 49 31 3 40 40 3 
DE +copecte dew ndes 35 — 0.8 +18.3 115.1 116.0 97.3 21 13 1 19 15 1 
Ohio eee eee eeeeeeeeees 90 + 2.5 + 1.1 333.5 325.5 329.9 57 28 5 46 40 4 
0 er eer 65 +11.8 — 3.7 119.5 106.9 124.1 39 26 0 24 39 2 
West North Central ...... 135 + 3.9 — 2.2 298.0 286.8 304.7 71 62 2 61 71 3 
BN a ce rah nd Hb ee WEE Reis 45 + 2.2 + 6.7 75.0 73.4 70.3 22 23 0 27 16 2 
Kansas Lt eect eereeeenee 33 -— 3.3 — 4.9 50.4 52.1 53.0 16 15 2 13 20 0 
CT SO re eee 38 + 6.9 — 5.3 153.4 143.8 162.0 24 14 0 13 24 1 
PE: .cneeecb.cceews 19 + 9.7 — 1.0 19.2 17.5 19.4 9 10 0 8 11 0 
Seuth Eastern ........... 46 + 2.0 + 2.1 144.1 141.3 141.2 24 21 1 19 27 0 
OO er 19 — 0.9 + 4.3 68.0 68.6 65.2 10 0 7 12 0 
South Carolina ........ 14 +26.1 +21.5 40.1 31.8 33.0 10 3 1 8 6 0 
eee 13 —12.0 —16.3 36.0 40.9 43.0 4 9 0 4 9 0 
West South Central ..... 86 +14.7 — 2.7 245.2 213.8 252.0 57 26 3 44 42 0 
OTe 10 +11.7 +23.0 25.7 23.0 20.9 3 4 3 6 1 0 
occas cewnniios 20 +22.9 —12.5 23.1 18.8 26.4 14 6 0 9 11 0 
eee 56 +14.2 — 4.1 196.4 172.0 204.7 40 16 0 29 27 0 
re 61 +15.7 — 4.9 159.3 137.7 150.7 36 24 1 32 28 1 
Sorters & 163 + 1.5 + 2.5 620.9 611.6 605.8 90 66 7 69 87 7 
Serre 109 + 4.0 + 6.3 372.9 358.7 350.9 65 40 4 50 54 5 
EE ee asececntinn dees 20 — 0.1 — 2.6 85.8 85.9 88.1 13 6 1 7 12 1 
PE wscsccesene 34 — 2.9 — 2.8 162.2 167.0 166.8 12 20 2 12 21 1 
MSs on civtsevekonbnws 764 + 4.7 + 1.4 2270.2 2168.2 2239.7 444 297 23 354 389 21 
RS Sor or oul ys 25 + 2.3 +19.9 101.7 99.4 84.8 58.3 38.7 3.0 45.7 51.4 2.9 
MP ANGOMS 6. cccsiccces 20 +22.2 +41.3 113.6 93.0 80.4 
MM cvickenedaweces 11 + 7.8 0.0 72.1 66.9 72.1 
San Francisco .......... 12 —27.2 —25.8 43.9 60.3 59.2 





$70,000 of Jewelry in Trunk 
Carried Off by Thieves from 
Central Station at Memphis 


MEMPHIS, TENN.—A bold robbery 
of $70,000 worth of jewelry in a combina- 
tion wardrobe and sample trunk was com- 
mitted by two men who snatched the trunk 
from the baggage room of the Grand 
Central station here, early the morning 
of Nov. 4. 

The trunk, belonging to David R. Co- 
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hen, 49, Los Angeles, a salesman for Kas- 
par and Esh, Inc., manufacturing jewel- 
ers of New York, weighed about 150 
pounds and contained about 1300 rings 
mounted with center diamonds, 500 ring 
mountings which were semi-set in both 
platinum and gold and $800 worth of 
clothing. The rings were insured. 


Spent Money from Jewelry Sale 
PITTSBURGH, PA.—Arrested Nov. 18 
in a Pittsburgh hotel, a 32-year-old man 
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admitted that he had sold $7,600 worth of 
jewelry, turned over to him as salesman 
by three Pittsburgh wholesalers, and spent 
the money. Police held him without bail 
on charges of fraudulent conversion. 





Harbor Watch Case Co. Robbed 


SAG HARBOR, N. Y.—A quantity of 
watch cases were stolen by thieves who 
broke into the factory of the Harbor Watch 
Case Co., Inc., Jermain Ave., here, the 
night of Oct. 26. 











A Complete Stock of Loose 
Diamonds and Mounted Jew- 


elry on hand at all times. 


We Solicit Your Memo Requests. 
S. LESSE & SONS, Inc. 


Manufacturers of 
Fine Diamond Jewelry 
732 Chestnut St. Philadelphia, Pa. 




















New October 1937 Revision 


Just Out! 


Is i 

: IBk . of 14k? Is is Gold at all? 
: ° Silver. . . Palladium or Platinum? 
sit White Gold. .or Stainless Steel? 
















PRECIOUS 
METALS 


Identify Ing Bary Ing Yelling 


Sy CM HOKs 






A Book for all who buy, sell 


' work or 
Admire the Precious Metals 






Figuring Value of Old ie keer 


Dent 
Solutions. ee 


‘Handling them to Advantage 













New facts on gold, white gold, palla- 
dium, steels; lists of dealers; tables, 
etc. Meant for the experienced user. 
Get a copy for each employee! 
Send $1.00 and ask for 1937 edition. 


Jewelers Technical Advice Co. 
136 Liberty St. New York City 











Willard A. Ormsbee Succeeds S. C. Rice as President 
of N.E. Mfg. Jewelers’ & Silversmiths’ Association 


Provinence—Willard A, Ormsbee, pres- 
ident of ‘Taunton Pearl Works, Inc., of 
Taunton, Mass., was elected president of 
the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association at a 
meeting of the association’s directors here 
Nov. 3. Mr. Ormsbee has been active in 
the interests of the Associated Industries 
of Massachusetts. He succeeds Sturgis C. 
Rice of Whiting & Davis Co., Plainville, 





Willard A. Ormsbee 


who, retiring after two years as president, 
was presented by Past President Archi 
bald Silverman with a sterling. silver 
pitcher on behalf of the board. 

At the 57th annual meeting of the asso- 
ciation, held at the Providence-Biltmore 
Hotel Oct. 27, other officers were elected 
as follows: Frederick A. Ballou, Jr., of 
B. A. Ballou & Co., Inc.; Albert I. Russell, 
of Trons & Russell Co.; and Harold E. 
Sweet, of R. F. Simmons Co., vice-presi- 
dents; Lewis S. Chilson, of J. M. Fisher 
Co., secretary; Edgar E. Baker, of W. R. 
Cobb Co., treasurer, and, directors for 
three years, Lawrence E. Baer, of Swank 
Products, Inc., Benjamin Walter E. En- 
sign, of Williams & Anderson Co., Arthur 
Kaplan, of Louis Stern Co., Donald Le- 
Stage, Jr., of LeStage Mfg. Co., Mr. Orms- 
bee, Mr. Silverman and Charles J. Simeon 
of Ostby & Barton Co. 

Earl H. Ashley was chairman of the 
nominating committee, which consisted of 
Fred A. Bullock, Joseph H. Lancor, Mr. 
LeStage and Frank F. Ryder. 

In his annual report as executive secre 
tary, Edward O. Otis, Jr., pointed out that 
“the industry has kept pace with the gen- 
eral economic progress of the country and 
begins the new year with renewed energy 
and hopes,” and summarized recent prob- 
lems, among them minimum wages and 
hours, Federal labor legislation, strike 
settlements and tariff matters, especially 
the proposed agreement with Czechoslo- 
vakia. 

After an old-fashioned New England 
harvest dinner, at which President Rice 
presided, Vice-President Ballou was intro- 
duced as toastmaster and he in turn in- 
troduced Prof. Malcolm Keir of Dart- 
mouth College, who advocated a major 
party realignment of conservative and 
radical factions to restore a two-party 
system in the United States. 

“This country,” said he, “is not going 
into a tailspin because of the present eco- 
nomic recession and the slump in the stock 
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market. ‘hese are due in a great mea- 
sure to excessive inventories but within a 
comparatively brief period these exces. 
sive inventories will be consumed.” 





Providence Jewelry Factory 
Claims U.S. Still Owes for 
15,000,000 Cartridge Clips 


ProvipeNce, R. I.—Manufacturing cir- 
cles in this city and vicinity are watching 
with interest the claim of A. C. Messler 
Co., manufacturing jewelers, against the 
Federal Government. 

It dates back to the World War period 
when the firm turned its plant into a mun- 
ition factory for the making of cartridge 
clips. The 15,000,000 clips made there 
may have helped the A. E. F. win the 
war, but the firm which made them is 
still looking for from $12,000 to $16,000 
of its pay. 


ROBBED OF $7431 IN CASH, GEMS 


PHILADELPHIA — Maneuvered into a 
crash on the highway near Moundsville, 
W. Va., a Philadelphia jewelry salesman 
was robbed of $7,431 in cash and jewels 
Nov. 24. The salesman, Harry Levy, of 
2541 S. 3rd St., told police two bandits 
forced their car into the side of his ma- 
chine on West Virginia Route No. 2. One 
of the men, Levy said, produced a re- 
volver, forced the salesman to drive up 
a lane and to hand over $3,655 im cash 
and $3,776 worth of diamonds, rubies and 
sapphires. ‘The jewels were on consign- 
ment from several Sansom St. firms. 














The Spirit 
of service 


issincere and spontaneous 
at the Lexington. You'll find 
it a refreshing innovation 
in a large,modern hotel... 
801 comfortable rooms with 
tub and shower bath, and 
radio from $3.50. 


Visit the Famous 


Hastie kom 


@ On your next trip to New York 
be sure to see Manhattan's most 
unique restaurant. An authentic 
Hawaiian setting, even to a trop- 
ical hurricane. It has “taken the 
town by storm.” Dining and danc- 
ing nightly. 


HOTEL LEXINGTON, 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 








Charles E. Rochester, Managing Director 
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Thomas Long Co.’s New Front Ty pifies the Best in the Modernizing Parade 


Middle Atlantic 


Wilson’s Leading Jewelers’, Inc., new 
sore at Salina and Fayette Sts., Syracuse, 
N. Y., was opened in the middle of October 
by Mayor Rolland B. Marvin. 

Kay Jewelry Co., Inc., opened its re- 
modeled store at 86 Main St., Lockport, 
N, Y., early in October. 

Shapiro Jewelers and Importers, 84 
Broadway, Newburgh, N. Y., held the 
opening of its remodeled store, Oct. 30. 

Rudolph Bros., Inc., held formal opening 
of its new Troy, N. Y., store at 18 Third 
St, Oct. 29, with a two-day public recep- 
tion. The interior of the store was com- 
pletely rebuilt and a new front was in- 
stalled. 

Wallace's, Schenectady, N. Y., recently 
opened a new watch and diamond depart- 
ment with Alexander G, MacFarland as 
manager. 

Abramson’s has taken possession of a 
new store at 480 Broadway, Bayonne, N. J., 
next door to the store occupied for the past 
14 years. 

The International Jewelry Co., 52 S. 
George St., York, Pa., operated by Kran- 
ich Bros., Inc., of York and Lancaster, Pa., 














Low, well-lighted windows trimmed with yellow bronze, a larger, more inviting doorway and 
panels of glass blocks distinguish the striking new front of Thomas Long Co., Inc., Boston. 


and Worcester, Mass., held formal re- 
opening of the completely remodeled store, 








Strangely Enough 00.0..0.0.0..00.0000000.... 


by Galli 











DICTATOR OF TURKEY -- 
HAS A COLLECTION OF 11,000 
PAIRS OF CUFF-LINKS -- 
REPRESENTING A HOBBY STARTED 
WHER HE WAS /0 YEARS OLD. 
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KAUSTADHA “ZY 
“REMAL- ~ & 
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WATER Galt 
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Mrs. CARROLL MEYER 
OF NEW YORK CITY WHILE ON 
HER WEDDING TRIP IN BERMUDA, 

FOUND HER MATERNAL 
GRANDMOTHER'S WEDDING RING -- 

WHICH HAD BEEN LOST 48 
YEARS BEFORE... THE RING 
WAS FOUND IM 1930. 
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Nov. 5. ‘The business was founded 25 
years ago. Oscar Kranich, head of the 
firm, is manager. 

Joseph DeRoy’s Sons, Pittsburgh, Pa., 
retail jewelers, have leased a store at 6111 
Penn Ave., and will establish their third 
Pittsburgh branch at that location as soon 
as remodeling is completed. 





East North-Central 


Gene Lowy’s jewelry store, 151 Colum- 
bus Ave., Sandusky, O., has been redecor- 
ated inside and out. 

The Mehmert jewelry store, Olney, IIl., 
is being remodeled and a suite of offices 
provided in the building. 

David Elyovitz, who has operated a 
jewelry store in East Cleveland, O., since 
1927, recently moved his shop to 690 E. 
185th St., Cleveland. The name has been 
changed to the Elwitt Jewelry Co. 

Thomas F. Meagher, jeweler, Jackson, 
Mich., has announced removal to a new 
location at 131 South Jackson St. 

Freedman Credit Jewelers, formerly at 
417 Madison Ave., opened at 336 Summit 
St., Toledo, O., the middle of October. 
Oscar Freedman, owner, has been in the 
wholesale and retail business for the last 
25 years in Cleveland, Detroit and Toledo. 

Beck Jewelry and Optical Co. held the 
grand opening of its new and enlarged 
quarters at 318 S. Fifth St., Springfield, 
Ill., Oct. 23. The store was previously 
located at 227 S. Sixth St. 

Fox Jewelry Co., Jackson, Mich., opened 
its new store at 111 E. Michigan Ave. on 
Nov. 6. The front of the store is of Ala- 
bama marble and structural glass, lighted 
by Neon signs. 

Busch Jewelry Co., Inc., 213 W. State 
St., Rockford, IIl., doubled its display space 
and added consultation rooms in an ex- 
pansion program completed recently. New 
lighting and furniture were installed. Al- 
fred A. Busch is president, and Joseph 
Hecht, manager. 

The Busch-Sallan Co., Inc., oldest jewel- 
ry store in Lansing, Mich., henceforth 
to be known as Busch, Inc., is now doing 
business in the beautifully modernized 
store at Washington Ave. and Allegan 
St., which was formally opened the middle 
of October. The exterior is carrara glass 
in old ivory and wine. Ted Busch is 
owner. 

(Please turn to page 104) 
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Obituaries 
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Mary V. Doran, a member of the firm 
of Sanderson & Doran, jewelers and sta. 
tioners, Detroit, Mich., died Oct. 17, at her 
residence, the Royal Palms Hotel, after 
a month’s illness. She was one of the 
country’s best-known _ stationers. She 
worked with Wright, Kay & Co. and the 
Gorham Shop, and in 1922 organized her 
own firm in 611 Stroh Bldg., Detroit. 


CARL FREDERICK SCHOMBURG, 85, founder 
of C. Schomburg & Son, Inc., 1121 Broad- 
way, Columbus, Ga., died recently in a 
a Jacksonville hospital after an illness of 
five weeks. He was the father of Fred H. 
Schomburg, secretary and treasurer of the 
jewelry firm. 

Louis BEDICHIMER, formerly a member 
of the firm of I. Bedichimer & Co., many- 





yo ¥ ys ° | facturing jewelers of Philadelphia, Pa, 
\d net ts, " who was known to the trade throughout 
go yen By S568, | the country as a result of his long employ- 
oF on ee HS | ment with the firm and his years on the 


| road, died Nov. 10, after a short hospital 
confinement. He had many fraternal affili- 
ations. 

JAMES E, ZIEGLER, 55, one of the most 
familiar figures in the West Coast jewelry 
industry, died suddenly, Nov. 3, at his 
home in San Francisco. “Jim” Ziegler, a 
vice-president of Granat Bros., San Fran- 
cisco manufacturing jewelers, was born 
in Lancaster, Pa., where he learned the 
principles of jewelry creation. His knowl- 
edge of precious stones earned him the title 
of gem expert. He became an outstanding 
merchandiser with Granat Bros., whom 
he joined 12 years ago, and was in charge 
of this phase of the business at the time 
of his death. 

JosePu Lustic, 71, jeweler and optician 
at 1223 Main St., Bridgeport, Conn., for 
many years, died Nov. 4, at his home, 581 
Gurdon St. He was one of the best-known 
business men of the city, having estab- 
lished himself 30 years ago when he ar- 
rived there from Germany. 

Joun E. Pearcy, Sparks, Nev., retailer, 
died suddenly on Oct. 14, from a heart 
>») (((( are ailment. Retail stores of the town closed 

= | during the funeral. 
° | CHARLES F, SMITH, 68, wholesale jeweler 
GAUL Jhat l 4 Bost | and insurance broker who had offices in 
the Brisbane Bldg., Buffalo, died Sunday, 
| Oct. 31, at his home at Hamburg, N. Y,, 


In SERVICE e CUISINE after a week’s illness. He was a member 


of the former jewelry firm of King & 


ATMOSPHERE e APPOINTMENTS | Eisele, but recently conducted his own 


business. Some of his numerous affilia- 
tions were with the Buffalo 24-Karat Club 


‘ * 
W. R. COBB CO. a a 2 
101 Sabin Street, 4 t % 
Providence, R. I. . ®, al &, * ’ 

New York Salesroom: 320 Fifth Avenue 


























Styled to the tempo of the moment under the expert and the Jewelers’ Credit Men’s Associa- 
supervision of W & J Sloane, Biltmore rooms and tion. 
suites are generous in size and are your assurance Cartes P. HUTCHINSON, 62, St. Louis, 

{ the utmost in airy comfort. Mo., jeweler for about 50 years, died Nov. 
- rY 3, of a heart attack at St. Luke’s Hospital, 
Directly connected with Grand Central, The Biltmore where he had undergone an operation. 
offers you a time-saving New York home, convenient — red pam eg sae Toccard & 
to the important amusement centers, the smart shops King in 1885; became associated with th 
of Fifth and Madison Avenues, and the vital New York old firm of Merrick, Walsh & Phelps in 
you wish to see. Single rooms from $6; doubles from 1890 and founded his own firm of Whales, 


Aehle & Hutchinson in 1900. For the last 
ten years he has been associated with the 
Heffern-Neuhoff Jewelry Co. 

THE BILTMORE ABRAHAM ELLMAN, 53, of the firm of 


' ‘ | A. Ellman & Co., 9-17 Arcade, Dayton, 0, 
ane S: Seep, Serene | who had been in the trade in Dayton for 


MADISON AVE. AT 43RD ST., N. Y. | 30 years, died Oct. 27, at the Miami Valley 

Adioinina Grand Central | Hospital after an illness of two weeks. 
crtltsin inninciianiianinnie His widow, a daughter, and two brothers, 
| John and Julius Ellman, of Dayton, suf 
vive. 
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$8; suites from $12. 
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OVER $650,000.00 


Why don’t you become 


Scotch, too? 


Start now to save on the 
cost of your fire insur- 
ance—take your next 
policy with your Own 
Company, The National 
Jewelers Mutual. 


“Time and Fire Tested 
for over 24 Years.” 


EWELERS 
MUTUAS 


FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BUILDING 
NEENAH, WISCONSIN 
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‘‘|1 FLEW TO 
CHICAGO 
Just to buy this 
book’’ 


said a gentleman who rushed into our 
booth at the show. 


Just an example of the ovation 
accorded the year's most power- 
ful and outstanding selling force 
... the TWO-PURPOSE De Luxe 
Catalog! 


Write or wire for reservation for 
your city and samples of many 
other sure-fire Christmas mailing 
pieces. 


JEWELERS' ADVERTISING SERVICE DIV. 


WIESEN-HART 


May & Monroe Sts. CINCINNATI 
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_ C. F. W. Reinnarot, 79, manufacturing 
jeweler in the Pawtucket Valley until his 
retirement in 1914, died Oct. 17, at his 
Pawtucket, R. I., home. 


Frep T. WEBBER, 68, who became an ap- 
prentice watchmaker in 1888 and engaged 
in the jewelry business until last October 
when he retired from active work at his 
Maywood, Ill. store, died recently. Until 
1927 he had been in business with his 
father-in-law under the name of Webber 
& Turnell. He was president of the IIli- 
nois R.J.A. in 1913 and 1914. 


Mr. and Mrs. WILLIAM M. BENNETT, of 
Plainfield, N. J., were killed in an auto- 
mobile accident in South Carolina as they 
were motoring to Florida where they spent 
each winter in recent years. Mr. Bennett, 
who was aged 71, was with Sinnock & 
Sherrill, Inc., manufacturers of jewelry at 
15 Maiden Lane, New York, for 29 years, 
as a salesman and later as bookkeeper. 


Mark A. KEEporT, 75, who conducted 
the Keeport Jewelry store at 132 N. Ninth 
St., Reading, Pa., for 35 years, died Nov. 
8, after an illness of several years. He 
retired from business in 1921, when his 
son, Norman B. succeeded him as pro- 
prietor. 

RosertT L. McMinn, 58, Tulsa, Okla., 
who operated a jewelry store there in 
partnership with his brother, J. C. Me- 
Minn, and later opened his own store, died 
at his home Oct. 29, from a heart ailment. 
He retired from business in 1932. 


HERMAN A. GEORGE, 82, pioneer jeweler’ 


and optometrist at Superior, Wis., died 
Nov. 11. He was the inventor of a lens- 
grinding machine which is used extensively 
by optometrists, and formerly had been 
secretary of the Superior board of trade. 

CHARLES DREYER, 84, who was in the 
jewelry business for more than 60 years 
in Brooklyn, died late in September, at 
his home, 147 E. 55th St., Brooklyn. 

Witutiam A. Tow.e, 79, Newbury- 
port, Mass., a retired silversmith, and a 
member of the family which founded the 
Towle Mfg. Co., Inc., more than a century 
ago, died in the Anna Jacques Hospital, 
Nov. 16, of the effects of a fall a few days 
before. 


P. W. HAMMERSMITH, SR., 80, pio- 
neer businessman and artist-engraver, of 
Milwaukee, Wis., who began his career 
with the Stanley & Camp Jewelry Co., 
later known as the A. K. Camp Co., died 
Nov. 12. A brother, Herman, is a jeweler 
in Milwaukee. 

SANFoRD K. GurNEY, owner of the 
jewelry manufacturing firm which bears 
his name, and one of the prominent busi- 
ness men of Brockton, Mass., died Nov. 17, 
at his home there. He was the son of Ly- 
sander F. Gurney, who, in 1863, took over 
the business established in 1841 by an 
uncle. A son, Joseph G., and a nephew, 
Fred P. Gurney, continue the business. 

Cor. Patrick E. Hayes, who was 
within a few days of 89 years, a civil war 
veteran and president of the H. M. H. 
Co., Inc., manufacturing jewelers, at 48 
Bagley St., Pawtucket, R. I., died Nov. 7, 
at his home, 172 East Ave., after an illness 
of only two weeks. He assumed presidency 
of the jewelry firm upon the death of his 
son, Daniel Hayes, about two years ago. 





Fred Haddinger, Fort Atkinson, Wis., 
jeweler, won first place in a milking con- 
test for local business men sponsored by 
the Jefferson Future Farmers of America. 
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THERE’S A CATCH HERE 


It is the one Best Fitted for 
School and Fraternity Pins. 








Patent Ne. 2054345 











Never before has it been possible to 

attach a guard chain properly—But now 

the chain can be attached directly to 

the lock catch without interfering with 

its operation. Write for samples and 
prices. 


F. H. NOBLE & CO. 


Manufacturers 


535-559 W. 59th St. 


. @ 4 
Sensational 
Pre-Christmas Offering 


Chicago 











Special No. 10X—6/0 size, 7 
jewel Elgin or Waltham Man’s 
watch in Star 10K yellow rolled 
plate case, steel back. Complete 
with leather strap and 

$6.75 


gold filled attachments 


Same with 15j. movement, 
$8.75. 


With leather cord band as il- 
lustrated 75 cents extra 


For many other exceptional 
values in high grade recondi- 
tioned, guaranteed watches, 
send for our sixteen page il- 
lustrated catalogue. 


WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star Belove, 
Master and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 



















Dunkirk 


A POPULAR PRICED 
STERLING LINE 
OF QUALITY 


Valuers 
Sn 


GOLD RECOVERY & 
REFINING CORPORATION 


53 W. 47th ST., NEW YORK CITY 











Watches Invoiced at Nearly 
A Million Dollars Imported 
In Sept.—87-Month High 


The greatest importation of watches and 
watch movements made during any month 
since May, 1930, was made during Septem- 
ber when 354,249 invoiced at $935,763 were 
admitted through customs, according to 
the monthly report of the U. S. Dept. of 
Commerce. 

Diamond imports for the month were 
slightly higher than during the previous 
month. The month’s quotations were: 


Article Number Value 
Clocks and clock move- 
eer ee 1,709 $6,480 
CROC GREE io iv eeveses ar 5,709 
Diamonds— 
Rough, uncut ........ 12,103 cts. 601,343 
eS eee ee 50,906 cts. 3,094,183 
Gold and platinum jewel- 
FY Gnd Parte 2.000% ines 11,832 
Imitation stones, except 
SND siscrcuccass 234,601 
Imitation opaque and 
imitation pearls ... pies 2,026 
ES Pere 63,382 
Precious and semi- 
precious stones— 
Rough, uncut ....... het St 17,161 
ee errr ve 331,128 
Sterling tableware ..... 20,624 


Watches and watch 
movements ........ 354,249 
WOtGh PALS 6 ccs ccccess ae 


935,763 
117,069 





$42,000 Pledged to Charities by 
New York Jewelry Industry 


The sum of $42,000 was contributed by 
members of the jewelry industry toward 
its quota of $100,000 in the joint campaign 
by the New York and Brooklyn Jewish 
Federations, at the second annual dinner 
of the Jewelry Division, Nov. 18, at the 
Essex House, New York, with more than 
300 leaders of the industry participating. 

Ira Guilden, vice-president of Bulova 
Watch Co., who served as toastmaster, ex- 
pressed his congratulations to the industry 
for the benevolence it has shown in this 
yearly campaign for the support of 116 
Jewish institutions and agencies. Others 
who spoke were Walter N. Rothschild, 
chairman of the 1937 Federation cam- 
paign; Paul Felix Warburg, chairman of 
the Business Men’s Council of the two fed- 
erations; and Murray I. Gurfein, chief 
assistant to Prosecutor Thomas E. Dewey. 

Milton Weil, of the Arrow Mfg. Co., 
chairman of the industry’s campaign 
among employes, called for a concerted 
drive to enlist a wider range of support 
among employes. 


HARRY C. SCHICK 


Harry Clifford Schick, 43, of Madison, 
N. J., president and owner of the firm of 
Harry C. Schick, Inc., 105 Chestnut St., 
Newark, N. J., manufacturers of the well- 
known Schicksnaps, died suddenly Nov. 1. 

He was a member of the Jewelers’ 24- 
Karat Club of New York; president of 
the Madison Golf Club; a former trustee 
of the Madison Presbyterian church, and 
a Mason. In recognition of favors to the 
police department, he was made a spe- 
cial officer and an honorary member of the 
Patrolmen’s Benevolent Association and 
the State Chiefs of Police Association. 

Survivors include his widow, Mrs. 
Adela Hannoch Schick; his son, Robert W. 
Schick, who was associated with him in 
the business; a daughter, Virginia Schick, 
all of Madison; and his mother, Mrs. Ed- 
ward K. Rost, a sister, Eleanor, and a 
brother, John, of Arlington, N. J. 
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STERLING SILVER 
Arts & Crafts Jewelry 


Designed by Ho be 
made in its entirety by hand 


By a Group of Artists 
and Master Craftsmen 























Brooches—Bracelets— 
Rings—Pendants 

In All Antique Silver 
Set with Genuine Onyx, Chrysoprase, 
Swiss Lapis, Carnelian & Amethyst stones, 
Prices ranging from $1.00 to $10.00 each, 


Assortment 1 — $50.00 
se l!— 75.00 
111 — 125.00 
e 1V — 150.00 


Delivery within Ten Days 


ite 4 10 E. 49th St, 
a Hobe New York City 














SIMONS 
THIMBLES 


Made in Sterling Silver— 
10Kt. and 14Kt. Gold 


we vy 

ees oOeROVODOPOPONINWE 
148 CCC DOROOT HHH FETT VIWR: 
PPS ke a aadAasin 
PAA 8 38404 0a 4084 teyes 
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SIMONS BROS. CO. 
269 SOUTH 9th STREET 


PHILADELPHIA 
ESTABLISHED 1839 
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NEW YORK: 


Walter Lampl, 20 W. 47th St., has ob- 
tained a patent for the design of his new 
miniature church charm. 

J. Haber is now located at 71 Nassau 
St. where he is carrying a full line of 
diamond mounted jewelry. 

Louis Rosenberg, formerly Rosenberg 
Bros. wholesale jewelers, has opened a 
new store at 49 Chrystie St. ; 

Robert Wernicke, for 66 years with Lis- 
sauer & Co., wholesale jewelers, Broad- 
way and Maiden Lane, died recently. 

§. Marsh & Son, Inc., wholesale jew- 
elers, recently opened new and enlarged 
sales rooms at 188 Market St., Newark, 


a 3 and Mrs. Charles D. Starr were 
here recently to replenish their Owego, 
N. Y., store with jewelry and gift mer- 
chandise. 

Mrs. Jane Hovey Porter, widow of 
Richard A. Porter, Patchogue, L. I., jew- 
eler, died Nov. 10, at her home in Lake- 
wood Terrace. 

Sidney Romanoff, formerly connected 
with Joseph B. Brenauer, is now connected 
with Ansen & Co., Inc., diamonds and 
precious stones. 

A theater party by the ladies’ auxiliary 
of the Bronx Retail Jewelers Association, 
Sunday night, Nov. 21, at the Second 
Ave. theater, was attended by about 150 
members and their husbands. 

Abelson’s sixth store was opened Nov. 4, 
at 17 Broad St., Bloomfield, N. J., under 
the management of George A. Laska, 
resident of Bloomfield, who has been as- 
sociated with the firm for 12 years. 

The American Jewelers Bureau, Inc., 
importers of cultured pearls have opened 
new quarters at 303 Fifth Ave. Rodman 
L. Modra, former president of the Indra 
Pearl Co., is vice-president in charge. 

T. W. Dong of the Chinese Gems Co., 
20 W. 47th St., died Oct. 27, after a six 
months’ illness. Mr. Dong had been iden- 
tified with the New York office for eight 
years. He is survived by his widow. 

Benjamin Ende, of Louis Gratz Sons, 
Inc., 42 W. 48th St., will marry Miss Ada 
Rudekoff, of New York, Dec. 19. The 
ceremony will take place at the Paramount 
Mansion. 

Emanuel Abraham, of the Raymond 
Watch Co., 551 Fifth Ave., returned 
Nov. 29, after a visit to the watch fac- 
tories of Europe, particularly the Wyler 
Watch Co., for which his firm is the 
United States representative. 

The respect in which he was held by 





his fellow-members in the New York 
Jewelers Benevolent Association was in- 
dicated by the large attendance at the 
memorial services for the late Louis Fried- 
lander, Nov. 16, in Proctor’s lodge build- 
ing. 

Ernest Pullan-Pritchard, of London, 
formerly affiliated with Marcus & Co., 
and Dreicer & Co., Fifth Ave., and pre- 
viously director in Brazil for Mappin & 
Webb, of London and Paris, is now as- 
sociated with Trabert & Hoeffer, Inc., 
Mauboussin, Park Ave. 

Ruth Edna Underwood, daughter of 
William Underwood, secretary of the 
Jewelers Fraternal Association, and well- 
known New York factory representative, 
became the bride of Albert George Guen- 
zel, Oct. 8, in the First Presbyterian church, 
Jamaica, L. I. 

Mrs. Anna Pierson McDougall, 68, au- 
thor and former missionary in Papua, the 
wife of Walter McDougall, president of 
Ketcham & McDougall, New York manu- 
facturing jewelers, died Nov. 7 in Moun- 
tainside Hospital after an operation. The 
McDougalls lived in Montclair, N. J. 

Arthur Zuckerman, who was employed 
by Joseph Holdberg, manufacturing jew- 
eler at 142 Fulton St., died on Nov. 11. 
He was entered in the Mechanics’ Insti- 
tute for an extended course in jewelry 
designing when he was stricken with a 
streptococcic infection. 

Unanimously elected officers of the New 
York chapter, American Gem Society, 
were: Kenneth I. Van Cott, president; 
Richard H. Van Esselstyn, vice-president; 
Frederick H. Rose, secretary; Jack Gor- 
don, treasurer, and Frank Spies and Leo 
Nathan, trustees. 

Alfred Morrell, retail jeweler at 608 
Fifth Ave., chairman of the A.N.R.J.A. 
Inter-Trades Relations Council commit- 
tee, was recently designated as a trustee 
of the American Retail Federation, which 
comprises many of the great retailers’ 
associations of the country. 

After months of extensive alterations 
the Conovitz Jewelry store at 36-34 Main 
St., Flushing, L. I., was reopened to the 
public, Oct. 28. The old building, which 
has served Flushing residents for many 
generations, was demolished to make way 
for the new building. The business was 
started in 1899 by Morris Conovitz, 
father of the present owner, Harry D. 
Conovitz. 

Blancard & Co., 119 W. 23rd St., has 
announced a new alignment in its sales 








THE PHOTOGRAPHER snapped this just before the waiters started their procession at the 
ladies’ night dinner of the Jewelers Square Club, Nov. 1, at the Hotel Taft, New York, which was 
attended by more than 100 members, wives and friends. It was one of the most enjoyable affairs 
of its kind, and a fine program was provided with Lloyd V. Lassner, chairman of the entertainment 
committee in charge. The club will hold its annual election Dec. 4, at Schwartz’s, Broadway 
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“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Lys Uhrislic ¢ Fe 
65 NASSAU STREET Ta" 





CHINESE GEMS CO, 


JADE INC. 
and other Semi- 
Precious Stones for 
Compacts, Bags, 
Picture Frames and Boxes. 
Stone Ornaments for Lamps 


20 West 47th St., New York 
IMPORTER — WHOLESALER 

















“Fohengrin’ 
HAND-CARVED 
WEDDING RINGS 

handling 


E da jewelers are 
dene: walling stuns exclusively. 


BLANCARD & CO. ‘ti Wewvonk 


NEWVORK 


Unusual Gems 
Bought and Sold 


e 
STEPHEN VARNI CO. 
580 Fifth Ave. New York, N. Y. 











Ceat of Arms Seals 


ENCRUSTER 


BRAUNFELD & MEHLMAN 
108 FULTON STREET 
Drilling NEW YORK, N. Y. Gem Cutting 











Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 
71-73 Nassau Street, New York 


Orders for Jobbing Stones and Eooteary 
Work Carefully and Promptly Fille 





Diamonds 


and 
Diamond Mounted Jewelry 


WHITELAW BROTHERS 
Diamond Importers and Cutters 














Tat WATCH AND CLOCK 
- Write for Price List 


48 West 48th St. New York City 
DIAL REFINISHING 
ee HIGH GRADE EUROPEAN METHOD 
24 Heur Service 
ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 




































STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 

No. E- 
BRENET WATCH CO. 
266 W. 40th St., New York 











ESTA SCHAGRIN 


Expert Pearl and Bead Stringing 
Loose Pearls and Beads for Additions 


Fine selection of clasps 


10 West 47th St. New York, N. Y. 














7 PATENT YOUR IDEAS 


send a Sketch or Model 
of your invention for 






ADVI : MEY 
Free mnvesiint “PATENT ALoeceen | 
. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 


RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 


Sené for Oatalog IlUustrating 
Oue New Improved Lime 
18 Orawford &t. Newark, N. J. 


CHELSEA CLOCKS 


Chelsea Clock Company 


Boston, Massachusetts 



























WANToole representation for the City. 
Watch or Jewelry Manufacturer 
LEO HOFFER 
704 Traction Bidg., Cincinnati, Ohio 


Old established, fine watch repairer, to the 
consumer, in fine building. 


| )E{ PECE—— 


SKELETON POCKET WATCHES 


48 WEST 48TH ST. NEW YORK 




















TRADE WATCH REPAIRING 
All W ork Guaranteed One Year. 


Write for Price List 


GEDDES & CRAMER 


1118 Chrisler Ave., Schenectady, N. Y. 
Service That Satisfies 











BRIDESMAIL 
16% 
| DIMES 
STERLING 
- BOSTON. MASS 


STREET 











force. Murray Epstein now represents the 
company on the Coast, at 315 W. 5th St, 
Los Angeles, Cal.; Axel B. Paulsen, 29 E. 
Madison St., Chicago, IIl., is Mid-west 
salesman, and Fred J. Blancard covers 
New England and the Eastern states. 

In observance of the first anniversary 
of its reorganization, the Diamond Setters 
Association of New York will hold a 
dinner and dance, Saturday night, Dec. 4, 
at the Hotel McAlpin. Max Weinman, 
counsel to the association, is being as- 
sisted in the arrangements by Harry 
Gochman, Leo Kramer and Al Gold. An 
attendance of 300 is expected, with guests 
from Boston, Newark, Philadelphia and 
possibly Chicago. 

As a result of a three weeks’ stay in 
Europe by Assistant U. S. Attorney 
Charles T. Murphy, two of 24 persons 
indicted on diamond-smuggling charges, 
who are living abroad, are now on the 
high seas on their way to America to face 
trial, and others will follow as soon as 
negotiations can be completed. Twenty- 
five of the smugglers pleaded guilty and 
were sentenced on Aug. 25, but Leon 
Proujansky, 1 W. 47th St., regarded as 
the principal of the ring, is expected to 
stand trial soon. 

The Bronx Watchmakers Guild, 3395 
3rd Ave., The Bronx, has incorporated 
under New York State law as the Watch- 
makers’ Guild of Greater New York, with 
the following officers: Hary A. Kahn, pres- 
ident, 372 E. 138th St.; Martin Green, 
treasurer, 3395 3rd Ave., and Solomon 
Shapiro, secretary, 801 E. 168th St. Said 
Mr. Shapiro: “At present we are confining 
our activities to the Bronx, but we are 
seeking the cooperation of the trade in New 
York City, so we can have a strong organi- 
zation. We meet the second and fourth 
Tuesdays of the month and would like to 
hear from watchmakers operating stores.” 

Max Jennings, St. Clair, Mich., the 
first president of the American National 
Retail Jewelers Association, on Nov. 23 
visited President W. D. McNeil and Sec- 
retary Charles T. Evans at the A.N.R.J.A. 
office. Mr. Jennings was in New York for 
a week after visiting his old home in Liv- 
ingston County, New York, and left Nov. 
26 for Largo, Fla., where he will spend 
the winter. Mr. Jennings, who was in 
the jewelry trade for 50 years, served as 
president of the American R.J.A. for sev- 
eral terms before it was merged with the 
National R.J.A. 

The Horological Society of New York, 
Inc., at a meeting Nov. 2, was asked to 
consider the possibilities of a bill similar 
to the Wisconsin law licensing watch- 
makers, and some action to curb mislead- 
ing price advertising for watch repairing, 
by Max J. Schwartz. R. Salomon, a 
former president, gave a report of a visit 
he made with William C. Donnelly of 
Baltimore, to the Baltimore Guild. He 
was voted to honorary membership in the 
Monumental City guild. Three elected to 
membership were B. Berkman, Eugene 
Stein and H. Bouw. The Jules Jurgesen 
Corp. of America was voted associate 
membership. 

A resolution favoring the introduction 
of a bill of legislation for the licensing 
of watchmakers, modeled after the Wis- 
consin law, including a paragraph to 
curb misleading advertising for repair 
work, was passed at the monthly meeting 
of the Brooklyn R.J.A., held Nov. 17. The 
association also voted to join with the 
other local retail associations in a joint 
banquet and dance this winter, instead 
of having its own affair. The following 
officers were named for the year: Phineas 
Peters, president; Harry Brown, first 
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vice-president; Robert Lipton, second 
vice-president; C. Esposito, treasurer; 
Max J. Schwartz, secretary, and Joseph 
Finkel, sergeant-at-arms, and trustees, 
Mrs. Robert Lipton, Mrs. I. E. Woodruff 
Louis Rosenblum, Max Katz, Harry Hof. 
man, Mrs. I. D. Weisband, J. Schwartz 
S. Sokolow and Mrs. Harry Brown, ° 





C. B. SHAW 

Daias, Tex.—C. B. Shaw, a former 
vice-president of the National Associa- 
tion of Credit Jewelers to which organi- 
zation he belonged for 20 years, died 
Nov. 17, of a heart attack in an am- 
bulance as he was being rushed to g 
hospital from the scene of an accident 
in which his automobile was involved, 
Mr. Shaw complained of feeling ill while 
at the store of the Shaw Jewelry Co.,, of 
which he was acting manager and secre- 
tary-treasurer, and was being taken home 
when the accident occurred. 



















An Alloy 
Especially Made for 


PRESSURE & CENTRIFUGAL 
CASTING 
YELLOW GOLD — ALL KARATS 


H. HENRICH, Inc. 


Fine Gold Alloys—Since 1879 
64 FULTON STREET, NEW YORK, N. Y. 




















Watch and Jewelry Repair Tags, 
Envelopes—with Claim Check and 
others; Ring Size-Cards and In 


stallment Books 


Printing of all kinds at lowest prices. 
Discount to jobbers. 


SUPREME TAG CO. 11% Sry: 


New York, N.Y. 
We Solve Repair Problems! 
¢ Jewelers Parts Replaced 
¢ Silversmiths 


Order Work ¢ Platers 


GUARANTEE REPAIR & PLATING SERVICE 


“25 Years’ Practical Eaperience” 
71 Nassau St. New York Oi 
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NAVON & MISRAHI S. A. 
ANTWERP, 26 rue Simons 
Export: Diamonds of all qualities 

Import: Cultured pearls 
Buying Agency at Kobe 
Established in 1911 
Correspondence invited 
References given and required 
. Representative for U. S. A. 


SAL GUTWIRTH 


580 FIFTH AVE., NEW YORK 











EACH PIECE A WORK OF ART 
G. WENZ 


48 West 48th St. New York City 


Antique Rings, Bracelets 
Enamel Work a Specialty 
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CUCKOO CLOCKS wes 
and PARTS wr 
Write for price list 
FRANK KAUFFMANN 
IMPORTER 


1485 3rd Ave., Dept. A, 
New York 














PRECIOUS, SYNTHETIC 7 
and Imitation Stones 

Jobbing Stones Our Specialty 

Expert Pearl and Bead Stringing 


LOMO NOVELTY CO. 


Unquestioned Reliability 
10 W. 47th ST. NEW YORK, N. Y. 














Specializing Traveling and Beudetr Clecks 
Also complete Leather Case Service 
110 West 4@th St. * New York 








“MINERVA” 
STOP WATCHES 


Sole U. S. Agent 


M. DUCOMMUN 


580 FIFTH AVE., NEW YORK 








A Short Course in Engraving for 
Jewelers 
By WM. KASSEL 
Price 50¢ 
The Jewelers’ Circular-Keystone 
Chestnut & 56th Sts. 239 W. 39th St. 





Philadelphia, Pa. New York, N.Y. 
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First Conviction Is Obtained 
Under New York’s Second Hand 
Watch Law; Many Plead Guilty 


New York State’s second-hand watch 
law, effective since Sept. 1, 1936, got its 
first baptism of fire Nov. 19, in General 
Sessions Court, Part 6, of New York Coun- 
ty, when one of the 17 metropolitan jewel- 
ers, or jewelry firms, indicted during Oc- 
tober, was tried and convicted. 

The defendant, Nat L. Blauston, of 
Lawrence Jewelers, 160 E. 86th St., who 
elected to be the first to test the second- 
hand statute, will receive sentence on Nov. 
26. 

Twelve other individuals or corpora- 
tions had entered pleas of guilty and all 
but one escaped with suspended sentences 
of ten days in jail or fines of $50. Abra- 
ham Levitt, of A. Levitt & Co., 135 Fulton 
St., who pleaded guilty, was fined $50. 

Assistant District Attorney James J. 
Wilson who prosecuted the cases, was criti- 
cized by members of the Jewelers Enforce- 
ment committee for presenting a motion 
to discharge Paul Perlstein, of Paul’s Re- 
liable Jewelry Store, 2206 Third Ave., on 
his own recognizance, on the grounds that 
the trial probably would resolve into a 
difference of opinion on the part of ex- 
perts. 

In the Perlstein case, Mr. Wilson could 
have called upon two eminent horologists, 
R. Salomon, of Marcus & Co., and Charles 
Reiss, of the New York office of the Wal- 
tham Watch Co., both of whom took the 
stand in the Blauston trial to testify that 
the watch in question, sold in violation of 
the second-hand law, was manufactured 
approximately 40 years ago, and that it 
had been taken from a hunting case and 
reassembled as a woman’s strap watch. 

William Wagner, executive secretary of 
the Enforcement committee, expressed the 
opinion that the word of these two compe- 
tent horologists would have overweighed 
the opinions of any persons the defense 
may have called in rebuttal. The case 
may again be called if the district attor- 
ney’s office feels that it has sufficient evi- 
dence to convict. 

Ross A. Baer, counsel to the Enforcement 
committee, aided the prosecution. 

Three trials set for Nov. 26, for those 
pleading not guilty to the indictments, are 
for Max and Arthur Aszkenas, of the Dol- 
lar Watch Repair Co., 150 W. 34th St.; 
Morris B. Koppel, of the Guarantee Jewel- 
ry Co., 152 W. 14th St., and Jack Silber- 
man, of A. Silberman & Sons Jewelry 
Stores, Inc., 2116 Third Ave. 

The H. H. Waters Jewelry Co., 112 W. 
14th St.; Samuel Eisenberg, Crown Jewel- 
ers, 1161 Sixth Ave., and Samuel Frank, of 
1191 Sixth Ave., entered pleas of guilty 
and will be sentenced on Nov. 26. 

Other individuals or firms which entered 
pleas of guilty and received suspended 
sentences were: Max Russakoff, Honest 
Watch Repair Co., 2154 Third Ave.; 
Louis Smith, of L. Smith Co., 110 Trinity 
Place; Salter Co., Inc., 170 Nassau St., 
Rubin Kaplan, of the Metropolitan Re- 
pair Shop, 580 Fighth Ave.; Jack Grau- 
bert, 529 Seventh Ave., Henros Jewelers, 
Inc., 1554 Broadway; Adolph Pincu, 1845 
Broadway; and Julius Farber, 654 Third 
Ave. 


Jerome Harwin has been appointed 
manager of the Crescent Jewelry Co. store 
at La Crosse, Wis. 
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Diamond 
Setting 
that adds value 


to your 
Product 


J.&M.KRAYSLER, INC. 


7 WEST 45TH STREET NEW YORK NY 





64 Fulton St. 


H. 8. Robbins & Co. 
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Formerly with Currier & Reby 
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OPTICIAN 


Open An Optical Department 


Short Courses—Day & Evening 
Co-Educational 


Prepare Now For Future Legislation 
Write for Bulletin ‘’J"' 
SCHOOL OF MECHANICAL OPTICS 
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Montague & Henry Streets 
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PLATING 
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17 W. 45th St. 
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MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








BOWMAN 
Technical School 


Courses for Success for 
Watchmakers 
' Engravers, Jewelers 
Write fer free book ‘“‘Your Future and Our Seheol."’ 


JOHN J. BOWMAN, Director 
Bewman Bidg., Lancaster, Pa. 














Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 


805 Sansom Street Philadelphia 
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ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 
(Satisfactory service for 4% years) 
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SMELTING & REFINING CO. 
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SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 
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| son of Moe Goldstein of the 


PHILADELPHIA: 


Paul Dreher, lapidary of 717 Sansom 
St., last month was ill at his home. 

S. Kotzen & Son, of 2107 Germantown 
Ave., opened a jewelry department in 
November. 

Louis Sickles, 1015 Chestnut St., has 
been appointed distributor of Pennwood 
electric clocks. 

Hyman Burdman, 730 Sansom St., re- 
turned to business last month after an 
operation for appendicitis. 

Harry W. Penn, of 740 Sansom St., 
last month celebrated his 25th year in 
the watchmaking business. 

Julius Windner, manufacturing jeweler, 
is now located on the third floor of the 
Bechtel building, 729 Sansom St. 

Work on an automobile parking space 
to relieve congestion in the city’s crowded 
jewelry section began last month with 
the razing of a building at 113 S. 8th St. 

Dwight K. Fisher, half-owner in the 
jewelry business of the late Frank Clark, 
now assumes full charge of the store. He 
has been associated with the store since 
1913. 

B. E. Block & Brothers, 15 Main St., 
Norristown, Pa., last month enlarged its 
jewelry department. W. H. Ray was 
placed in charge of the augmented sec- 
tion. 

Frank Sturza, Sansom St. jeweler, and 
Miss Gertrude Baronofsky were married 
Nov. 21 at the Commodore Hotel. After 
a wedding trip they returned to make 
their home in this city. 

Mrs. M.R. Leven, wife of M. R. Leven 
of Leven & Son, 8th and Sansom Sts., 
last month flew to California for a two 
weeks’ vacation. She visited Catalina 
Island and Los Angeles. 

Wilson S. Streeter, prestdent of Bailey, 
Banks & Biddle Co., Inc., 1218 Chestnut 
St., was host to members of the store 
sales force at a pre-Christmas season 
dinner Nov. 10 at Schrafft’s, 1216 Chest- 
nut St. He was presented a bouquet and 
a crystal vase by the employes. 

Removals in Sansom St. last month 
included the following: Harry Paul from 
725 to 715; Kramer Brothers, from 725 
to 723; A. Morrison from 725 to 723; 
Albert Adler of the Heller Co., from 725 
to 714; the Swiss Watch Materials Co., 
from 806 to the 700 block, Sansom St. 

Samuel Herdan & Sons, Fred and 
Jacob, are adding a complete line of jew- 
elry, diamonds and watches to their other 
lines of furniture, rugs and novelties at 
their store, 605 Market St. J. Berger of 
New York will be in charge of the watch, 
jewelry and optical repairing department. 

The Sansom Street Young Men’s Busi- 
ness Association was scheduled to hold a 
social Dec. 5, at one of the mid-city 
hotels. Members of the committee in 
charge of arrangements were: Morris 
Rabinowitz, Armand 'acoby, Michael Or- 
her Arnold Gordon and Herman Korn- 
eld. 

Front and interior renovations of Tap- 
pin’s Jewelry Store, Inc., 1007 Market 
St., had been completed last month. The 
new front is in modern design and fea- 
tures curved windows and white and 
blue glass finish, trimmed with chromium. 
New lighting fixtures are a feature of the 
interior. 

Louis Neff, son of Milton Neff, jeweler 
at 742 Sansom St., last month donated 
his blood in two transfusions to save the 
life of seven-year-old Seymour Goldstein, 
Franco- 
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American Marcasite Co., 733 Sansom $¢. 
After the transfusions, the boy rallied 
from a serious illness. 

Michael Ballen, former president of the 
Sansom Street Business Men’s Association, 
of 732 Sansom St., was injured Noy, 15 
in Atlantic City, N. J., when he was 
struck by a truck while crossing Ventnor 
Ave. at the seashore resort. He was taken 
to Atlantic City Hospital, where he was 
treated for serious cuts and bruises. Mr, 
Ballen is a resident of Atlantic City, 

Louis Bedichimer, formerly president 
of I. Bedichimer and Co., jewelers, of 
the southwest corner of 12th and Sap. 
som Sts., died, Nov. 9, in Jewish Hospital 
after a long illness. Mr. Bedichimer 
retired in 1931. He was a past master 
and secretary of Shekinah Lodge, No, 
246, of the Masons, and a member of 
Keystone Chapter, No. 175. He also was 
a member of the Red Men. 

A special eight-page Christmas number 
of the Sansom Street Times was scheduled 
to be issued Dec. 10 carrying a full page 
of season’s greeting from Sansom $¢t, 
merchants. Among special articles were 
to be those on the new Pennsylvania 44- 
hour a week law for employees and its 
effect upon the jewelry industry; the 
importation of diamonds and watches; 
the Méiller-Tydings Act; retail price 
maintenance and legal aspects of memo- 
randa and their effect upon the jewelry 
business. 





Wholesale Jewelers Ask Exception 
Under Pennsylvania’s New 
44-Hour Work Law 


PitrsBuRGH—Several Pittsburgh mem- 
bers of The National Wholesale Jewel- 
ers’ Association have written to that or- 
ganization’s headquarters recently, re- 
questing information about the new 
Pennsylvania forty-four hour law, now 
effective Jan. 3 instead of Dec. 1. 

The Association has petitioned the In- 
dustrial Board at Harrisburg, Pa., for 
permission to allow wholesalers the privi- 
lege of working employes an average of 
forty-four hours per week, but not over 
2288 hours in any one year. 





Virginia Horologists Make Beehler 
and Donnelly Honorary Members 


NorFo.tk, Va.—After giving a scholarly 
lecture on “The Effect of Counterpoise on 
Position Rates,” Howard F. Beehler, of 
the research department of the Hamilton 
Watch Co., Lancaster, Pa., was elected 
to honorary membership in the Horologi- 
cal Association of Virginia, Nov. 12. Simi- 
larly honored was William C. Donnelly, 
general supervisor of Baltimore and Ohie 
Time Service, who was present at the 
first meeting of the association and has 
had an active interest in its success. 
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PROVIDENCE: 


Vincent M. Sorrentino of the Uncas Mfg. 
Co., has been re-elected a director of the 
Providence Chamber of Commerce. 

The Gorham Mfg. Co. on Nov. 15 be- 
gan the disbursement of a dividend of fifty 
cents a share on its common stock, to share- 
holders of record of Nov. 1. 

Bernard Boas, president-manager of the 
J. A. Foster Co., Inc., is back in his office 
much improved in health after a serious 


hospital operation. 

The banks of Rhode Island began the 
distribution early this month of checks for 
nearly $1,500,000 in Christmas Club money, 
more than $275,000 above the total of 1936. 

Because of damage from water and 
smoke during a fire in the building, the 
Kay Jewelry Co., 240 Westminster St., 
was temporarily closed for several days 
for renovation and redecoration 

William G. Thurber, treasurer of Til- 
den-Thurber Corp., was a speaker at the 
conference of the New England members 
of the National Association of Credit Men 
held at the Narragansett Hotel, Provi- 
dence, Nov. 17. 

Joseph P. Whitaker has announced that 
the Whitaker-Fielding Co., manufacturers 
of jewelry, findings at 35 Baker St., will be 
continued without change of policy under 
his sole ownership. His partner, John 
Fielding died last month. 


Edward Carey, for many years a jewel- 





er at Attleboro, died at his home there Oct. 
24 at the age of 77 years. He is survived 
by his widow, five sons and six daughters. 
Funeral was at Sag Harbor where he was 
born. 

Announcement has been made by Mrs. 
Sara M. Bennett, secretary of the T. S. 
Bennett Findings Co., Inc., manufacturers 
of jewelry findings at 161 Dorrance St., 
that the business will be continued as be- 
fore the death of Mr. Bennett, a few weeks 
ago. 

The Wells Findings Corp., has increased 
its factory floor space by the addition of 
an entire floor of 3,200 square feet, at 80 
Clifford St. This has been completely 
equipped with the latest machinery and 
the addition affords an increase of the 
working force to nearly 150 persons. 

Louis J. Cloutier, watchmaker and re- 
tail jeweler at 1030 Broad St., died Nov. 
15 at his home in his 73rd year. He was 
born in Canada, but had resided in Provi- 
dence for 49 years, having been in business 
for himself more than a quarter of a cen- 
tury. He is survived by one daughter. 

Substantial gains occurred during Oct. 
in the payrolls of workers in Rhode Island 
jewelry and silverware establishments. 
This group showed a total of $1,396,329, 
an increase of 12.6 per cent from the total 
reported in Oct., 1936, and a gain of 8.4 
per cent as compared with the figures for 
Sept. this year. 








Danger of Cheap Japanese and German Jewelry Seen 
In Proposed Tariff Concessions to Czechoslovakia 


WASHINGTON—Opposition to any tariff concessions on medium and low-priced jewelry 
under the contemplated trade agreement with Czechoslovakia was voiced by represen- 
tatives of the industry, Oct. 29, at a hearing conducted by the State Department’s Com- 


mittee for Reciprocity Information. 


Mesh bags and watch bracelets were 
cited as articles on which rate reductions 
would be particularly objectionable. It 
was pointed out by spokesmen for the 
New England Manufacturing Jewelers 
and Silversmiths Association, that Amer- 
ican manufacturers would face increased 
competition from Germany and Japan, 
since, under the most-favored-nation 
clause, similar concessions would auto- 
matically be granted to these two coun- 
tries, which already supply the bulk of 
imports on these and similar items. 

Sturgis C. Rice, of Whiting & Davis 
Co., Plainville, R. I., appearing on behalf 
of the New England Association, told the 
Committee that any reduction of tariff 
rates on mesh bags will “seriously affect 
us.” He submitted an imported bag made 
in Germany which he said he had bought 
for 95 cents at retail in New York, point- 
ing out that a comparable bag made in 
this country would sell for around $3. 

Asked by Committee Chairman Henry 
Grady if the present duty of 110 per cent 
on such bags isn’t “rather high protec- 
tion,” Rice replied that it is needed. He 
urged the Committee to recommend re- 
tention of present rates. 

Edward A. Otis, Jr., secretary of the 
association, explained that articles listed 
for possible tariff reduction under the 
Proposed trade agreement comprise be- 
tween 35 and 50 per cent of the dollar 
volume of jewelry made by member man- 
ufacturers and that although jewelry of 
gold and platinum is not under considera- 
tion, silver articles and rolled gold plate 
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or gold filled stock, are up for possible 
tariff reduction. 

Mr. Otis emphasized that his members 
fear Japanese competition will increase 
under a trade agreement with Czecho- 
slovakia, pointing out that Japanese fac- 
tories are comparable to ours with respect 
to degree of mechanization but that the 
differential in costs lies essentially in 
the work added by hand after the parts 
are stamped out by presses and other 
mechanized equipment. 

“The hand labor plus the mechanized 
production in Japan,” he explained, “al- 
lows these goods to come into this coun- 
try at a price lower than we can com- 
pete with comparable production facili- 
ties.” 

Mr. Otis told the Committee that im- 
porter members of his group are “not 
particularly perturbed” because imitation 
stones and beads are scheduled for pos- 
sible rate reductions. These items, he 
added, carry a tariff rate of 10 to 20 per 
cent, which is satisfactory to the import- 
ers, and are imported “practically 100 
per cent from Czechoslovakia.” 





Boston, Mass.—More than 200 guests 
attended the annual dinner party of the 
Washington Jewelry Co., Nov. 16, at the 
Roof Garden, Parker House. ‘Tables 
were reserved for groups from the six 
branches throughout the state. Thomas 
Shanley, with the organization for 24 
years, was toastmaster. 
was Eli Seigal, president of the company. 
Paul Seigal, personnel manager, spoke. 
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REED & BARTON 


Approved by Good Housekeeping 
A superior polish—made by silver- 
smiths for jewelers’ use and resale. 
Freight now prepaid in U. S. — 
jeweler receiving full 100% profit. 
REED & BARTON - Taunton, Mass. 











Cent? 


250 Sterling Charms in Illustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 
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reduce production costs to meet 
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We manufacture a complete 
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f WHERE TO BUY 


GRAU & HUBER 
Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 
Of All Kinds 
Founded 1918 


416 CLARK BUILDING 
PITTSBURGH, PA. 
Telephone: ATlantic 1465 


HEEREN & CO. 


SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


New Location 
603 Manufacturers Bldg. 
530 Duquesne Way, Pittsburgh, Pa. 
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NEW YORK AND CHICAGO 
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COMMUNITY PLATE 
1847 ROGERS BROS. 


WESTCLOX 
INGRAHAM 
SETH THOMAS 
GENERAL ELECTRIC 
CLOCKS 


KADETTE 


THE RADIO FOR THE JEWELER 
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PITTSBURGH: 


H. L. Turk, of Etna, Pa., has completed 
extensive improvements to his store. 


A new store was opened recently by 
Charles Teper, of Clairton, Pa. 

Bert Biggard, of Biggard & Co., Inc., is 
convalescing from an attack of pneu- 
monia. 

Dave Weis of Grafner Bros., Liberty 
Ave. wholesalers, has returned from a 
road trip through the tri-state area, 

John Joseph, Pittsburgh representative 
of the M. A. Mead & Co., is mourning the 
death of his father, who died last month 
in Pittsburgh. 

Despite the slump in the steel operating 
rate in Pittsburgh, prominent retail jewel- 
ers in this city will not curtail their holi- 
day newspaper advertising. 

William Smith has taken a position as 
watchmaker with the J. B. Schafer Co., 
Charleroi, Pa. He formerly was associated 
with Pugh Bros. Co. 

A. C. Dunn, credit manager of the John 
M. Roberts & Son Co., Inc., acted as a 
judge last month at a mock trial staged by 
members of the Retail Credit Association. 


The Elgin National Watch Co., in con- 
junction with The American Weekly, 
sponsored a luncheon last month, for all 
Elgin wholesalers of the district, and for 
the wholesalers’ salesmen. 


Leopold Birnbaum, diamond broker of 
Antwerp, Belgium, spent some time in 
Pittsburgh recently, on his way to San 
Francisco. While here he was entertained 
by members of Hall Bros. Co., Inc. 

William Moss, of Monesson, Pa., antici- 
pates moving into his new location about 
Dec. 1. The new building has been en- 
tirely redecorated, and new fixtures have 
been installed. 

Hall Bros. Co. have just feceived a pack- 
age, containing two rings, which was on 
the ill-fated airplane wrecked several 
weeks ago in Wyoming. The package was 
mailed by the manufacturers in San Fran- 
cisco, and was delayed because of the 
accident. 


Improvement is reported from the bed- 
side of Francis A. Keating, president of 
the Grogan Co., Inc., Sixth Ave. and Wood 
St., who has been confiined to his home for 
two months. Mr. Keating has been re- 
elected vice-president of the Children’s 
Hospital, Pittsburgh. 

A large number of buyers from out of 
town visited the city during November, 
to do their holiday buying. Among them 
were: R. M. Brown, Morgantown, W. Va.; 
Ben Pinsky, Bellaire, Ohio; Bernard Pos- 
ner, Connellsville, Pa.; A. Zinnamon, New 
Kensington, Pa.; E. S. Hutchison, Kit- 
tanning, Pa.; Lou O’Donnell, of H. H. 
Weylman Co., Kittanning, Pa.; Louis 
Grillo, Greensburg, Pa.; Abe Levinson, 
Charleroi, Pa.; E. H. Schaefer, Beaver 
Falls, Pa.; and Frank Bloser, New Ken- 
sington, Pa. 


One of the smartest and most successful 


credit jewelry firms in the United States 
is the Wm. J. Kappel Company of Pitts- 
burgh. In addition to having three stores 
in Pittsburgh, the firm operates 10 stores 
in New York City under the name of 
Busch, one in Buffalo and two in Chicago. 
Starting late in October, the firm con- 
tracted for space on page two of Hearst’s 
Pittsburgh Sun-Telegraph. 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
! 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








WATCH MATERIALS 
JEWELRY SUPPLIES; 
. 


We carry a complete line of 
all genuine American and 
Swiss watch materials. 
VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa, 








C. F. HILLEGAS 


Expert Jewelry Engraving 
Ring Carving and Designing 


415A Clark Bidg., Pittsburgh, Pa. 
COurt 6688 




















Scrap and Wastes 


PUIRCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 
* 


GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 


VERNON-BENSHOFE CO. 


Clark Building Pittsburgh, Pa. 
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Associations’ Legislative 
Committees Get Set for New 
Efforts at State Capitals 





With legislatures preparing to convene, 
jewelers are reviewing trade-benefitting 
legislative accomplishments of recent years 
—particularly of last year—in the various 
states of the nation, preliminary to press- 
ing for additional advantages and pro- 
tection in their own states. — 

Legislation now in effect in some states 
and favorites for debate and action this 
year in others include: ‘The second-hand 
watch law (effective in New York, Indi- 
ana, Illinois, Maryland and California), 
the watchmakers’ licensing law (effective 
in Wisconsin), and the jewelers’ lien law. 
Prospects for the extension of these laws 
and for their success in the courts are 
bright at this time. 


The legislative picture in a number of 
states follows: 


CALIFORNIA: A second-hand watch 
law and a jewelers’ lien law are operative 
and the legislature will be asked to pass 
a bill licensing watchmakers. Local auc- 
tion ordinances are also being prepared 
in a number of municipalities, according to 
A. H. Dibbern, Glendale, Cal., secretary 
of California R. J. A. 


CONNECTICUT: Jewelers are begin- 
ning to build up, among themselves, sen- 
timent for a bill licensing watchmakers, 
but have taken no definite action, accord- 
ing to Emil Weber, Connecticut R. J. A. 
secretary. This state has no second-hand 
watch law and none is proposed for the 
current session. 


INDIANA: At the bi-monthly meeting 
of the Indiana R. J. A. executive commit- 
tee, Nov. 9, it was decided to take under 
advisement, the watchmakers’ licensing 
bill. A. S. Rowe, Indianapolis, and Leo 

(Please turn to page 104) 





Heads Harry C. Schick, Inc. 





ROBERT SCHICK 


Robert Schick, who has been actively 
associated in the firm of Harry C. Schick, 
Inc, Newark, for several years, is now 
secretary-treasurer of the company and 
active head. 

Since 1919, Harry C. Schick, Inc., has 
been well known in the jewelry trade as 
manufacturers of Schicksnaps and other 
Schick creations. 

Robert Schick is the son of Harry C. 
Schick, founder and president, who passed 
away a few weeks ago. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1937 


Jewelers in Many States May Sponsor Watchmakers’ Licensing Legislation 











SCOTT JEWELRY CO's. get-together. Seated, left to right: Harry Heckman, Nashua, N. H., manager; 
Joseph Umans, toastmaster; President Sylvan F. Guggenheimer; Mrs. Fred S. Guggenheimer, Vice President 
Fred S. Guggenheimer; William Zeller, Manchester, N. H., and James T. Doyle, Lowell, Mass., manager. 
Standing, left to right: Al Kopstein of Farber Bros.; Charles A. Brown, Lawrence, Mass., manager, and Mrs. 
Brown; Frederick H. Brown, Manchester, N. H.; manager; Mrs. Brown, and Treasurer Matthew J. Brown. 


125 Scott Jewelry Stores’ Workers 
Fete Sylvan J. Guggenheimer 


NasHua, N. H.—Sylvan J. Guggen- 
heimer, president of the Scott Jewelry 
Co., was honored at a dinner given in 
the Nashua Country Club by more than 
125 persons representing the company 
stores in Nashua and Manchester, N. H., 
Lowell and Lawrence Mass. Joseph 
Umans of Boston, company representa- 
tive, was toastmaster. 





Pittsburgh 
(From page 88) 


Emil Freyer, president of the Samuel 
Weinhaus Co., Inc., Penn Ave., reports 
that the firm is enjoying a good holiday 
business. 

Good holiday business is reported from 
the Limoges China Co., Sebring, O., and 
the Salem (Ohio) China Co. D. S. Al- 
bright is the president of both companies. 

The A. H. Heisey Co., Newark, O., en- 
joyed a splendid hioliday business accord- 
ing to E. Wilson Heisey, president of this 
large organization, manufacturers of high 
quality glasswares. Clarence Heisey, vice- 
president, has returned from a vacation 
in California. 

The Cambridge Glass Company, Cam- 
bridge, O., enjoyed a good holiday business 
with jewelers, according to H. A. Love- 
lady. The firm specializes in a quality 
line of merchandise for both jewelry and 
department stores. 

Jack Roberts of the John M. Roberts & 
Co., Wood St., has returned from New 
York where he underwent a special opera- 
tion on his nose. Mr. Roberts says that 
the Christmas business looks good, par- 
ticularly in diamonds and watches, and 
while the firm does not anticipate a record 
year, it will probably be better than aver- 
age. 

The firm of Joseph De Roy & Sons, 
Smithfield St., was host to its employes at a 
banquet and dance in the Concordia Club 
in celebration of the recent merger of 
Joseph DeRoy & Sons and Louis De Roy 
& Bros. Approximately 75 employes of 
both stores attended. Addresses were 
made by Al J. DeRoy, Norman J. DeRoy 
and Edwin K. DeRoy. 

The local Better Business Bureau has 
warned Pittsburgh jewelers to be on the 
lookout for transient merchants, selling 
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Mr. Guggenheimer, who leaves soon 
for a Florida vacation, expressed his 
appreciation to his employes for their 
efforts helping to build the company. 
Other speakers included Fred Guggen- 
heimer, vice-president, Matthew J. Brown, 
treasurer; Harry Heckman, manager of 
the Nashua store; Fred Brown, manager 
at Manchester; James Doyle, Lowell 
manager, and Charles Brown, manager 
at Lawrence. 





novelties and other merchandise, intent 
upon “cashing in” on the holiday trade. 





HAS REPAIRED NEARLY 100,000 WATCHES 


Herman Ackerman, celebrating his 44th 
year of business in Marysville, Kan., has 
registered more than 31,000 watches be- 
sides having handled twice that many 
other watches on which there was no 
guarantee, such as fitting crystals, regulat- 
ing, and putting on hands. 





PITTSBURGH 
Seeks Your Patronage 





JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bldg., Pittsburgh, Pa. ATiamtie 2836 








SPECIAL ORDER WORK — REPAIRING 


DIAMOND SETTING 
MANUFACTURERS OF FINE MOUNTINGS 


KEYSTONE 
JEWELRY MFG. CO. 


412 Clark Bidg., Pittsbergh, Pa. ATleatic Oat 














DIAMOND SETTING 
JEWELRY REPAIRING 
SPECIAL ORDER WORK 


Prompt service and careful attention given te 





ll o b 
TRIANGLE 
JEWELRY MFG.CO. 
602 Clark Bidg., Pittsburgh. Pa. At. 7723 
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47 STIEFF 





Christmas Day 


Rose—Corsage—Puritan—Betsy Patterson 


Roast 8” 2 Piece Set............... $16.00 
REM eer Suni aceite 8.00 
ee ale ee, 10.00 
a rere 5.00 
Game 6” 2 Piece Set.............. 8.00 
NE a ueckseebesewesord 4.00 
Game 51/.” 2 Piece Set............. 7.00 
Game 51,” 2 Piece Set (without 
CEE Gis pi chews nseeeeee gees . 
ee Ee ee ee 10.00 


If your city has no Stieff agency, write for fur- 
ther details TODAY. 


THE STIEFF COMPANY 
BALTIMORE, MD. 















COMPLETE STOCKS OF 
We can give immediate delivery on 
the following Elgins: 

547 2227 2787 
563 2237 2789 
574 2241 2791 
585 2245 2793 
587 2251 2795 
739 2253 2801 
1207 2255 2809 
1260 2259 2817 
1262 2263 2823 
1808 2517 2827 
1827 2701 2835 
1843 2703 2837 
1865 2705 2839 
1867 2707 2841 
1869 2715 2849 
1883 2731 2851 
1899 2733 2853 
1971 2739 2855 
1973 2769 2901 
1977 2771 2905 
1989 2773 2909 
2033 2775 2919 
2034 2777 2923 
2061 2781 2927 
2209 2783 2939 
—AND OTHERS— 
WRITE! WIRE!! PHONE!!! 
A 
WELPY rae GL Le 
ALWL 1 INC. 
BALTIMORE, MD. 

















BALTIMORE 


Mrs. D. L. Switzer, of Staunton, Va., 
was here on a business trip recently. 

Jay G. Engel and Leon Engle, of J. En- 
gel & Co., Inc., have returned from success- 
ful business trips in Maryland, West Vir- 
ginia and Virginia. 

Work has been completed on the remod- 
eling of the store of Kibler Dent at Colum- 
bia, S.C. New fixtures have been installed 
and a profitable holiday business is antic- 
ipated. 

Among the visitors to Baltimore recent- 
ly were Mr. and Mrs. Charles B. Gindell, 
of Mt. Airy, Md., George Honnett, of 
Wilmington, N. C., and A. R. Remsberg, 
of Frederick, Md. 

Improvements have been completed and 
the enlarged departments opened at the 
store of the Castelberg National Jewelry 
Corp., Lexington St. and Park Ave. The 
firm marked the event by extensive adver- 
tising in the Baltimore newspapers. 

Floyd F. Frazee, engaged in the jewelry 
business at Keyser, W. Va., for a number 
of years has found business conditions of 
such satisfactory degree that he has opened 
a new store at Parkersburg, W. Va. 
Mr. Frazee will divide his time between 
the two stores. 

At a recent meeting of the Retail Jewel- 
ers’ Association of Richmond and members 
of the Better Business Bureau, held at the 
John Marshall Hotel, Richmond, Va., an 
address was delivered by Victor Werne. 
Matters of mutual interest to jewelers and 
members of the Better Business Bureau 
were discussed. 


A new jewelry store has been opened 
in Richmond, Va., by Thalhimer’s Depart- 
ment Store to be conducted as a separate 
enterprise. The new store is located in 
Sixth St., in the heart of the city, and was 
formerly occupied by a silver firm. Mr. 
Woehle, formerly of Cartier’s, New York, 
is manager of the new store. 

Many persons interested in the jewelry 
business, including jewelers from several 
southern cities attending a house-warming 
given by Jay G. Engel, at his new home 
recently located at Ken Oak Road and 
Cross Country Boulevard, Mount Wash- 
ington. Among the visitors were Alvin 
J. Baum, of Bam’s, Richmond, Va. 

Under the name of the Williams Jewel- 
ry Store, Samuel and William Diniwitz, 
have opened a new store at 7 N. Eutaw 
St. The partners have been in the gold 
and silver business for a number of years. 
New fixtures and a new front were in- 
stalled and the store will be operated on 
a separate basis from the gold and silver 
business. 

Oscar Samuels, managing director of 
one of the leading wholesale jewelry 
houses here, said that business conditions 
this year have not only met favorable ex- 
pectations but are generally better than 
for several years. Mr. Samuels, in the 
wholesale trade for more than 30 years, 
indicated that the jewelry business as a 
whole, as far as Baltimore and the South 
are concerned, will maintain a satisfac- 
tory stride for some time to come. 

Featuring its thirty-seventh anniver- 
sary of the founding of its business, Leon 
Levi, 316-318 W. Lexington St., carried 
what was pronounced one of the most out- 
standing pieces of advertising ever seen 
here in an afternoon newspaper with a 
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circulation of more than 220,000. The 
“ad,” portraying many nationally adyer- 
tised articles of jewelry, electrical appli- 
ances and other articles, was printed full 
page, three colors in addition to black-and- 
white print. 

Detective Lieutenant Charles A. Kah- 
ler, for many years an unrelenting foe to 
jewelry thieves and forgers who preyed 
on jewelry stores, and who later became 
a police captain died suddenly here Noy. 
17. At the time of his death he was captain 
of the Western district. For twenty years 
Captain Kahler headed the jewelry store 
squad of headquarters detectives. As a 
detective officer his travels to bring back 
to Baltimore indicted men took him to 
South America, Greece and London. 


Langreck, Tennessee Official 








Ralph Langreck 


NASHVILLE, ‘TENN.-—Directors of the 
Tennessee Watchmakers and Jewelers As- 
sociation, meeting at the Noel Hotel here 
Oct. 3, elected Ralph Langreck secretary- 
treasurer to fill out the term of Carl 
Marbury, Memphis, resigned. All the 
directors attended and President R. L. 
Parcell presided. 

April 24 through 26 were fixed as dates 
for the 1938 state convention at Memphis. 
T. O. Pearson of that city was named con- 
vention chairman. 





Greensboro, N. C.—Jewelry valued at 
$1,000 was obtained by window smashers 
who broke a window at the Sancton & 
Dickerson Jewelry Co., 307 S. Elm St. 








JEWELERS' SUPPLIES 
Genuine American Watch Material 
Complete line of all Swiss Material 

B.B. Glasses—Flexo U.B.C. 
Tools and Findings 
Westclox Products 
JOHN A. TSCHANTRE 
25 N. Liberty St. Baltimore, Md. 


STERLING SILVER =< 
HOLLOWWARE |= van 


A. G. SCHULTZ COMPANY 

















REPAIRS 423 E. LOMBARD ST. 
REPRODUCING BALTIMORE, MD. 
REPLATING Inquiries Invited 
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and the SOUTH: 


Borrowed Showcases 40 Years Ago 
Started Arthur A. Everts Co. 
Of Dallas, Tex. 


Datias, Tex.—Arthur A. Everts Co., 
Inc., retailers and special order manu- 
facturers, are observing their 40th anni- 
versary. It was in October, 1897, that 
Arthur A. Everts, who had been a watch- 
maker and engraver until shortly after 
his 27th birthday, borrowed two show- 
cases, bought a safe on credit, and stocked 
his first little store in the old Santa Fe 
station. 

From the terminal, he moved to larger 
quarters and in 1916 removed to a large 
store at Main and Murphy Sts. In June, 
1933, the business entered its present mon- 
umental, air-conditioned building at 1616 
Main St. ; 

Myron Everts, the founder’s son, is 
secretary and treasurer of the firm. Both 
father and son are _ stalwarts’ in 
A.N.R.J.A., of which Myron Everts is 
vice-president for the Southwestern re- 
gion. Arthur A. Everts was president of 
A.N.R.J.A. from 1919 to 1921. 

Mr. Everts, Sr.’s, hobby is antiques, 
and much of his collection, including one 
of the most complete cameo collections in 
the United States, is now on display at 
the store, in addition to the bejeweled 
keys which the Everts workshop made to 
open the Centennial and Pan-American 
Expositions. 

The Everts Co. is a charter member of 
the Research Group of important retail 
jewelry stores. 





MEMPHIS, ‘TENN.—Perel & Lowenstein, 
144 S. Main St., celebrated its 48th an- 
niversary last month. Novel _ sales 
plans on jewelry, watches and diamonds 
were presented. Full page newspaper an- 
nouncements pictured holiday merchan- 
dise. A doll outfit, a nursing doll with 
wardrobe was the gift to patrons. 





IMPORTERS 
AND DISTRIBUTORS OF 


EASTON 


FULLY GUARANTEED BY US 


U. S. JEWELRY CO. 


WHOLESALE JEWELERS 
DIAMONDS : WATCHES : JEWELRY 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


a Oe 
FULL LINE OF 


ELGIN WATCHES 


FOR PROMPT, EFFICIENT SERVICE 
KAPLAN ENGR. & MFG. CO. 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 
MPG. JEWELERS DIAMOND SETTERS 
ENGRAVERS 
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El Paso, Fort Worth and Abilene 
to Have Regional Jewelers’ 
Meetings After Jan. 1 


DaLtas, Tex.—Proportionately in keep- 
ing with the size of their state are the 
jewelers’ organizing plans of R. J. Slagle, 
Houston, president of the Lone Star 
R.J.A., and Myron Everts, Dallas, vice- 
president of A.N.R.J.A., who are sponsor- 
ing a number of district meetings 
throughout Texas. Meetings will be held 
after Jan. 1 in El Paso, Fort Worth and 


Abilene. Already get-togethers have 
brought an average attendance of 40 
jewelers at Austin, Galveston, Tyler, 


Corpus Christi and Wichita Falls. At 
the meetings Mr. Slagle discusses win- 
ning friends in the jewelry business and 
Mr. Evarts talks on the national jewelry 
publicity program and the state legisla- 
tive outlook. 


Charles Rieckel, Retired Jeweler, 
Celebrates 102nd Birthday 


CYNTHIANA, Ky.—A family dinner and 
congratulations from scores of friends 
were the highlights of Charles Rieckel’s 
celebration of his 102nd birthday. Mr. 
Rieckel, a retired watchmaker and jew- 
eler, has voted in 20 Presidential elec- 
tions. Mr. Rieckel was born in Germany, 
Oct. 27, 1835. He came to this country 
when 19, married Miss Mary Hite of 
Paris, Ky., in 1853, and moved to Cyn- 
thiana in 1857. Mrs. Rieckel died in 
1925. 





URGE WEDDING RINGS FOR MEN 


“The Society for the Prevention of 
Married Men Posing as Bachelors” has 
been founded in Oklahoma City, with this 
as its first proposition: Resolved that all 
married men be compelled to wear wed- 
ding rings. Miss Jessye Arnett, founder 
of the society, said: “Most of the girls I 
know don’t have much time to waste. We 
need to know, right off, whether a man is 
married or not.” 


Ernest P. Tomlinson, Atlanta, Cited 
for Army Bravery 


ATLANTA, GA—The Silver Star cita- 
tion has been awarded Ernest P. Tom- 
linson, prominent Atlanta jeweler and 
member of the firm of Megahee & Tom- 
linson. The award came almost 19 years 
to a day from Oct. 16, 1918, when Mr. 
Tomlinson was cited for making several 
trips across the Aire River under fire, 
near St. Juvin, under heavy artillery and 
machine gun fire, carrying wounded to 
a field dressing station. 

Enlisting in Atlanta’s famous ambu- 
lance company, organized in May, 1917, 
Mr. Tomlinson went overseas as a mem- 
ber of the 82nd Division. Following his 
citation, he was sent to an officers’ train- 
ing school in France and was commis- 
sioned a second lieutenant. 

Since his return to Georgia, Mr. Tom- 
linson has served as secretary and presi- 
dent of the Georgia Retail Jewelers’ As- 
sociation and as president of the Atlanta 
Jewelers’ Guild. 
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Nose 


The Baltimore Rose is 
a true rose design, not 
in name only. 
pare weights, sizes and 
prices. 


We make odd pieces 
and special work 
made to order. 








Com- 


The 
SCHOFIELD 
COMPANY 


Silversmiths 


Established 
1871 
331 Charles St. 


BALTIMORE 
MARYLAND 





SPECIAL ORDER WORK 
REPAIRING 
GOLD AND RHODIUM 
PLATING 


We specialize in College Jewelry 
—Rings, Pins, Belts and Buckles 


enkins 


20 W. REDWOOD STREET 
BALTIMORE, MD. 











Keune 
104-106 WEST 

FAYETTE STREET 

BALTIMORE, MD. 


“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 

















ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY ® 
5 HOPKINS PLACE, BALTIMORE, MD. 
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SWARTZ & CO. 


16 S. Wabash Ave. Chicago, Ill. 
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GENUINE 
Bohemian Garnet 
Jewelry 


HENRY KLAAS CO. 
58 E. Washington St. Chicago 








SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 

References from best concerns in 
the trade. 


5 S. WABASH AVE. CHICAGO 








Wuewn You THINK Or 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 











Sucomparable 
Wulch 


ORDINARY WORK 


BECKER-HECKMAN 
29 E. Madison St. 


Ke: ABA 
OUR WORK COSTS NO MORE THAN ip 
o 
co 


‘CHICAGO, ILL. 





USE 


NEWALL 
“Quality” Findings 


Your Wholesaler has them. 








CENTRAL WATCH CO. 


WATCH REPAIRING FOR THE TRADE 
Best Workmanship at Lowest Prices 


Prompt Service 
5 Seuth Wabash Ave. CHICAGO, ILL. 











Background 

INEXPENSIVE 
ESTIMATE, 

NO OBLIGATION 


160 N. Wells 
CHICAGO 





DRESS-UP WINDOWS 


With New Valances, 
Drapes 


Send sizes with sketch. 
Give Color for samples. 


Camden Artcraft Co. 





CHICAGO: 


William Mellish, who operated a retail 
store at 854 E. 63rd St., several years, and 
retired on account of illness, died at his 
home Novy. 11. 

Arno Dorst, of Dorst Jewelry Co., Inc., 
Cincinnati, Ohio, made a business trip to 
Chicago last month and visited with 
many of his friends here. 

S. C. Powell, of S. C. Powell & Co., 
diamonds, New York City, spent several 
days in Chicago last month visiting his 
many old friends in the trade here. 

The Paramount Wedding Ring Co., 159 
N. State St., have made extensive changes 
in its space on the 16th floor, more than 
doubling the office and sales space. 

J. Milhening, of J. Milhening, Inc., will 
celebrate his 98th birthday Dec. 2. While 
Mr. Milhening is not active in the man- 
agement of the business, he still takes a 
keen interest in its affairs. 

Arthur Lindquist, Geo. H. Fuller & Son 
Co., Inc., was recently elected director of 
Chicago Jewelers Association, to succeed 
Robert Howard, of Baker & Co., Inc., who 
was transferred to the New York office. 

Ed. Imhoff, vice-president and_ sales 
manager, Ripley & Gowen, Providence, 
is spending a month at the factory and 
will return to Chicago with their new line 
about the middle of December. 

“Billy’ Lamb, Geo. H. Fuller & Son, 
Co., Inc., returned to the Chicago office 
last month from an extended trip on the 
Pacific Coast and after a few days left for 
Texas where he expected to shoot wild 
turkeys. 

J. Seiden, for a number of years in busi- 
ness at 7ist and Stony Island Sts., re- 
cently purchased the jewelry store at 2443 
E. 75th from Milton Garfield who suc- 
ceeded to the business upon the death of 
Albert Steinberg a few weeks ago. 

Louis Goldman, of Goldman, Allhouse 
& Healy, addressed the 42nd annual con- 
vention of the Electrical Credit Associa- 
tion in Chicago Nov. 19, speaking on 
the Tydings-Miller bill and its effect on 
the fair trade acts. 

On Nov. 5, Maurice Harris, associated 
with his father, I. Harris, in operating the 
Universal Jobbing Sales Co., 5 S. Wabash 
Ave., reported that he had been robbed 
of $6,000 in jewelry. He stated that the 
robbery took place on highway 41 about 
10 miles west of Racine, Wis. 

The Chicago Guild of the American 
Gem Society held its regular monthly 
meeting at the Pittsfield building the 
night of Nov. 10 with large attendance. 
The evening was spent in identification of 
yellow stones. There will be no meeting 
until January. 

The regular monthly luncheon of the 
Chicago Jewelers Association was held in 
November at the Union League Club and 
was the largest attended in several years. 
President John G. Leiner, Benj. Allen & 
Co., Inc., presided. After reports from 
committees, Mr. Leiner introduced H. T. 
East, vice-president and district superin- 
tendent, Public Service Co., North Illinois, 
who gave a talk on the service idea as 
applied to business of all kinds. 

The Chicago Jewelers’ Bowling Leaque 
ended its mid-season Nov. 11, and the 
next game will be played Dec. 29 and each 
succeeding Wednesday until April 20. The 
individual leader at this time is D. Robins, 
of Finkleman Diamond Co., with an aver- 
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age of 189. The standing of teams with 
games won and lost is as follows: G, Eq 
Trebing Co., Inc., 27-6; Finkleman Dia. 
mond Co., 21-12; The Ball Co., Inc., 19. 
14; Benj. Allen & Co., Inc., 15-18; FullVue 
A. 0. C., 14-19; A. C. Becken Co., Ine. 
13-20; Tillyer, A. O. C., 12-21; Fort Dear. 
born Mercantile Co., Inc., 11-22, 





“Golden Roosters” of Chicago Hold 
Annual Fall Frolic 


Cuicaco—The night of Nov. 12 was a 
big one for the Golden Roosters. It was 
the regular Fall Frolic and the fun began 
in the lobby of the Heyworth building at 
5:30 p. m. and ended many hours later 
in the Florentine room of the Congress 
Hotel, where dinner was served and elab- 
orate entertainment provided. 

The two candidates were properly cos- 
tumed. Irving G. Jensen of “National 
Jeweler” was provided with a wheelbar- 
row in which he transported Sol Goldstein, 
Paramount Wedding Ring Co., from the 
Heyworth building to the Congress Hotel 
and through the lobby. At the “barnyard” 
they were joined by Clarence Bliss, of 
Bliss-Scofield Corp., Newark, who finished 
his preparations to be a full-fledged non- 
resident member. 5 

Chanticleer and his wrecking crew 
provided one of the most enjoyable en- 
tertainments in the history of the organi- 
zation and the hundred members in 
attendance remained late to enjoy it to the 
fullest. 





Cincinnati Watchmakers’ Ball 
Jan. 15 Will Raise Funds for 
State Licensing Legislation 


CINCINNATI—The second annual grand 
ball of Cincinnati Guild, Ohio Watch- 
makers association, will be held at the 
Sinton Hotel, Jan. 15. Funds realized 
will be used to defray expenses of in- 
stituting legislation in the State Assembly 
calling for fair trade practices and a 
licensing system for watchmakers. Mem- 
bers of the watchmakers group are com- 
mitted to the platform of creating a high 
standard for craftsmen and would set up 
a commission to supervise their activities 
in keeping with the Horological Institute 
with which they are affiliated. Officers 
recently elected by Cincinnati Guild, 
Ohio Watchmakers association for 1938 
include: Harry Flotmersch, president; 
Hans Demmer, vice-president; Joseph 
Besse, recording secretary; Rudolph Flax- 
meyer, financial secretary; Joseph A. H. 
Voss, corresponding secretary, and Rich- 
ard Aukenthaler, treasurer. 





William H. Samelius, director of the 
Elgin School of Watchmaking, Elgin, Ill, 
spoke on the art of making time pieces 
before students of the watch class at Ohio 
Mechanics Institute, Cincinnati. The ses- 
sion was attended by members of Cin- 
cinnati Guild, Ohio Watchmakers asso- 
ciation, retail jewelers of Greater 
Cincinnati and others. 





Sidney Lipshy recently moved from 
Wichita Falls, Tex., to Oklahoma City, 
Okla., where he assumed management of 
the Zale Jewelry Co. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for December, 1937 














Silverware Shipment Speeds by Air, Concord to Chicago 


ALITTLE DRAMA of the airways: Sterling silver flatware valued at $28,000 being unloaded from 
Concord Silversmiths Corp.’s plane, Beechcraft, into armored trucks at Chicago airport. 








New York City pune Plan 
United Banquet for April 3 
Instead of Separate Affairs 


To foster unity among retail jewelers 
of the metropolitan area, and avoid 
duplication in effort, the Brooklyn, Man- 
hattan, Bronx and Long Island R.J.A.’s 
have voted to hold a combined dinner, 
April 3 at the Hotel Astor, instead of a 
series of separate dinners. 

The affair will be known as the Retail 
Jewelers Association Executive Board 
banquet, and the following organization 
was effected Nov. 19: Phineas Peters, 
general chairman; Max J. Schwartz, 
general secretary; Isaac Hirschhorn, trea- 
surer; Robert Lipton, Brooklyn; Bennett 
H. Schwatz, Long Island; Isidor Geffen, 
Bronx, and Hyman Goldschmidt, Manhat- 
tan, vice-chairmen. George Korsunsky 
was named chairman of the journal com- 
mittee. 








They'll Spend It for Jewelry 


“They have money to spend—the 
farmer, the business man, the mer- 
chant, the factory worker—and will 
spend it for jewelry and silver- 
ware.” Such is the gist of 10,000 
circulars that Handy & Harman 
sent late last month to as many 
retail jewelers. 

“Your share of each dollar they 
spend depends on how aggressively 
you sell what the public wants.” 

Reproduced in the circular was a 
copy of a letter by G. H. Niemeyer, 
vice-president of Handy & Har- 
man, in response to this journal’s 
trade-wide survey of business sen- 
timent, a cross section of which 
appears on pages 26 and 27 of this 
issue. 











YOU WASTE MANY HOURS 


Trying to regulate a watch with 
an old, set mainspring. Decide 
quickly to install a 


SANDSTEEL MAINSPRING 
FOR PERFECT ACTION 


-Crosscurved Construction Gives 
Them More Power 


Patented. Made in U.S.A. by Specialists. 


WATCH-MOTOR MAINSPRING CO., INC. 
145 Hudson St. New York City 
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BENJAMIN F. SHEIBLEY 


LEwIsTowNn, Pa.—Benjamin F. Sheibley, 
78, uncle of Ross Atkinson, director of 
sales for Hamilton Watch Co., in whose 
jewelry store Mr. Atkinson served his 
apprenticeship from 1907 to 1911, died 
Nov. 4 at the Lewistown hospital, where 
he had been confined for a week. Intend- 


. 





Was Veteran Jeweler 


ing to retire, Mr. Sheibley sold his busi- 
ness in 1911 and went to Florida, but 
reentered the jewelry business four years 
later and continued actively until Aug. 15 
last, when he retired because of illness. 
He was a member of the Board of Trade, 
and several fraternal orders. His widow 
and one daughter survive. 





HARD METAL DOWN TO $40 


Platinum prices made drops of $3 per 
ounce on two occasions during the past 
month, and on Nov. 26 was quoted at 
$40 per ounce. The quotation stood at $46 
until Nov. 15, when it was reduced to $43. 
The quotations, as of Nov. 26, follow: 


Platinum ‘ ... $40.00 
Containing 5% iridium 45.25 
Containing 10% iridium «+. 4456 
Iridium re 90-100.00 
Palladium 25.00 
SILVER BARS 
New York London 
O ficial Spot 
Nov. 5 4434¢ 1911/16 d. 
Nov. 12 434¢ 19 13/16 d. 
Nov. 19 . . 4Y4¢ 19 11/16 d. 
Nov. 26 4434¢ 19 11/16 d. 





The 53rd retail store of the Kay 


Jewelry Co., Inc., recently opened its 
doors at 495 Essex St., Lawrence, Mass. 
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WHERE TO BUY | 
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WATCH DIALS 
eee 


IN KEEPING 


WITH 


" THE Woden. MODE 
KIRK-RICH DIAL CORP. 


HEYWORTH BLDG. METROPOLITAN 
CHICAGO, ILL. LOS _ 
SEABOARD BLDG. ALLEN BLDG. 
SEATTLE, WASH. DALLAS, TEX. 


CLARK BLDG., PITTSBURGH, PA. 








GOLD and SILVER 
PLATERS 


SILVERWARE — REPAIRING 


RELIABLE 
FOR—40—YEARS 


CISKE & DRESCH "7 8, 0280°.tY= 








PETER HENRY & SON 
WATCH CASE REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 
610 Glenn Bidg., 5th & Race Sts., Cincinnati, Ohie. 
Give us a trial. 








CHAS. ASCHERMAN & CO. 
WHOLESALE JEWELERS 
506-507 Hippodrome Bldg. 

Cleveland, Ohio 
COMPLETE GENERAL LINE 
Featuring 
“Swank”—“Carmen”—“‘Ingersoll” 
“Serving the Discriminating 

Jeweler” 

















fJeme WATCH CO. 


5 S.WABASH AVE. CHICAG( 





USED WATCH 
MATERIALS 


USED MOVEMENTS 
Running Condition 
Good Dials 





O-size Elgin, Waltham 
73, $2.25—153, $3.25 
12 or 16 size Hunting 
TJ, °31.75 — 15J, oo 


tla 


NEW MATERIALS 


Wheels, pinions, 
pallet forks, etc., 
for all watches. 
Send sample of 
what you want! All 
Guaranteed! Remit 
only If satisfactory. 






VOWLVD YOd GNIS 












L. 63, 
153, $1.25 

































Where to Buy 
IMPORTED 
China and Glass 


CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


in stock for immediate delivery. Great 
variety of patterns and designs. 
Wire your urgent orders. 


PAUL A. STRAUB & CO., Inc. 
Importers, 105-107 Fifth Ave., New York 









ROYAL CAULDON and COALPORT 


China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 

GIBSON & SONS TEAPOTS 


EDWARD BOOT 


35-37 W. 23rd ST. 
NEW YORK, N. Y. 





SHORT LINES—SERVICE PLATES 
Dinnerware from the 


Heinrich & Co. and 


Winterling Factories 


FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New Yo 


rk, N. Y. 





W. E. LINDEMANN 


GLASS 


CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 





THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 

JOHN MADDOCK & SONS 
English Earthenware 
“GENUINE QUIMPERWARE” 
All in New York Stock 
THEODORE HAVILAND & CO., ime. 
26 W. 23rd St. New York 











JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Ce. 





Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 








162 Fifth Avenue, New York City 
ROYAL DOULTON 


English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New Yor 


FINE Row Ww CHINA 


Famous the World Over 
Available from New York Stocks 
ROSENTHAL CHINA CORP., 149 Sth Ave., New York 











k, N.Y. 





In the Field of Advertising 
and Trade Promotion 

















Coupled with a “Star of Bethlehem” 
window display for retailers, W. A. Sheaf- 
fer Pen Co. has scheduled a heavy adver- 
tising program in December. Approxi- 
mately 150 newspapers carry Scheaffer’s 
four-color and black-and-white advertis- 
ing. Besides American Weekly and This 
Week, four-color advertising appears in 
special positions in Esquire, Life, Satur- 
day Evening Post, Redbook, Vogue, Town 
and Country and 18 others. 

* * * 

A series of photographic plates con- 
taining illustrations of 85 platinum and 
gold watches was issued by Longines- 
Wittnauer Co. to their agencies to aid 
Christmas sales. These 85 watches rep- 
resent a cost of over $70,000. Included 
are a series of diamond platinum bracelet 
watches retailing at from $3,300 to $10,000. 

* * * 

Dale Carnegie, author and public speak- 
er, talked on “Seven Rules for Happy 
Marriage” on a recent Silver Serenade 
radio show, starring Peggy Tudor, and 
sponsored by Oneida Ltd. The Silver 
Serenade weekly broadcasts over 34 sta- 
tions are prepared and produced by Bat- 
ten, Barton, Durstine & Osborn, Inc. 

* * * 

Ingenious charms for novelty bracelets, 
available in sterling silver, rhodium pla- 
ted or 1/40-12 K gold plated, are pictured 
in an attractive mailing piece sent retail 
jewelers by Speidel Corp., Providence, 
R. I. The folder argues that the demand 
for charms is here to stay and that fash- 
ionable women expect more variety in 
them than ever. 

* * 

Good Housekeeping’s educational de- 
partment, collaborating with the makers of 
Swank, has issued a sales manual on men’s 
jewelry. Liberally illustrated, the 16 pages 
cover selling suggestions, the history of 
men’s jewelry accessories and the fashion 
origin of Swank jewelry. A page is de- 
voted to a glossary of jewelry terms. 

ee oe 

The first of a series of theater adver- 
tising sound film shorts to aid the dealer 
in publicizing his own store in conjunction 
with Telechron  self-starting electric 
clocks has been produced by the Modern 
Display Film Co., of Chicago, for the 
Warren Telechron Co., Ashland, Mass. 
The film is available to Telechron clock 
dealers and can be run at small cost at 
local movie houses. 

* * « 

A national advertising campaign will 
introduce the new Komfit watch bands to 
the American public, announced William 
Forstner, president of Forstner Chain 
Corp. The reception given to Forstner’s 
new attachment has been amazing, the 
company says. Each retailer who pur- 
chases a unit of 12 assorted Komfit bands 
is presented with a free display cabinet. 

* * * 

As the final link in its large Christmas 
advertising program, Art Metal Works, 
Inc., has sent to every known Ronson 
dealer a set of ingenious cut-out displays 
for window use, finished in gold, red and 
black. Also available to dealers on request 
are a large window card, showing Ron- 
son’s full-page Christmas advertisement, 
folders, mats and other display matter that 
will help lead the public into the stores of 
dealers. 
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Charles G. Wichmann 


Charles G. Wichmann, 51, for map 
years advertising make-up director for 
THE JEWELERS’ CIRCULAR-KEYSTONE, died 
of heart attack, Nov. 4, at his home ip 
Brooklyn, N. Y. He had worked at his 
desk entirely as usual the day before he 
was stricken. Burial was made the after. 
noon of Nov. 6 in Holy Cross Cemetery, 
Brooklyn, after services at his home. His 
widow, a son and two daughters survive, 

Mr. Wichmann was born in Brooklyn, 
May 19, 1886, and soon after completing 





The late Charles G. Wichmann 


his schooling began his 35-year relation- 
ship with this journal. Although he was 
not known to many retail jewelers, he had 
many friends in the manufacturing, im- 
porting and distributing departments of 
the industry, largely through telephone 
conversation and correspondence. 

The nature of Mr. Wichmann’s duties 
garbed him with anonymity and his name 
was not carried in the masthead; never- 
theless they were of essential importance, 
and there was no issue of this publication 
for many years that did not reflect his 
capability and conscientiousness. Those 
who worked with him were impressed 
with his loyalty, his untiring attention to 
detail, and his devotion to his wife and 
children. 


Where to Buy 
DOMESTIC 


China and Glass 








5 Tin = 


Potters 
EXCLUSIVE DINNERWARE 
Sets and Open Stock 








KILNS « e East Palestine, Ohio 
New York Office . e 39-41 West 23rd Street 
LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 





Made in America 
Trenton, N. J. 





LENOX 
LENOX, INC. 


HAWKES CRYSTAL 
GLASSWARE 


for discriminating 
people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. 
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A.N.R.J.A. Urges Congress to Repeal Present Undistributed Profits Tax 


—— 


Evans and Streeter Protest 
Tax Hardships at Meeting of 
Retailers’ National Council 


WASHINGTON—T he American National 
Retail Jewelers Association joined with 
nine other retail groups affiliated with 
the Retailers National Council in urging 
repeal of the present undistributed profits 
tax, at a meeting held here Nov. 9 and 10, 
which was attended by Charles T. Evans, 
secretary, and Wilson A. Streeter, re- 
gional vice-president of A.N.R.J.A. 

If a move for outright repeal fails, 
these groups, it was indicated, stand ready 
to push for revision to protect the small 
merchant and encourage expansion by 
the removal of present inequities. 


“The present complex Federal tax system, 
with its inherent stability of revenue, with its 
obvious inequities, should be simplified through 
amendment,” the Council said in a prepared 
statement. “In that belief we take for granted 
that the Congress believes with us that our 
taxation program should have as a cardinal 
principle the encouragement of enterprise and 
the preservation of the profit motive in the 
American economy.” 


Among six recommendations urged by 
the retail groups was the suggestion that 
30 per cent of the net undistributed earn- 
ings be retained free of any undistributed 
profits tax. 

While opposition to the tax continues 
to grow, Administration tax experts and 
House Ways and Means Committee mem- 
bers are scrutinizing suggestions from 
business groups that repeal or at least 
modification will permit needed expan- 
sions and allow weak corporations—those 
operating with deficits or coming out of 
bankruptcy—to weather the storm. 

The Treasury’s recommendations for 
revision of present tax laws, under con- 
sideration by experts since last spring, 
are being given an airing before a House 
sub-committee and, while revision of the 
undistributed profits tax is expected 
ultimately to be given Administration ap- 
proval, it is not generally believed that 
the plan will call for any reduction in 
the aggregate tax load. 

A good many groups have blamed 
these taxes as factors in the recent stock 
market decline and scores of authorities 
have asserted their relaxation would defi- 
nitely spur business. 

Other amendments recommended by the 
retail council follow: 


1—Exemption from the tax of net in- 
come to the extent required to replenish 
business losses of former years; 

2.—Corporations failing to distribute 
profits, where distribution would violate 
state laws or by-laws of the corporation 
in operation prior to enactment of the 
tax, should not be subject to penalty; 

3.—Liberalization and clarification of 
provisions exempting from the tax those 
profits which are to be paid within the 
taxable year out of current earnings to 
discharge a debt or are to be irrevocably 
set aside for such purposes; 

4—Provisions affecting corporations 
having small profits should be clarified to 
make easier the application and computa- 
tion of the specific credits to which such 
corporations are now entitled; and 

5.—A more reasonable period should be 
allowed for members of industry to de- 
termine the amount of profit actually 
earned and the necessary profit to be 
retained, and more time for distribution. 
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Color Film Released by Paramount Publicizes Gemology 














“Still” showing Robert Shipley, Jr., using a spectroscope 


Hundreds of thousands of moviegoers 
are learning how jewelers today are using 
the microscope, the spectroscope and the 
new diamondscope to detect inclusions, 
interference figures and spectrum bands 
and to ascertain the genuineness of gems, 
through an all-color Popular Science 
“short,” released by Paramount in many 
cities last month and scheduled to be 
shown soon at New York’s giant Para- 
mount Theater. 

The photographs taken through the in- 
struments are superlatively beautiful, 
especially a closeup of an emerald-cut 
diamond, which shows with startling 
loveliness the brilliancy and dispersion 





colors. A special set of the Gemological 
Institute laboratory at Los Angeles was 
constructed, and the feature starts with a 
closeup of an opening door bearing the 
name of the institute. The filming re- 
quired two weeks of experiment and col- 
laboration between Robert Shipley, Jr., 
and the film director. 

Some institute members are tying in 
with the showing of the movie in their 
cities by window cards distributed by 
the institute, special advertising and dis- 
playing gem-testing instruments in their 
possession. One member is sending com- 
plimentary tickets to scientists and educa- 
tors in his city. 





Old Print Shows How They Bought Watches “Way Back When” 


Wa.tHaM, Mass—The Waltham 
Watch Co. has presented a limited num- 
ber of antique-appearing prints framed 
in gold leaf to its customers and friends 
—and thereby hangs a tale. 

The original old picture titled “Buying 
a Waltham Watch Eighty Years Ago” 
was first discovered hanging in the of- 
fice of a large distributor, and because of 
its interest was given to the Waltham 
Watch Co. 

Seeing the picture hanging in the offices 
here, many Waltham customers and as- 
sociates expressed the wish that copies 
might be had. So a new copper engraving 
was made and prints were run off and 
framed as nearly like the original mount- 
ing as possible. 

To E. S. Miltimore, Portland, Me., the 
print was of special interest, for when 
an 88-year-old visitor saw it he said that 
he has a Waltham watch which he bought 
68 years ago, and which is still, as always, 
on the job. 





Before there were Neon signs. 





Boston Jewelers’ Club Names 
James Kingman President; to 
Hold Annual Banquet Feb. 5 


Boston, Mass.—The Boston Jewelers’ 
Club at its annual meeting at the Parker 
House, Nov. 13, elected the following 
officers for 1938: President, James King- 
man; vice-president, Henry R. Arnold; 
secretary-treasurer, Albert R. Kerr. 

Directors are: Arthur M. Horne, Wil- 
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liam L. Stone, James H. Parks, Howard 
A. Martin, Carl F. Lawton and L. Blaine 
Libbey. 

Plans were developed for the annual 
banquet of the club Feb. 5. The enter- 
tainment will be one of the best that 
the club has ever put on and the 
souvenirs as usual will be excellent. De- 
tails are being worked out with the idea 
that this, practically the 50th birthday of 
egg will be the best celebration ever 
held. 



















\ 
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@ Hand made gold filled laced bracelet by 

Hamilton Chain Corp., available through 

Spear & Susskind. Retails at $15 to $20; 
smaller sizes, from $10 to $12.50. 





@ The Danish influence motivates this 

heavy sterling fruit bowl created by the 

silversmiths of Empire Silver Co. to retail 
for $60. 


@ A majestic gift for somebody's Christ- 

mas, this three strand cultivated pearl 

necklace by K. Mikimoto. To retail at 
$1500. 














@ Sliding watch by J. Lipschutz, engine 
turned in stainless steel or silver lacquered 


with 14 K name plate, 7 and 17 jewel: 


$17.50 and up. 








Hv 


Hee: 


@ Komfit, Forstner’s new watch attach- 
ment, is different in appearance, non- 
corrosive, flexible and flat and thin as 
leather. Numbered certificates entitle 
wearers to obtain free adjustments. 


@ Raymond Watch Co. offers this original 

automatic watch in assorted leathers to 

retail for $50. By compressing the knobs 

with one hand, case flies open. Winds 
itself, open or closed. 





@ Pencil, calendar, reading glass, knife 

and key are combined in this 17 jewel 14 K 

yellow gold watch by James Schulz to retail 
for approximately $400. 


@ The spirit of the dance is caught in 

these figures, 12/2 inches high, imported 

by Ebeling & Reuss, Inc., and retailing for 
$6 a pair. 
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@ Exquisite clip combination containing 

16 carats of diamonds, each carefully 

selected for color and perfection and 

masterfully mounted im platinum by Nat 
Koslow, Inc.: $5000. 





@ The new Zephyr shaver has its cutting 

mechanism in the same position as a 

straight-edge razor, and the cutter itself 

follows a rotary motion with little vibra- 
tion: $15. 


@ Kensington presents the Berkeley cen- 

terpiece bowl, which never tarnishes, never 

stains, and is attractive empty or filled with 
flowers: $15. 


@ Platinum and diamond earrings with ten 
fine Orienta cultured pearls are curved 
to fit the contour of the ear lobe. They 
are by Leys, reat 4 Co. and sell for 











@ For the motorist, the new streamlined 
Hoover gear shift ball, with sterling silver 
monogram shield or St. Christopher medal 


in any of eight colors: $3. 


@ Here is Freed-Eisemann’s new 11-tube 
two-band set for standard American and 
foreign short wave broadcasts, with electric 

eye tuning: $49.95. 











@ Powder, rouge, lipstick and comb in one 

cleverly constructed case, the Lamp! Gay 

Enchantaire compact. A little spring door 
sifts the powder through. 


@ For this golden age: 14 K and 10 K 
gold beads, uniform or graduated strung 
on a chain, selling from $18 to $95 accord- 
ing to size and length. W. R. Cobb Co. 





@ This set of “California Gold” rings by 

Allison-Kaufman Co. has great sentimental 

appeal, contains a 10/100 carat center and 

five single-cuts weighing 8/100, and re- 
tails for $49.50. 


@ The Comet coffee maker service by 

Chase Brass & Copper Co. includes 7-cup 

percolator, matching creamer and sugar and 

serving tray, of chromium with white plastic 
fitments: $14.95. 
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CLEAN-UP TIM 


when you gather u 
all of your old 


GOLD- SILVER-PLATINUM 
filled cases, plated, 
bench sweeps, polishings 


You Get Case 


based on the actual 
values contained in 
your accumulation 


Smart JEWELERS 
Know THAT IT PAYS 
TO SHIP ceécect TO 


5S EAST 
WASHINGTON ST.CHICAGO 


REFINERS 
MANUFACTURERS 


Pracus Milils 











A Corner of our Sweeps Burning and Grinding Department 


All lots of Sweepings, etc., are burned, ground and assayed separately 
with great care and precision. 


We earnestly solicit your patronage. 


L. LELONG & BrRo., INc 
GOLD, SILVER and PLATINUM 


Refiners, Assayers, Smelters and 
ullion Dealers 


345-7 Halsey St., Newark, N. J. 


81 Years Serving the Trade 
Nationally Known Since 1858 


boa 
nrg a 
a ee ies % 
P ass Soil an 


Careful regulation of refining processes is as im- 
portant to the workability of precious metals as is 
the regulation of a watch to its timekeeping ability. 


Our Thirty-Nine Years of Refining Service 
have proved this to us and to our customers. That's why every 
step in our refining is carefully regulated by experienced 
metallurgists. The benefit of this care and experience is yours 


as a customer of 


T. B. HAGSTOZ & SON 


(Arthur T. Hagstoz) 
Refiners Assayers 


709 Sansom Street, Philadelphia, Pa. 
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Use in Watchmaking 
Repairing 


By JOHN J. BOWMAN 


Chairman of the Educational Committee of the Horological Institute of America 





(Continued from the November issue ) 


HE installment of this series of articles in the Novem- 

ber JEWELERS’ CIRCULAR-KEYSTONE, explained grind- 
ing and polishing of staffs, pivots and other lathe work, of 
hardened and tempered steel, with hand-tools. This article 
will begin the explanation of the use of the rotary pivot 
polisher, for doing the same kinds of work. 


DESCRIPTION OF RoTARY GRINDER AND POLISHER 


While there are numerous makes and forms of pivot 
polisher, they all include essentially what is shown in Fig. 
1. There you will see the spindle, running in bearings 
in a yoke that is hinged to a base that may be set at any 
angle to the axis of the lathe head. On the spindle be- 
tween its bearings is a small pulley, driven by a belt from 
a large pulley on the bench countershaft, the difference in 
diameters of these pulleys resulting in a very high speed 
given the polisher spindle, compared with the speed of 
the lathe spindle. The spindle-end nearest the lathe head 
is tapered to hold grinding or polishing laps, by friction- 
fitting into their tapered sockets. At the other end of 
the spindle is seen a knob, pivoted so that it may be held 
in the fingers while the spindle turns, to allow of giving 
the lap a little movement end-for-end; while it may also 
be given a vibratory movement at a right angle to the 
endwise movement, since the yoke holding the spindle- 
bearings is hinged to the base of the tool. Both of these 
movements may be regulated in extent by adjustment 
screws. 

In Fig. 1, notice that the belt driving the spindle comes 
down from above. It passes from the countershaft pulley 
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up to a pair of “idler” pulleys that can be adjusted on 
their stand to run directly above the polisher; from these 
the belt passes downward to the polisher pulley. The 
purpose of this is so that the belt can run the spindle no 
matter at what angle the latter is set. 


THE PrincipAL Forms or Laps 


The most-used forms of laps for the rotary tool are 
shown in Fig. 2. Many materials are used for making 
laps: iron, steel, bell-metal (bronze), block-tin, brass, 
copper, boxwood, ivory, tortoise shell, etc. But, to save 
time and cost of experimenting, I suggest that the two 
materials be used that have been adopted by most of our 
experienced workmen, for the general run of work. These 
are soft iron laps, for grinding with oilstone powder and 
oil; and bell-metal laps, for polishing with diamantine or 
rouge. 

There should be one lap of each metal, of form A, Fig. 
2, for square-shoulder work; one of each of form A but 
with the front corner rounded off, for conical pivots; one 
each of form B for working on shoulder faces without 
touching any other portion; one each of form C, for oil 
sinks on staffs and other arbors. D represents one of many 
forms of very small laps, to be held in the female socket 
of the spindle, for special uses to be mentioned later. E is 
a lap of large diameter, used principally for making a 
“‘rayed” line-finish on winding wheels. 


KEEPING Laps IN Goop WorkKING CONDITION 


Laps frequently need resurfacing, and, less often, have 
to be re-formed, when long use and wear have caused any 
(Please turn to page 100) 
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Steel and Its Use 
(From page 99) 


noticeable alteration of form. ‘This re-forming is done by 
placing them on a special lathe chuck (Fig 3, A, for regu- 
lar laps; and B, for laps like D, Fig. 2) then turning 
them to their original forms, preferably with a slide-rest, 
although a man very skillful with the hand-graver may 
do the turning with it. 

The resurfacing, which must be done after the turn- 





Fig. 1 


ing, also rather frequently between times, consists in giv- 
ing the acting surfaces of laps a fine “grain” or corruga- 
tion, with a flat file of cut No. 5 or No. 6. 

A narrow (one-half inch or less) file five or six inches 
long is best for this. The object is to cover the acting 





surfaces of the lap with fine grooves that will hold the 
grains of grinding or polishing powder, instead of letting 
them slip away from the work being done. These file. 
cut lines should run parallel, or nearly so, to the axis of 
the lap, as shown in Fig. 2. The usual way to file them 
is to hold the lap between thumb and forefinger of the 
left hand, make a file-stroke, following the curve of the 
lap; then turn the lap a little with a fresh grip, then 
take another stroke with the file, and so on until the lap 
surface is entirely covered with lines. The hollowed por. 
tion turned in the center of a lap is there to make it 
easy to file. 

Another way to file laps is a bit “tricky,” but works 
faster. Holding the lap with thumb and forefinger of 
the left hand on the ends of it, lay the upper end of the 
file on the lap, slightly diagonal to its axis; make a slow 
stroke upward, so that the file will turn the lap and cut 
at the same time. The pressure of the fingers holding 
the lap, the slant of the file, and the pressure with the 
file, must all be gotten right, together, by experiment, and 
controlled by a sense of touch that will soon become a 
habit. The lines filed will be somewhat slanting instead 
of straight across the lap; but they will work just as well. 
The form of the surface will indeed be truer than when 
filed by the first mentioned method, which is the usual 
way, although the other way produces better work in 
less time. If the skin of your forefinger seems to stick 
to the lap, resisting its turning, wear a thin smooth leather 
finger-cot (an old glove finger will do) to overcome this. 

The front end of the lap must also be dressed, by lightly 

(Please turn to page 101) 
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Steel and Its Use 
(From page 100) 


fling it with strokes running “criss-cross” in every direc- 
tion. The rounded corner of a lap used for conical pivots 
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Fig. 2 


should be grained by the methed in which the file turns 
the lap while cutting. If this raises tiny points on the 
surface, these must be skimmed off by running the lap 
on its chuck in the lathe, and holding a file of cut No. 6 
lightly against it, to remove the points. 

Finally, in lap-dressing operations of any kind, the 
vital thing is to file no more deeply than just to grain the 
surfaces; and in no case deeply enough to alter the form 
of the lap; the latter would make it impossible to do good 
true work with the lap, which must be left true as it was 
turned in the lathe. 


ADVANTAGES OF Rotary Toot Over HANnpD-Too.ts 


The principles of working with a rotary tool are 
mainly the same as with hand tools for grinding and 
polishing lathe work. But the positive control of rotary 
laps by the spindle, avoids the “rocking” tendency of 
hand tools, and thus produces flatter, truer and more 
beautiful work, at the same time doing the job more 
quickly. But, even at that, it is a mistake to think of 
the rotary tool as a “gadget” that will do the trick by 
merely buying one, and that needs no study or practice 











Fig. 3 


to produce the superior work that is possible with its 
help. I believe it is a mistaken idea like that, that causes 
some workmen to give up using the tool after buying it, 
throwing away the opportunity to improve their work 
and their earnings, just because unfortunately they had 
no way of learning how to use the tool properly. So this 
article is presented by THe JEWELERS’ CiRCULAR-KEy- 
STONE, not only to teach its readers how to use the rotary 
tool, but also to point out the profitableness of buying 
and using it. 
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TypicAL OPERATIONS WITH THE Rotary GRINDER 
AND POLISHER 


Among all of the work that may be done with a rotary 
tool, the principal or most-used operations are grinding 
and polishing:—(1) cylindrical portions of staffs or 
arbors; (2) conical portions of the same; (3) flat faces 
of shoulders of these, and the faces of the ends of leaves 
on fine pinions; and (4) the combination of cylinder and 
curved contour seen in “conical” pivots. 

There are also other more special uses for the tool; 
these will be referred in due time; but what will be 
chosen to explain first will be the work connected with 
the making of balance staffs, which forms the bulk of the 
work for which this tool offers advantages in both time- 
saving and in results of superior quality. By superior 
quality I mean greater accuracy, which affects the time- 
keeping of first class watches; and finer appearance of the 
workmanship. 


(To be continued ) 


Certificates Granted by H.1.A. 


WasHINcTON, D. C.—At a meeting of the Examining 
Board of the Horological Institute of America held in 
this city, Nov. 6, certificates were granted to the follow- 
ing watchmakers: 


CERTIFIED WATCHMAKER 


Name Address 


Employed by 
Lee W. Rose Tlion, N. Y. 


Oneida Watch Co. 


Junior WATCHMAKER 
J. Frank Carter Greensboro, N. C. Schiffman Jewelry Co. 
Mary Ann O’Connor Carthage, N. Y. G. H. Phelps 
Ray D. Pixler Peoria, Ill. Student at Bradley Institute 
Ralph E. Provost Peoria, II. Student at Bradley Institute 
Paul H. Sheddrick Peoria, II. Student at Bradley Institute 
Harold Walker Dodge City, Kans. Seth C. Walker Jewelry Co. 


Watches for the January meeting of the Examining Board must be in‘ 
for test by December 15, 1937. 


Bowman Technical School Celebrates 50th Anniversary 


The Bowman Technical School, Lancaster, Pa., one 
of the leading trade schools of the country, whose many 
graduates have found little trouble in establishing them- 
selves in the jewelry and horological fields by reason of 
the sound foundation they have received there, is now 
celebrating the 50th anniversary of its founding. 

Ezra Bowman, the founder, actually began the in- 
struction of pupils about 59 years ago but it was not until 
50 years ago that the school was organized, and the 
classes were separated from shop operations. 

John J. Bowman, son of the founder, who directs the 
school today, is one of the world’s foremost authorities 
on the subject of horology, and has been honored by nu- 
merous institutions for his contributions to the science. 
He is one of the founders of the Horological Institute of 
America and has been chairman of its educational com- 
mittee since its inception about 16 years ago. Mr. Bow- 
man is technical editor of THe JEWELERS’ CIRCULAR- 
KEYSTONE. 

Charles E. Bowman, another son of Ezra Bowman, 
is registrar of the school. 

To mark the event the school has issued a new cata- 
log and prospectus entitled “Your Future and Our 
School.” 
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LOCK—A clock we have just repaired now keeps 

good time, but it will run only five days, whereas 
our customer wants it to run eight days. The clock is an 
old one with wooden works; it is six feet from bottom 
of the board that supports the movement in the case, to 
the floor. When the barrel is wound full of cord, the 
clock runs five days; then the barrel is clear of cord and 
the weight is resting on the floor. We naturally thought 
of winding an extra layer of cord over the first one on 
the barrel, but that would do no good because the weights 
would stop the clock in five days by coming to the floor. 
Is there any way to alter any parts of this clock to make 
it run seven or eight days? (Question No. 5103). H. M. 


Answer—Three ways are possible to increase the 
number of days the clock will run: An additional wheel 
and pinion introduced into the train; an addition to the 
height of the case, together with an extra partial layer 
of cord wound on the barrel; or a “block and tackle” 
for the cord to pass over, with sufficient addition to the 
weight to drive the clock. The first suggestion would 
be difficult to carry out; the second one might be objec- 
tionable as spoiling the design of the case; but the third 
suggestion would neither alter the case nor be difficult 
to use. In this, the principle involved is that a heavier 
weight, traveling a shorter distance, would have the 
same mechanical effect on the movement as the present 
lighter weight traveling a longer distance. If you cannot 
buy a suitable set of pulleys from your local hardware 
dealer, either out of his stock or on special order, you 
could no doubt buy pulleys separately from your clock 
material house, and mount them in block-housings made 
of sheet brass. Perhaps you could contrive the housings 
and axles from some old clock parts from your junk-pile 
such as most repair shops have on hand. Pulleys could 
also be made by sawing discs out of thick sheet metal, 
cementing them on a flat-faced cement brass in your 
lathe, and turning the grooves in the edges with a hand 
graver; or any machinist could make pullevs at moderate 
expense. 
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WORKSHOP NOES £ QUERIES 


INGS—I sold a customer a platinum diamond en- 

gagement ring and a wedding ring. Both were made 
by different houses, but both are stamped 900 fine. The 
customer complains that the wedding ring blackens the 
finger, but the other ring does not. Can you tell me what 
is wrong, when both rings are stamped the same and both 
worn on the same finger? (Question No. 5104). 
W. H. G. 


Answer—We will begin by explaining the cause of 
blackening the skin that applies in such cases generally. 
Jewelers quite frequently have such complaints from cus- 
tomers. What the customer thinks, naturally, is that the 
metal—gold or platinum—is of inferior quality, and so 
discolors the skin. But in most cases, if a ring of pure 
gold or platinum were substituted and worn, the same 
discoloration would be produced. This would prove that 
the metal of the ring had nothing to do with the trouble. 
The latter then, we must conclude, is caused nearly 
always by dust or other foreign matter settling on the 
skin and being rubbed in by the ring. The exceptions 
would be when the wearer has something abnormal in 
her perspiration that may attack the alloy metal in the 
ring and cause discoloration of the skin; or, it is not im- 
possible that the metal is of lower grade than marked; 
or there might be a combination of these two conditions. 

But we have never before heard of a case exactly like 
yours, in which one ring seems to discolor the skin and 
another ring on the same finger does not discolor it. If 
the ring that does discolor is suspected of being mis- 
marked, that matter should be taken up with the manu- 
facturer. Any reliable maker would be glad to investi- 
gate and would appreciate an opportunity to do so. Might 
it not be possible that foreign matter under both rings 
causes discoloration, but that the latter is partially washed 
out and therefore appears so narrow that it is thought to 
be due to only one of the rings? We would appreciate 
being informed about the results of further investigation 
by you, upon the basis of our suggestions. 



























State Associations’ Legislative Plans (From page 89) 


Simon, Vincennes, were appointed a com- 
mittee to investigate its advisability; there 
has been some criticism of this type of leg- 
islation and there is some doubt it will be 
included in the association’s legislative 
program, according to H. Elmer Lodde, 
secretary-treasurer. There are no propo- 
sals for legislation of direct benefit to the 
retail jewelry trade this year because of 
the successful program of last year which 
resulted in a second-hand watch law and 
and a jewelers’ lien law, both of which 
were signed by the governor in March. 
The association has, however, inaugu- 
rated a legislative sinking fund in order 
that its interests may be protected against 
oppressive legislation. 


IOWA: H. C. Kirkberg, Fort Dodge, Ia., 
secretary of the Iowa R. J. A., reports that 
Iowa does not have second-hand watch 
or watchmakers’ licensing laws or similar 
legislation on the law books but believes 
that there should be such, and that it might 
be possible to interest the membership in 
them. 

MISSOURI: The Missouri R. J. A. will 
press for a law authorizing the sale of 
watches left for repairs, according to Fred 
W. Sands, of Kansas City, secretary. The 
membership is not favorable to licensing 
of watchmakers. The state has no sec- 





ond-hand watch law and will not seek one 
this year. 


SOUTH CAROLINA: The South Caro- 
lina R, J. A. has no current legislative pro- 
gram this year since the association was 
successful in its efforts to have the fair 
trade act passed last year, and, in the 
opinion of J. B. Sylvan, Columbia, S. C., 
secretary, it might make the law makers 
suspicious if the association asks other fa- 
vors in the way of legislation. However, 
the association will renew its backing of 
a law to supersede one now on the books 
allowing jewelers to sell repair jobs. This 
latter is regarded as unsatisfactory be- 
cause sales have to be advertised and re- 
corded. 


TENNESSEE: Although there has been 
considerable discussion of a second-hand 
watch law, no bill has been drawn up. 
Members of the Tennessee Watchmakers 
and Jewelers association are interested in 
the licensing of watchmakers, but J. E. 
Coleman, director of publicity, does not be- 
lieve there will be a rush to get a law 
enacted until the effectiveness of the law 
is tested in other states. A state jewelry 
auction act was presented at the last ses- 
sion of legislaure, but too late for consid- 
eration. The same one, or a similar one, 





more stringent, will in all probability, 5 
presented early at the next session, 


TEXAS: The jewelers of Texas 
interested in having a second-hand wate 
law passed, and according to R. J, §] 
president of Texas R. J. A., jewelers 
anxious to see enacted, something simj 
to the Wisconsin licensing statute. A 
watch is being kept on other states hayj 
such legislation and the Texas group 
evidently press for the passage of 
similar laws when the legislature conve; 
in January. Texas R. J. A. has been 
ively engaged in opposing tax legislation 
in the form of either a luxury, gross 
ceipts or retail sales tax. Gov. James 
Allred has consistently opposed a gen 
sales tax and it appears that it will bee 
paratively easy to defeat any general 
tax proposals during his administratiog 
but on the other hand, the governor hag 
several occasions recommended the pa 
sage of a luxury tax, without attempt 
to explain what was meant by luxury, q 
the association has been on its toes toh 
such measures killed. Texas is one of | 
six states which still have not enacted 
trade laws, but most Texas jewelers 
favorable to having one, and some 
may be done in this regard at the com 
session of the state solons. 





Remodelings and Removals (From page 79) 


West North-Central 


Gilbert Linnell on Nov. 1 took a new 
location in the Grand-Mill Furniture Co. 
building, South St. Paul, Minn. 

The Macy Jewelry Co. opened new, 
modernistic quarters at 420 N. Sixth St., 
St. Louis, Mo., on Nov. 6, Joe Eisenstein, 
president, and George Boguslaw, mana- 
ger. 

The Crescent Jewelry Co., 207 Broad- 
way, Hannibal, Mo., recently completed 
the installation of a front of black glass 
and emerald vitrolite. 

Harry H. Green, Inc., Minneapolis, 
Minn., jeweler for 37 years, has completed 
modernization of the store at 407 Nicol- 
let Ave. 

The Levitt Jewelry Co., Wichita, Kans., 
has opened a jewelry manufacturing de- 
partment under the management of J. R. 
Smart, formerly with the Jaccard Jewel- 
ry Co., Kansas City, Mo. 


South Atlantic 


R. A. Burton and Co., Inc., held the re- 
opening of its remodeled store at 111 E. 
Broad St., Richmond, Va., on Oct. 18. The 
event was announced in a four-page news- 
paper supplement. 


West South-Central 


The Stanley Jewelry Store, of Little 
Rock, removed to a remodeled building at 
North Little Rock, Ark. 

Stinson & Son, jewelers since 1850, has 
established a gift shop in the rear of the 
jewelry store in Camden, Ark. 

L. Freeman, who has been located at 
614 Fannin St., Houston, Tex., recently 
moved into a new store at 408 Main St. 

James Wexler held open house in his 
newly decorated and enlarged store at 
914 Prairie, Houston, Tex., the last week 
of October. 

Dorfman’s Jewelry Store, Inc., 1048 
Elizabeth st., Brownsville, Tex., has one 
of the most modernistic store fronts in the 
Rio Grande Valley as a result of a $3,000 
remodeling program, recently completed. 

The Dallas Silversmithing Co., Dallas, 
Tex., recently moved into a new plant at 
914 College Ave., where additional equip- 
ment was installed to take care of in- 
creased business. 

The Hartwell Jewelry Co., Inc., found- 
ed in 1900 by J. F. Hartwell, formally 
opened its new store at 130 W. Main St., 
Oklahoma City, Okla., with a public re- 
ception on Oct. 29. The store was decor- 





ated and equipped at a cost of $18, 
J. F. Seyforth is president and manag 


Mountain 


The Scholer jewelry store, Rup ( 
Idaho, has moved into a new location 
the Snyder Bldg. 


Pacific 


F. R. Mathes at the opening of his n 
jewelry store on Fifth St., Eureka, Cal,” 
Oct. 23, presented a gardenia to every 
woman. ¥ 

The Diamond Palace, 797 Market St, 
San Francisco, Cal., strikes a new note in 
jewelry store design, generous use having — 
been made of sweeping curves. The idea § 
was conceived by Arthur Royce, art dit © 
rector of the Hal Roach Studios in Holly. 
wood. 

The LeRoy Diamond Co. store at 639 
S. Broadway, Los Angeles, Cal., is one 
the finest examples of the neo-classic style 
in architecture. The front is of white im 
ported marble with a verde antique bast. 
The store is air-conditioned. Another ~ 
feature is pneumatic tubes connecting the 
service desk on the first floor with the 
jewelry work room. 


—! 





Price Maintenance Survey 
(From page 76) 


laws, also Delaware and Vermont. ‘There is a 
slight price disturbance in Newark, N. J., and 
we are bringing legal action. In all other states 
we find that prices are being adhered to.” 

Progress Corp. (Packard razors)—California. 
Colorado, Connecticut, Illinois, Indiana, Iowa, 
Kentucky, Massachusetts, Michigan, Minnesota, 
New Jersey, New York, Ohio, Oregon, Penn- 
sylvania, Rhode Island, Washington. ‘“‘We have 
found it necessary in about half a dozen cases 
to take legal action against infractions under 
the contract. In each case we have been suc- 
cessful. In one case we obtained an injunction 
from the court and the party enjoined, so far 
as we know, now observes the stipulated mini- 
mum prices.” 





Remington Rand, Inc.—Contracts on portable 
typewriters in New York and New Jersey 
(Oct. 12) and Massachusetts (Oct. 26). 

Rolls Razor, Inc.—New York, Ohio, Illinois 
and California. 

Royal Typewriter Co., Inc.—Massachusetts, 
New York and New Jersey. 

Schick Dry Shaver, Inc.—All states having 
Fair Trade laws. 

W. A. Sheaffer Pen Co.—All states having 


Fair Trade laws except Virginia and New York . 


(Nov. 1). 

L. C. Smith & Corona Typewriters, Inc.— 
Massachusetts (Aug. 26), New York (Oct. 10) 
and New Jersey (Oct. 15). 

J. F. Sturdy’s Sons Co., Inc.—California. “Will 
push contracts in other states.”’ 

Underwood Elliott Fisher Co.—New Jersey 
(Oct. 5) and New York (Oct. 7). “Will go 
into Massachusetts.” 
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RETAILERS’ TIE-INS HIT NEW HIGHS 


Exoin, Itt.—“A survey of retailers’ pre- 
Christmas merchandising efforts has re- ~ 
vealed that jewelers are throwing unusual 
support behind their tie-in campaigns, 
said Frank Brodsky, advertising manager © 
of the Elgin National Watch Co., in am 
interview last week. “We feel that this 
is particularly significant for the evidence 
it gives that jewelers are taking advan- 
tage of the intensive national advertising 
now being run for them. ; 

“The advertising program of the Elgin 
National Watch Co., for example, is one 
of the most comprehensive we have evér 
conducted. And it is gratifving to note 
that jewelers are making exceptionally 
strong efforts to cash in on it to the full.” 
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